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BRODIE BiRotor METERS 


Providing a simplified and improved meter accounting 
system: 


1, that pays for itself within reasonable length of 
time — 


2. that produces an increase in profits by controlling 
stock losses — 


3. that assures high maintained accuracy with peak 
operating performance — 


4. that reduces maintenance and costs with less 
wear and repair — 


5. that is as dependable as the day is long. 
Get the full story on Brodie BiRotor Meters today. 


Bropie Bike” METERS 


RALPH N. BRODIE CO., INC. - ALVARADO & WEST 137th AVE., SAN LEANDRO, CALIFORNIA, U.S.A. 


MT. VERNON, N.Y. CHICAGO 5, ILL. DALLAS, TEXAS SEATTLE 9, WASH. LOS ANGELES 272, CALIF. 
550 Se. Columbus Ave. 59 E. Van Buren 167 Parkhouse St. 271 9th Ave. M. 5401 E. Sheila Street 
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HEAVY puTy-PLUS _ 
Diimanesusa 


with the Veedol High-Detergency 


“Film of Protection” 


1” pees buy a lot of horsepower 
when they get their modern cars. 
Now they can seal in all that power 
... with the famous VEEDOL High- 
Detergency “Film of Protection.” 
New VEEDOL High-Detergency 
motor oil seals in horsepower by 
resisting blow-by! It is made from 
100% Pennsylvania crude oil, with 
detergent additives that suspend 
contaminants, leaving your engine 
cleaner after draining. It combats the 
metal-eating action of “engine sweat” 
by forming the famous anti-corrosion 


TIDE 


“Film of Protection” on metal 
surfaces. 


This is the convincing story that is 
being told to millions of motorists all 
over the country . . . in a continuing 
advertising campaign in Life, Look, 
Collier’s and Saturday Evening Post. 


A trial of VEEDOL High-Deter- 
gency motor oil in your own car will, 
we believe, convince you that you 
ought to add it to your line. Then both 
you and your customers can use all 
the horsepower built into the cars. 
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It’s important to know at all times— 
what's going on . . . as well as what's 
going through ! 

You'll find OPW “VISI-FLO” Sight 
Glass Indicators a trustworthy visible 
means of alerting you as to rate of flow, 
viscosity, color of liquids, clarity and 
purity of product. 


Whether it’s entrained solids, gasoline, 
oil, water or even orange juice . . . 
“VISI-FLO” accurately shows you .. . 
helps you to insure protection against 
line stoppage . . . helps maintain uni- 
formity, a high standard of product 
quality, and an even continuity of 
production. 


From plain type to magnetic indicating 
type, the complete “VISI-FLO” line 
represents every application possible— 
vertical, horizontal, screwed end, 


i 


| . All VISI-FLOS pictured are made of bronze. tie 7 es 


CORPORATION 


: . VALVES @ FITTINGS @ ASSEMBLIES 
Free Bulletin F-6 describes the complete line , 


of bronze and STEEL VISI-FLOS. NS ee 
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Introducing... 


SANTOLENE H 


Stops Costly Screen 





and Filter Clogging 


of Oil Burners 


4 Ways OLENE H is a newly 
feveloped Monsanto fuel oil 
addition agent specifically 
designed to overcome screen and 
filter clogging in oil burners. 





KEEPS FUEL OIL SLUDGE AND SEDIMENT LOW by inhibit- 
ing progressive polymerization of unstable elements initially 
present in oil. 
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REDUCES DEPOSITION of sludge and sediment on burner 
parts by means of a unique surface action. 





INHIBITS RUST and eliminates nearly all entrained rust at fuel 
oil burner. 
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ELIMINATES OIL HAZE, has no adverse effect on engine 
operation, is not subject to depletion by water extraction. 








FOR MORE INFORMATION send for Technical Bulletin 
O-87 to MONSANTO CHEMICAL COMPANY, Organic 
Chemicals Division, 800 N. Twelfth Blud., St. Louis 1, Mo. 
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Santolene: Reg. U.S. Pat. Off. 
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Behind Our Headlines 


The way good ideas catch on in this petroleum marketing 
business is something that speaks well for the caliber of the 
men running it. Consider, for example, the university courses 
set up for oil marketers through the efforts of a couple of 
jobber associations. 

First it was the Texas Oil Jobbers Assn. that worked with 
the University of Texas for some time to secure the best pos- 
sible refresher course for marketers in its area. This work 
paid off when the first course was held last fall, attended by 23. 

Next, the Georgia jobbers worked with the University of 
Georgia to set up a similar training program. The actual course 
was held early this year, and 22 marketers took advantage of 
the opportunity. 

Other jobber groups have been toying with the same idea. 

Now the API's jobber advisory committee has taken up 
the job of studying the possibilities of extending the idea of 
holding management institutes for jobbers. This would be pro- 
moted among the various colleges and universities across the 
nation. 

A special subcommittee has been named to work on the 
project. Headed by Robert A. Kent, youthful Kansas oil job- 
ber, this group has a golden opportunity to push this program 
to the hilt. Bob has been active in jobber groups for a long 
time, and he knows what the marketers’ problems are. It is 
a good bet that his committee will come up with some tangible 
recommendations, come next November, for presentation at 
the annual API meeting in Chicago. 

There is no doubt that this is only the beginning of a long 
line of things the jobber advisory committee can do to improve 
the jobber’s position as well as the oil marketing industry in 
general. 

Of course many suppliers already have good training 
courses on oil marketing. Nevertheless, many of their execu- 
tives go to special college refresher courses. 

The college courses, tailored for jobbers, would offer the 
same opportunity to the Independent. Supervised by top-notch 
educators, the jobber institutes would be organized into a pro- 
gram that would be invaluable to busy marketers who otherwise 
might not be able to get this help. 
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THIS NATIONAL CASH REGISTER records all transactions of the business day. ‘‘Its many advantages 
have cut costs and made bigger profits for our service station,” reports Mr. Lary. 


“Our @lalional System 


saves ‘lLo00 a year... 


adds to profits in many ways!” 


“We think that our National 
Cash Register is one of the 
most important parts of our 
station operation,” writes Mr. 
Lary. ‘“Without it we couldn’t 
obtain the information and 
control that mean top efficien- 
cy and-profit. 

“Our National System pro- 
vides daily records and controls 
over gas, oil, tires, batteries, ac- 
cessories, etc. This not only 
helps us to buy more efficiently 
but also gives us better control 
over our inventory. 

“Before we installed our National we were losing money 
on forgotten charges and paid-outs. Now this has stopped 
since all transactions are recorded on the register. More- 
over, mistakes in addition have been eliminated since all 
sales of more than one item are added mechanically. This 


speeds service and is a boon to both attendants and cus- 
tomers. 

“Important too, is the time and expense that we have 
saved in bookkeeping. Because our National records every 
transaction automatically, much of our figure work is 
already done. 

“Our National System has saved us $1,500 a year. I 
don’t know how we ever got along without it. It certainly 
played a big part in our increased business and profits.” 

Mr. Lary is right. National Systems are playing an im- 
portant part for thousands of successful station owners. 
There’s a National System for your station, too. Your 
nearby National representative can show you how you can 
cut costs and raise profits. He is in the telephone directory 

-call him today! 


THE NATIONAL CASH REGISTER COMPANY, vayton 9, onic 
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MIDDLE EAST OIL—There is some thinking in gov- 
ernment circles here that the domestic producers 
should not be concerned over the possibility of Mid- 
dle East oil “flooding” the U. S., now that a soft 
tanker market is making that oil competitive with 
U. S. and Venezuelan crude. The feeling is that any 
appreciable hike in Middle East oil movements here 
would drive tanker rates back up and end the “theo- 
retical” competitive situation. But industry sources 
think any such development would be merely tem- 
porary. There is enough laid-up tankage to handle 
almost any increase in Middle East movements with- 
out tightening the market to an appreciable extent. 


TIME TO ACT—A Midwest jobber association secre- 
tary is pointing out to members that now is the 
time for another “big try” at straightening out 
the “consumer tank wagon mess.” After being 
virtually eliminated in most of the Midwest last 
winter and early spring, farm discounts on gasoline 
began cropping up again in force with rising spring 
farm demand. Price cutting to farmers is now widely 
re-established in the same amounts—Ic to 1.5¢ per 
gal.—and in the same areas as before. The associ- 
tion secretary believes real progress can be made 
now in view of recent advances in Group 3 tank car 
prices and somewhat smaller advances in tank 
wagon prices in his state. 


TAX RELIEF—Although the House has refused to 
give small business special relief from the excess 
profits tax, there is still a fighting chance that the 
Senate may be able to push through an amendment 
to increase the exemption from $25,000 to possibly 
$100,000. This provision for easing the capital prob- 
lems of new or small business is being pressed by 
Senator Maybank of Alabama, former chairman and 
now ranking Democrat of the Senate Finance Com- 
mittee. 


IMPORTS IMPASSE—There is virtually no chance 
that the Simpson Bill for restricting oil imports will 
clear Congress this year. Apparently it was reported 
by the House Ways and Means Committee only be- 
cause of a deal arranged for extending the excess 
profits tax. It is problematical whether it would clear 
the House, even should it be called up for a vote. 
Should it squeeze through the House, it certainly 
would be blocked on the other side by the free-trade 
senators and those from heavy oil-consuming areas, 
such as New England. 
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READY FOR ACTION—A marketing association in 
the Southwest may soon open up—with all barrels— 
to make sure all members get fair margin increases. 
Members say they have been watching the boosts in 
the East and Midwest, and now are more upset than 
usual over the margin question. The group probably 
will decide some time this month on what steps to 
take should members fail to get what they think is 
an equitable share of price increases. 


TERMINAL CHECKUP—The U.S. Coast Guard has 
been displaying an unusual interest in safety precau- 
tions and equipment at upper New York State water 
terminals. Its concern seems to be with minimum re- 
quirements for safe operation of docks by oil opera- 
tors. Whether this is a forerunner of more of the 
same throughout the state, or beyond, still isn’t clear. 
But it has touched several points—on Lake Champlain, 
the St. Lawrence River and Lake Ontario. 


BRAKE FLUID DEVICE—Latest candidate for a 
place in the auto accessory market is a combination 
filler tube and brake fluid level indicator. It is de- 
signed to be hooked up to the brake fluid supply, 
terminating at the upper end in a transparent re- 
ceptacle mounted on the side of the engine block. 
Service station men, when they have the hood up for 
oil checking, can observe at once if more brake fluid 
is needed, and fluid may be added with no more effort 
than is required for adding make-up oil. 


HANDLING ALLOWANCE—Recommendations are 
expected soon from an industry committee now study- 
ing what allowance should properly be given service 
station operators on gasoline shrinkage in Texas. It 
was agreed to set up such a committee after jobbers, 
dealers, and suppliers agreed to a bill passed in the 
Texas legislature earlier this year, allowing 0.5% 
refunds on gasoline taxes to each group. 


HAPPY TRAIL—It’s likely now that the West Vir- 
ginia Turnpike will have a different gasoline brand 
at each of the three service stations that will mark 
its 88-mile length. Turnpike officials are said to be 
planning to ask for bids to insure that brand com- 
petition. The road will link Charleston with Princeton 
in the southern part of the state (Mercer county). 
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This small plant is typical of a number of recent installations of 
SMITHway remote registering ticket printing systems. One rack with 
four S-35 350 G.P.M. meters can load two trucks at one time, another 
rack with two S-35 meters handles the third truck. Volume of business 
aol with limited loading rack space requires rapid dispatch of the trucks 
\Sn/ and the SMITHway system gets loading done quickly, accurately with 

clean, printed tickets and complete control by one girl order clerk. 


TEAR 


DEPENDABILITY THROUGH RESEARCH AND ENGI- There are many other “remote” installations, some using as many 


NEERING. To Petroleum Meters, the Meter as 23 meters and printers. For complete information on how you can 
Division of A. O. Smith devotes the same 


high stendardeof research and enginesr- “MC the SMITHway remote registering ticket printing system to speed 
ing which have distinguished all of the deliveries with less expense, write A. O. Smith Corporation, Meter 
products of this firm for 79 years. Division, 5715 SMITHway St., Los Angeles 22, California. 


FACTORIES: 5715 SMITHWAY STREET, LOS ANGELES 22, CALIF. + P.O. BOX 500, SUCCASUNNA, N. }). 


Offices: Atlanta, Chicago 7, Houston 20, Los Angeles 22, New York 17 — Canada: Toronto 12, Vancouver 1. International Division — Milwaukee 1, Wis. 
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NEOPRENE ADDS EXTRA LIFE 
to tank truck hose... 


does not disintegrate in 
contact with oils, gasoline, 
kerosene, butane and 
most chemicals. Smooth 
and tough, the tube as- 
sures a fast flow rate . .. 
does not develop mushy 
spots that weaken hose. 


CARGO LOADING HOSE FUEL OIL HOSE 
with smooth neoprene tube has fast flow with neoprene cover withstands dragging 
rate . ..sets service records in handling over rough surfaces, even when wet with 
oil products and many chemicals oil. Neoprene tube resists the softening 
and swelling action of fuel oils 

















NEOPRENE 
COVER 


can take severe flexing 
without crocking . . . re- 
sists sunlight, checking and 
weathering. The rugged 
cover withstands abra- 
sion, cutting and chipping 
from rough handling . . . 
retains these properties 
throughout a long service 
life. 





CURB PUMP HOSE 
with neoprene cover and tube gives exceptional 
service. The smooth cover resists abrasion, 
sunlight and weathering remains flexible, 
easy to handle 


FLEET OWNERS depend on petroleum industry, neoprene Next time you order hose, make 
tank truck hose made with neo- __ hose is contributing to efficient _ sure it’s built to last . . . with 
prene tube and cover for fast, operation and reduced costs. neoprene tube and cover. 
sure delivery of petroleum and .. 

chemical products. They know 


dia Sirens provides (habttgs SEEM EEEM.crs-, euee ones 


‘ teresting stories, new applications of neoprene 
gedness needed for long service The rubber made by Clip and mail thie coupon to E. |. du Pont de | 

. emours . (inc.), Rw . emica vision 
life under tough operating con- Du Pont since 1932 U-3, Wilmington 98, Delaware. 


ditions. am. ane 
This confidence in neoprene Firm 
is not restricted to tank truck [35ers 


operators. In every phase of the ~ THROUGH CHEMISTRY 
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your 
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@ Globe-Union custom-built batteries, merchandised 
under the name GLOBE “Spinning Power’, are 
specified for many original equipment manufacturers 
as well as a host of private brands. 


That’s because the thoroughly tested, long-life GLOBE-UNION ine 
Globe batteries are creatively engineered to provide 


superior performance and greater dependability ee 
right from the start. 


—_ 


IF IT’S PETROLEUM POWERED, THERE'S A GLOBE-BUILT BATTERY — RIGHT, FROM THE START! 


GLOBE BATTERY PLANTS ARE LOCATED AT: ATLANTA, GA. © BOSTON, MASS, © CINCINNATI, OHIO © DALLAS, TEXAS © EMPORIA, KANSAS © HASTINGS-ON- 
HUDSON, N. Y¥. © LOS ANGELES, CALIF. © MEMPHIS, TENN. © MINERAL RIDGE, OHIO © OREGON CITY, ORE. © PHILADELPHIA, PA. © REIDSVILLE, N. C. 
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‘Price Leader’ Practice Seen Target 
In Coming Justice Department Probe 


By Glenn M. Green, Jr. 


The “price 

leader” aspect of 

oil pricing may soon become the Jus- 

tice Department’s No. 1 target—for 

the first time—in a price-fixing drive 
under the Sherman Antitrust Act. 


A full-dress Antitrust Division 
confab has been called, tentatively, 
for early in August on what, if any- 
thing, the department should do about 
the current wave of petroleum price 
increases. 


The peg on which the discussions 
will hang, apparently, is the com- 
plaint filed by General Counsel] Paul 
Hadlick, of National Oil Marketers 
Assn., that the price boosts reflect 
clear-cut “collusion” among the ma- 
‘jor oil companies. 


The same charge is the focal point, 
also, of the present hearings by the 
House Commerce Committee under 
Representative Wolverton (R., N. J.). 
There, the “price leader” aspect of 
oil pricing has received super-critical 
attention. 


At the coming DJ conference, we 
hear on excellent authority that Anti- 
trust Chief Stanley N. Barnes will re- 
ceive this proposal for his considera- 
tion: 


1. The Sherman Act has been found 
constitutional, and that act forbids 
price-fixing. 


2. Within any given area, the dom- 
inant oil company is known as the 
“price leader,” and the prices of its 
competitors’ products usually are 
pegged to those it posts. Normally, 
when the “leader” raiser prices, the 
competitors follow. The reverse also 
is true, as a rule. In some circles, 
notably among Federal Trade Com- 
mission economists, this is called 
“conscious parallelism’”’—that is, the 
company heads do not actually meet 
in a room and agree to raise or lower 
prices. But the “leader’s” action is a 
tip-off to the others. 


3. This practice constitutes, per se, 
a violation of the Sherman Act be- 
cause it is used as a method of skirt- 
ing the ban against outright price- 
fixing. 


4. The recent petroleum price 
boosts provide an opportunity to in- 
stitute a grand jury investigation of 
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the “price leader’ practice, leading to 
a criminal indictment. 

“Sooner or later, we must tackle the 
‘price leader’ problem,” the argument 
will run. “This is a good time to do 
it. Let’s dispense with frills and avoid 
any elaborate legalistics. 


“Let’s just simply attack on this 
one narrow issue—that the ‘price 
leader’ method is used in the oil in- 
dustry as a price-fixing dodge. Let’s 
send it on its way to the Supreme 
Court for a definite decision, one way 
or the other, on. whether the ‘price 
leader’ practice is legal.” 


The “price leader” factor has been 
recognized in previous cases. It was 
part of the Madison Case allegations, 
and it occupied a substantial niche in 
the API “Mother Hubbard” suit. But 
it has never before been made the 
primary target of DJ’s fire. It has 
heretofore been a secondary issue. 


Some obvious possibilities suggest 
themselves. 


Suppose the Supreme Court should 
outlaw the “price leader’ practice. 
Or should merely cast a doubt on its 
legality. 

How could any oil company, large 
or small, initiate a price increase un- 
der any circumstances? Presumably, 
if any other company followed, both 
would be open to a charge of price- 
fixing, or of “conscious parallelism.” 
How could the dominant company, on 
the other hand, lower its prices? It 
might then be open to a charge of 
violating the Robinson-Patman Act 
by undercutting the prices of its 
smaller competitors and thus reduc- 
ing competition, or tending to reduce 
it. 


This thought, silly as it sounds, in- 
evitably intrudes: 


Would such a Supreme Court de- 
cision mean that oil prices must stay 
right where they were, at that par- 
ticular moment, forever-and-ever? 


And the oil industry is not the only 
one where competitive conditions fre- 
quently result in identical prices for 
different brands of comparable prod- 
ucts. 


In other words, this could wind up 
in a beautiful mess from which, it 
appears, only Congress could extricate 
the businessman. 


To Meet Your Needs... 


YOU'RE RIGHT WITH 
EVER-TITE 


ae 


U erviceability 
prevents leaks relate. spills re 
duces loading and delivery 
time 


l the world’s best 
quick coupling makes your 
aleht connections fast relate! sure 
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1s longer-lasting, trouble- 


rvice EVER-TITES never 


durability stands 


r the toughest wear 


quality is main 
tained by rigid control of 
aoFaltiatiatlolaMey>lclabila-bilelilwmelils 
Maletictalel bs 
AVAILABLE IN SIZES FOR 
EVERY NEED AT LEADING 
DISTRIBUTORS EVERYWHERE 


EVER-rITE 
COUPLING ¢€O. 
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Containers that 


Protect 


your product 
ALL THE WAY 


Sturdy steel drums and pails—made 
with care and accuracy in every detail 
make certain that your product 
quality receives protection a// the way 
to its destination. They make certain 
that your products remain safely sealed 
through the various conditions of 
handling and shipping. 

That’s why J&L Steel Drums and 
Pails are standard packaging specifi- 
cations for many leading product 
brands. They have proved through 
years of dependable service that they 
meet the most rigid tests for durability. 

Plants for the manufacture of J&L j 
Steel Drums and Pails are located in & 
leading industrial centers to assure Mm 


quick, efficient service to meet your ; 
requirements. Call the nearest J&L am 

office . . . or, contact our headquarters : \ oath 

office in New York City. Ae. ’ 2 ah ay 


PLANTS: Bayonne, N.J. . . . Cleveland, Ohio . . . 





4 


\ 


, 
o 


nod 
Philadelphia, Pa. . . . New Orleans, La. . . . Kansas Siti, \ \ 


City, Kan. .. . Atlanta, Ga. . . . West Port Arthur, 
Texas . . . Toledo, Ohio \ 


3 
JONES & LAUGHLIN STEEL CORPORATION Jae 


Container Division 


CHRYSLER BUILDING * NEW YORK 17, N.Y. STEEL 
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SUPPLY AND DEMAND 








Distillate and Kerosine Supplies 
Rise Sharply; Refinery Runs Up 


The days’ supply of kerosine and 
distillate fuel oil rose sharply during 
June and was substantially higher 
at the end of June than on May 31. 
Also there was considerably more 
product on June 30, 1953, than at 
the same time in 1952. 


As might be expected, the days’ 
supply of gasoline declined slightly 
during June, although it was higher 
than on June 30, 1952. 

The supply of residual fuel oil was 
slightly greater on June 30 than at 
the end of May. 

But it was six days under the 1952 
comparable date. 


Detailed figures follow: 


Days’ Supply 
June 30 May 31 June30 
1953 1952 
Finished & unfinished 
gasoline 35 
Kerosine .... oddone 100 


Distillate fuel oil.... 69 
Residua] fuel oil 33 


Bureau of Mines total demand forecast 
figures for third quarter 1953 have been used 
by NPN to cover period three months ahead 
in calculating days’ supply of primary stocks 
(API data) shown for June 30, 1953. Com- 
parative figures for primary stocks at end of 
preceding month were calculated from B. of 
M. forecast for second and third quarters 1953 
and API data. Comparative figures for 1952 
date shown were calculated from Bureau of 
Mines actual! stocks figures for date shown and 
actual consumption figures for period three 
months beyond that date. 


Refinery Runs Up—For the sixth 
week in a row, U.S. refinery runs 
were above the 7 million b/d mark. 
They were up 6,000 b/d in the week 
ended July 4 compared with the pre- 
ceding week’s figure of 7,047,000 b/d, 
according to American Petroleum In- 
stitute’s statistical report. 

Gasoline production declined 527,- 
000 in the week ended July 4 for a 
total of 24,044,000 bbl. Kerosine out- 
put was off 33,000 bbl. from the pre- 
ceding week. However, distillate fuel 
oil production was up 131,000 bbl. to 
10,457,000 bbl., while residual fuel 
oil production increased 26,000 bbl. 
above the previous week. 

Gasoline inventories took a big 
drop during the week ended July 4, 
down 2,468,000 bbl. Stocks of kero- 
sine, distillate and residual all 
showed gains. Distillate led the list 
with a rise of 3,143,000 bbl. over pre- 
ceding week. See complete sum- 
mary of operations in the table on 
this page. 

Imports Dip—tiImports of crude oil 
and products into the U.S. dropped 
sharply during the week ended July 
4. Total imports were down to 716,- 
800 b/d. This was 345,200 b/d less 
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than in the preceding week, accord- 
ing to an API report. 
East-of-California imports declined 
157,100 b/d from the week ended 
June 27, while California imports 
were off 88,100 b/d. 
Complete import figures follow: 


Oil Imports 
Week 


East of California: 
Crude oil ...... 369,700 
Residual fuel oil 247,100 
Distillate fuei oil 5,000 


621,800 
95,000 


95,000 183,100 


Total U.S. Imports 716,800 1,062,000 

Export Reports End—The 
leum Administration for Defense is 
ending its weekly reports of exports 
from the U.S. of major petroleum 
products. The agency cited mechan- 
ical difficulties in compiling the re- 
ports because of its reduced staff, 
plus the fact that the Iranian pro- 
duction loss has been almost com- 
pletely offset, and export data are 
less significant than before. 

Following is the last tabulation, 
covering the week ended June 12 
(thousands of b/d): 


Oil Exports 
% Change 
From 
Week Week 4 Weeks 4 Weeks 
Ended Ended Ended Ended 
June 12 June 5 June 12 May 15 
ED <csce ae 35.9 25.9 ~22.0 
Mogas .. 36.9 11.9 26.4 - 
Kerosine ... 33.7 18.7 17.5 —1 
Distillate 88.1 45.6 69.7 -1 
Residua! : 59.6 37.9 49.4 


Total .. 246.1 150.0 188.9 — 56.6 


Penna. Runs Rise—Refiners’ runs 
to stills of Pennsylvania Grade crude 
oil increased 9,343 b/d during the 
week ended July 4, compared with 
preceding week, according to a Na- 
tional Petroleum Assn. report. Fig- 
ures follow: 

Week Ended 


daly 5, 19652 
60,995 b/d 


Week Ended 
duly 4, 1963 dane 27, 1953 
56,126 b/d 46,783 b/d 

ASPPA Awards—More large or- 
ders for lubricating oils and other 
products were made by Armed Serv- 
ices Petroleum Purchasing Agency 
during the week ended July 3. Be- 
sides large orders for aviation gaso- 
line, the ASPPA awards included: 


Lubricating oil (gal.)—170,778, 
Socony-Vacuum Oil Co.; 2,220,732, At- 
lantic Refining Co.; 179,888, Bray Oil 
Co.; 1,602,261, California Oil Co.; 
1,538,756, Champlin Refining Co.; 
576,465, Gulf Oil Corp.; 454,542, Phil- 
lips Petroleum Co.; 160,820, Deep 
Rock Oil Corp.; 72,643, Victory Oil 
Corp.; 3,536,787, Cities Service Oil 
Co.; 5,203,103, Continental Oil Co.; 
3,294,880, Refiners' Marketing Co., 
Ltd. 


Hydraulic oil (gal.)—115,488, Bray 
Oil Co.; 37,600, Socony-Vacuum Oil 
Co.; 141,404, Standard Oil Co. of 
California. 

Lubricating grease—20,000 Ib., 
Parker Appliance Co. 

Preservative engine oil——-70,000 gal., 
Prairie States Oil & Grease Co. 

Preventive corrosion compound 
33,000 gal., Octagon Process, Inc. 

Car and locomotive engine lubricat- 
ing oil—225,000 gal., Delta Petroleum 
Co. 

Fuel oil and gasoline (gal.)—480,- 
000, Apex Oil Co.; 813,000, The Texas 
Co. 

Gasoline and kerosine—45,000 and 
21,000 gal., Esso Standard Oil Co. 

Fuel oil, Diesel, Class 1—100,000 
bbl., Humble Oil & Refining Co. 


Week Ended 


Summary of API Report on Refining Operations 
(U. 8. Totals—B. of M. Basis) 


. Week 
Ended 
duly 4 


Production 


Crude runs—daily avg. 

Foreign crude included 

Percent operated 

Gasoline 

Kerosine 

Distillate fuel oil 

Residual fuel oil 
Stocks 

Finished & unfinished gasoline 

Kerosine 

Distillate fuel oil 

Residual fuel oil 

* Revised. 


7,053,000 


144,497,000 146,965 
27,874,000 
86,274,000 .131,000* 
44,738,000 ,599,000* 


Week 
Ended 
June 27 
(Figures in barrels) 
7,047,000 + 6,000 
i 18,000 
92.1 0.6 
24,571,000 527,000 
2,470,000 33,000 
0,326,000 + 131,000 
8,834,000 + 26,000 
,000 


2,468,000 
+ 918,000 
+ 3,143,000 
+-1,139,000 


,956,000 
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YOU POCKET THE PROFITS 


ay Getting the best automotive service equipment 
WHEN YOU BUY , at lowest cost is just sane business! That's why 


it'll pay you to order yours direct from the 


4) K. R. Wilson factory. The world’s oldest manu- 
GARAGE EQUIPMENT v-~ facturer of garage tools and equipment, KRW 


has ibaa the leader in the automotive equipment field for 35 


5 years. And KRW products are sold direct from the factory. 
AT KRW Ss FACTO RY- You save the middleman’s profit! KRW manufactures jacks, 


air compressors, car washers, battery chargers, hand tools 


5 and many other automotive service products. Next time, buy 
T0 -YOU PRICES . KRW and you pocket the profits. 








COMPARE QUALITY! 
COMPARE PRICE! 
On these KRW Air Compressors 


You'll find that KRW Air Compressors have all the 
features of other air compressors and are priced 
20-40% less, because of KRW’s factory-to-you selling 
policy. They have PLATE-TYPE, EASILY REMOVED 
VALVES, CONSTANT LEVEL OILING SYSTEM, 
COMBINATION FILTER AND AIR CLEANER, LOAD- 
LESS STARTING — a tamper-proof automatic device 
that unloads the compressor when it stops, PRESSURE 
CONTROL SWITCH with THERMAL RELAY that 
protects motor against overload. All KRW compressors 
available with Quincy DRI-R-AIR tank drain that 


NO. 40-B 2 H. P., 2-STAGE S441 35 automatically removes all water that collects: in tank. 
200 LBS. WORKING PRESSURE Order your KRW compressor today ! 


a bla a 7% a Watts Ail, *006" 


7-1/2 WP. MODEL ALSO AVAILABLE 
ALL PRICES F.O.B, FACTORY, ARCADE, N. Y., PRICES SUBJECT TO CHANCE WITHOUT NOTICE. ORDER FROM DEP’T. 92 


215 MAIN STREET ¢ BUFFALO 3, N.Y. 
World's Oldest Manufacturer of Garage Tools and Equipment 
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Minimize Gasoline loss 
«ee Maintain Quality with 





Unnecessary gasoline vaporization can often mean the difference 
between profit and loss! With the VAPOR-MIZER, standing losses 
are eliminated and filling losses minimized. The time-tested VAPOR- 
MIZER system means positive vapor control. What’s more, because it 
requires less steel to build, and uses smaller, less expensive vapor 
lines, the VAPOR-MIZER costs less than other conservation designs. 
Since it operates at extremely low pressures (less than one ounce) 
the reinforcement of manifolded tanks is unnecessary. 


Investigate the thrifty VAPOR-MIZER, which readily converts 
existing tankage into fully effective conservation units. Supply your THE VAPOR-MIZER IS 


: DESIGNED TO: 
customers with refinery-fresh petroleum products! $ Miatettnstnatian tecsibin.s 


minimize filling losses 
Require less steel 


© Readily convert older, 
existing tankage 





GRAVER TANK & MFG. CO.NC. 


East Chicago, Indiana 
NEW YORK « CHICAGO « PHILADELPHIA + ATLANTA «+ DETROIT 
CLEVELAND « PITTSBURGH * HOUSTON «+ CATASAUQUA, PA. 
SAND SPRINGS, OKLA. *« ODESSA, TEXAS * CASPER, WYO. 
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M'UONALD 


OlL EQUIPMENT 


CATALOG 0-53 
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We a DONALD MFG. CO. 


DUBUQUE, IOWA 





OUR COMPLETE LINE AT YOUR FINGERTIPS 


Our new catalog is ready for you! Write whether your plans are for expansion or 
for yours today. It is brought up to date for replacement. Here at your fingertips 
and includes dimensional drawings se will be the entire McDonald Oil Equip- 
covers our complete oil equipment line. ment line. It’s yours for the asking. 
This catalog will prove invaluable to you A. Y. McDonald Mfg. Co., Dubuque, Iowa. 


HOME OF THE SWING JOINT 


OIL EQUIPMENT 





Two Great New Products, Biggest Ad 
Campaign back Richfield Distributors 


TWO NEW BEAUTIES FOR RICHFIELD DISTRIBUTORS 





Hundreds of leading newspapers are telling millions of motorists 
about Richfield’s two great new products— Richfield Ethyl“101 
PLUS” Gasoline and Richlube Super HD Motor Oil. Powerful 
sales promotion plus cooperative newspaper, radio and movie 
advertising gives even greater backing to Richfield Distributors. 
It’s typical of the vigorous support that Richfield gives to Inde- 
pendent Distributors. And remember, you still have the freedom to 
run your business your way. Get the facts on a Richfield franchise. 
Phone or write us today. 





MEW PRODUCT PACKAGES 


RICHFIELD 


OIL CORPORATION OF NEW YORK 


542 FIFTH AVENUE, NEW YORK 36, N. Y. 





Serving the Eastern Seaboard from Maine through the Carolinas 
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CHEVROLET ‘ssc. TRUCKS 


More work per dollar 


.»-.- and here are 
4 powerful reasons why! 


MORE POWER AT LOWER COST! Watch costs go down when you 
put the new heavy-duty power of Chevrolet’s advanced Loadmaster 
engine to work! The new high-compression ratio of 7.1 to 1 in this 
great engine brings you more power and even greater economy 
than before. Chevrolet's Thriftmaster engine, too, in light- and 
medium-duty models offers exceptional economy of operation. 


FACTORY-MATCHED TO THE JOB! Some jobs demand more power. 
Some demand stronger springs. But, whatever the requirements of 
your job, Chevrolet trucks are carefully factory-matched to the work 
to be done, with the right power—and the right units from tires to 
axle, springs to clutch—to handle that work at lowest cost. 


MORE RUGGED THAN EVER! There is extra economy, too, in the 
exceptional stamina of Chevrolet trucks. You can expect new 
ruggedness and strength with heavier, more rigid frames and 
brawnier construction throughout. You can expect extra miles 
added to the life of your truck, plus a substantial reduction in the 
over-all cost of hauling. 


LOWEST PRICED LINE! Chevrolet trucks are known for qualities 
and features matched by no other trucks. Yet, with all these ad- 
vantages, the Chevrolet line lists for less than any other trucks of 
comparable size and specifications. See your Chevrolet dealer. 
Chevrolet Division of General Motors, Detroit 2, Michigan. 





CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES— 
the Loadmaster or the Thriftmaster —to 
give you greater power per gallon, lower 
cost per load. POWER-JET CARBURETOR — 
for smooth, quick acceleration response. 
DIAPHRAGM SPRING CLUTCH —for easy- 
action engagement. SYNCHRO-MESH 
TRANSMISSION —for fast, smooth shift- 
ing. HYPOID REAR AXLE—for dependa- 
bility and long life. TORQUE-ACTION 
BRAKES—on light-duty and medium-duty 
models and on front of heavy-duty models. 
TWIN-ACTION REAR BRAKES—on heavy-duty 
models. DUAL-SHOE PARKING BRAKE—for 
greater holding ability on heavy-duty 
models. CAB SEAT—with double deck 
springs for complete riding comfort. 
VENTIPANES—for improved cab ventila- 
tion. WIDE-BASE WHEELS—for increased 
tire mileage. BALL-GEAR STEERING —for 
easier handling. UNIT-DESIGNED BODIES — 
for greater load protection. ADVANCE- 
DESIGN STYLING—for increased comfort 
and modern appearance. 
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VUUE should pump miuaintenanee cost? 


Are collapsed) stramers. worn gears. valve replacements | e) 

and costly by-pass adjustments creating an excessive pump | ¥ 
Hiainitenanee bill for your? If so. upkeep CN pense ts stealing 
your profits. Bennett eliminates these “hidden costs — 
every part of the Bennett pumping unit assembly is built 
to stand upover lone periods. under rugged conditions with 


Harare upkeep. Phat ’s why Bennett iy ites marmtenance 





















COst COMparison Your Jolin Wood Representative ean 
help you setup a program to Le “hidden costs and 


show Vou whis 


Mew (tril Dirt I BXCIAV ANGIE 


100 Mesh Strainer 


Extra large reinforced atel ala | 


screen seats perfectly ant 
ollapse protects working 
parts from s eltome tiem ielacale ii! 





particles. Accessible for 


quick leaning 





Rotary Vane Pump 

Case hardened shaft 
hrome piated ( eleron vane 
nserts reduce noise and 
streamlined ports eliminate 


pulsation eelie ly y seal 








eliminates packing 
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TYPE 40 
[ PATENT 


APPLIED FOR 


naintains t Teh vacuum 


Bronze By-Pass Valve 
ektinvme loll hiiceManeliimel iriiel. 
for high vertical lifts 
Guided to positive seat by 


flutes. Quiet dependable 
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a OS a the new Renneeds Services So hain aol y - at AY belmerte trol fuelingarel 
JOHN & 


<a JOHN WOOD COMPANY - BENNETT PUMP DIVISION - Muskegon, Michigan 
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THE WORLD’S MOST MODERN SERVICE STATIONS 


SPEED TRAFFIC with ECO ISLANDERS 


es 9 
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At this giant multi-island station — 
actually in existence—I11 Islanders 
help serve motorists with fast, efficient 
air and water service. 8 Islanders are 
equipped with Eco Automatic Tire- 
flators; three have cash boxes for 
quick change service. Every part of 
this ultra-modern layout is designed to 
increase gallonage and TBA volume. 
Islanders put speedy automatic tire in- 





flation and water service into the 
island service-sales routine —to help 
make the most of those vital few min- 
utes with the motorist, at the pump, 
where TBA sales begin. 


MODEL 244AWT holds 20 foot water hose and 
25 foot air hose fully enclosed out of way. Tire- 
flator unit automatically inflates to exact pressures 
of 5 to 110 Ibs. Other models 

have a cash box, sign, pylon 

or mushroom light fixture or | 
bracket for re-use of existing = ’S 4 | 
lights. ECO TIREFLATORS are 
available for drive, wall, 
post, or overhead remote in- 
stallation. 


JOHN WOOD COMPANY - BENNETT PUMP DIVISION - Muskegon, Michigan 


DISTRICT OFFICES: Atlanta * Baltimore * Boston * Buffalo * Charleston * Chicago * Cleveland * Dallas * Denver * Detroit * Kansas City 
Little Rock * Los Angeles * New Orleans * New York * Philadelphia * Pittsburgh * Rochester * Salt Lake * Seattle * St. Paul * San Francisco 


IN CANADA: Toronto * Montreal * Vancouver * Winnipeg EXPORT: John Wood International Corporation, 29 Broadway, N. Y. 























“new D-K dealer service plan 
helps you stop profit leaks” 


4 Aids to Better Business 
Management in D-X Program 


It takes better products like D-X to do a better 

service station business, we all know that. But, 

a practical, business management plan — set down 

in black and white —is important, too. That’s why 

you'll be glad to hear about the comprehensive D-X 

Dealer Service Plan, and especially the easier-to-use better 
business management analysis which gives you all these 
tools to control what happens to your station’s earnings: 


1. D-X Sales and Profit Record System 

2. D-X Credit Protection 

3. Quota Sheets — Expense Budgets 

4. Personal Counsel in Station Bookkeeping, Management 
Do You Need this kind of a program at your service 

station? Most of the dealers we contact do. Why 


not learn more about the new D-X Dealer Service 
Plan now? Mail the coupon below today. 


+: 
. 
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Company Cooperation — Mid-Continent knows that 

if you succeed, we’re going to succeed. That’s why 
€ ks to hel 

OK Gee ee Mid-Continent Petroleum Corporation 

Box 381, Tulsa, Oklahoma 


I live in the Midwest and want more information 
about the D-X Dealer Service Plan. Please have a 
D-X representative call on me soon. I understand 
this does not obligate me in any way. 





Name 
Address 





MID-CONTINENT PETROLEUM CORPORATION 
TULSA, OKLA. 


Waterloo, la. Terre Haute, Ind. Omaha, Nebr. 
Chicago, lil. Minneapolis, Minn. 
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Every gallon saved by 
SUSTAINED METER ACCURACY 
saves the profit on several gallons 


Every gallon lost by inaccurate measurement . . . every dollar spent adjusting 
or servicing your meters . . . loses the profits on many gallons sold. With con- 
stantly shrinking margins, you no longer can make up these losses simply by 
boosting volume. Best way to hold the profit line is to select the meters with the 
finest record for sustained accuracy and low maintenance. Red Seals stand head 
and shoulders above all other meters . . . for tank trucks and bulk plants alike. 
Want proof? Keep your own accuracy and maintenance records. Ask the men 
who have worked with Red Seal meters . . . in your own company or your 
neighbors. 


Here’s more proof of sustained accuracy... 


Measuring chamber has “Capillary” seol ... Double-cose design This patented ‘’Gear 
only one yin ele- a thin film of liquid eliminates distortion of Shifter’ firmly locks 
ment. No complicoted - «+ prevents wear be- measuring chamber calibration. Cannot 
mechanism to get out tween piston and cham- caused by pressure or drift or slip between 
of adjustment, Occa- ber. Seal is rigidly piping stresses. Pre- tests, Easy to adjust 
sional dirt won't dam- controlied by precision vents binding and un- when required, but it’s 
age a Red Seal . . . machining . . . stoys even wear. seldom required. 
chamber is easy to re- constant through long 

move, easy to clean. accurate life. 


otcouracy You. Cam Lank On 





























NEPTUNE METER COMPANY 


50 WEST SOth STREET «© NEW YORK 20, N. Y. = Branch Offices: 
ATLANTA + BOSTON + CHICAGO + DALLAS + DENVER 


PORTLAND, ORE. + SAN FRANCISCO 
iN CANADA: NEPTUNE METERS LTD., 
1430 LAKESHORE RD., TORONTO 14, ONT. 
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The quality, strength and stamina that de- 
liver satisfactory performance under tough 
oil-field conditions mean low-cost mainte- 
nance, long life, and profitable payloads in 
every hauling operation. 


BUY AUTOCARS...CUSTOM BUILT 
TO YOUR REQUIREMENTS 


Clip this coupon... mail it today 


A Uu T +) ¢ A a T R u ¢ 4 s ! The Autocar Company, Ardmore, Pa. ; 
The Autocar Company, Ardmore, Pa. ee eee ee ee een 
Established 1897 
Factory Branches and Distributors from Coast to Coast 
in the United States and Canada 
oo 
Export Division: 


Drexel Building, Philadelphia 6, Pa., U.S.A. 


custom-built to my needs. 
OO Se 


Firm Neme__ 


Number of trucks in fleet___ 
Type of Operation 
8G 


i 
t 
i 
i 
i 
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NOW: / Better Steel Drums 


---Better Protection for Your Products 


U. S. Steel Products introduces 
a brand-new cleaning process 
which completely cleans drums 
of contaminating materials .. . 


inhibits rust formation. 


Unitep States STEEL PRoDUuCTs is pleased to announce 
the development of a new cleaning and finishing process that 
represents a significant advance in the quality of all steel 
drums. 

The U-S-S process not only cleans drums completely of 
mill scale and other contaminating materials such as grease, 
dirt and soot, but also retards rust and corrosion. In addition, 
the process provides an ideal surface for finishes. 

This new process cleans the drums completely . . . doesn’t 
just cover the dirt, scale and rusting areas, leaving unprotected 
spots when the drum is banged around in handling. You see 

. our rust-inhibited coat is applied just prior to final assem- 
bly of the component parts . . . after the parts have been 
formed, and completely cleaned and descaled; there is no 
flaking problem. 

The complete treatment consists of (1) cleaning the drum 
parts, completely, (2) removing mill scale and (3) applying 
a phosphate treatment to the steel surface, which results in a 
phosphate coating combining with the steel surface . . . inhibit- 
ing rust formation on both the inside and outside of the drum 
and forming an ideal surface for exterior and interior finishes. 





ORDINARY PAINTED DRUM (shown at top) after exposure to ; , i : 
weather for one year is badly rusted. Rust was very apparent United States Steel Products fabricates Stainless, Galvanized, 
after only one week. Tinned, Painted and Decorated drums and pails, Furnished in 
U-S-S RUST-INHIBITED DRUM (in foreground) also exposed to capacities from 2% to 110 gallons, with a variety of fittings 
weather for a year. There was absolutely no rust on this drum ; ; , 

at the end of the test. and openings to fit your particular requirements. 


"It's Better te Ship in Steel” 
UNITED STATES STEEL PRODUCTS 


DIVISION 


UNITED STATES STEEL CORPORATION 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
los Angeles and Alameda, Calif. ~« Port Arthur, Texas ~ Chicago, Ill. * New Orleans,la. ~ Sharon, Pa. 
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ROTARY ROLL-ON LIFT 
HANDLES ALL NEW AND OLD GARS 
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New car designs NO 
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JOHNSON OIL REFINING COMPANY 


CLEVELAND OKLAHOMA 


REFINERY. CLEVELAND, OKLA. 
LUBRICATING PLANT 

CHICAGO HEIGHTS. 

ILLINOIS 


JOHNGON SERVICE STATIONS 
AND OISTRIBUTORS 
THROUGHOUT THE 
MIOOLEWEST 





June 11, 1953 


Universal Oil Products Company 
30 East Algonquin Road 
Des Plaines, Illinois 


Attention: Harvey Blankenship 
Dear Harvey, 


This month, we will reach several milestones in the 
operation of our Platformer. The date of June 2lst, will be 
the second anniversary of our operations. We are still operating 
on the original catalyst charge and we have reason to think 
that it will last some longer. Our operations indicate that we 
are now making more light ends and that we are getting more 
hydro-cracking than on past performance but our yields have re- 
mained about the same throughout our entire operation. 


On June 21st, our anniversary, we will have reached 
a thru-put of about 1,050,000 barrels anc a true platformate 
production of 971,250 barrels. We will have charged 160 barrels 
of reactor charge for each lb. of initial catalyst, at a catalyst 
cost of less than 2.5¢ per barrel. 


During the 2 years of operation, we have been down 
25 days due to strike and 17 days for inspection, minor repairs 
and changes. We thought that this information might be of interne 
and value to you. ; 


Sincerely yours, 


Leenhouts 
g Manager 
WJL/ds 
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\ YES, MR. LEENHOUTS . . . 

| THIS IS VALUABLE INFORMATION 
TO EVERY PETROLEUM 
} 
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... developed, designed and licensed by 


UNIVERSAL OIL PRODUCTS COMPANY 
@ 30 ALGONQUIN ROAD, DES PLAINES, ILL., U.S.A. 
( @ Loboratories: RIVERSIDE, ILLINOIS 


/ Universal Service Protects Your /nvesiment 
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In 5 great markets General American offers 
you complete bulk liquid storage terminal facil- 
ities with no capital investment on your part. 


You use modern facilities, pipelines, manifolds, 
blending equipment. 









You have complete privacy. 


All methods of bulk liquid transportation 
available. 


At the Ports of New York and New Orleans 
there is high-speed canning, drumming and 
barrelling equipment—yours to use. 


use General American’s “for lease’’ 
facilities at Port of New York 


The heavy, constant flow of petroleum and bulk 
liquids in-bound and out-bound through the Port 
of New York reaches almost immeasurable pro- 
portions. By tanker traffic alone 2829.4 million lb. 
of bulk liquids are shipped every month. 


ne 


——_— 
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TANK STORAGE 
TERMINALS 


in Important Marketing Centers 


@ Port of New York (Carteret, N. J.) e Houston 
e@ Port of New Orleans (Goodhope, La.) @ Corpus Christi 
e Chicago 





GENERAL AMERICAN TANK STORAGE TERMINALS a disision of General American Transportation Corporation 
135 South La Salle Street, Chicago 90, Illinois 
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Oil Company Facts Deflate Price Investigation 


The Wolverton oil investigation began losing steam this week. With 
little public outcry against higher oil prices to fire it up, the House Com- 
merce Committee probe showed signs of cracking under the hammering 
of oil company facts showing price boosts were necessary. In fact, one 
committee member questioned the value of the oil inquiry. 

Out in the nation’s oil markets, jobber margins were up in the East 
and Midwest—but not in the Southwest, where Independents were pre- 


paring heated protests. 


Prices generally were holding at 
the new, higher levels. But dis- 
tillate prices were weak (in the East 
they had fallen back almost to orig- 
inal postings), and sharpening price 
competition elsewhere kept some oth- 
er new prices shaky. 

Middle East crude prices were a 
big question mark. No company has 
yet followed Gulf Exploration Co. in 
raising its Kuwait crude price 25c 
per bbl. If prices in the Middle East 
stay down, “low cost” crude from 
that area will be able to undersell 
U. S. and Venezuelan crudes at deep- 
water refining points in this country 
—thus weakening prices here. (For 
details of the oil price picture, see 
Markets, starting on p. 49.) 


Around the country east of the 
Rockies, here’s what happened the 
past week: 


Washington 


Even members of the House Com- 
merce Committee were beginning to 
wonder why they were conducting 
hearings on the oil price increase and 
just where the investigation was sup- 
posed to lead. 


One of the bitterest critics of the 
price boosts, Committeeman Hesel- 
ton (R., Mass.), grudgingly conceded 
@ point: Perhaps the oil industry's 
zooming costs of operation justified 
higher prices. 

But why, he complained, embarrass 
the Eisenhower administration “at 
this time?” 

While Mr. Heselton’s line of ques- 
tioning and assertions appeared to 
be shifting the committee’s investiga- 
tion away from the economic and onto 
the political plane, another committee 
member, Representative Williams (D., 
Miss.) wondered out loud why the 
committee was proceeding. 

The group had just finished ques- 
tioning Roland V. Rodman, president, 
Western Petroleum Refiners Assn., 
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DJ Maps Inquiry 


The Justice Department may 
soon train its antitrust guns on 
the “price leader’ aspect of 
oil marketing, in the wake of 
recent “collusion” charges by 
Paul Hadlick, of National Oil 
Marketers Assn. Washington 
Comment, on p. 11 of this issue, 
discusses current DJ plans 
along this line. 











and president of Anderson-Prichard 
Oil Corp. 

Mr. Rodman’s testimony on reasons 
for the price hikes and his explana- 
tion of the competitive forces within 
the oil industry stopped even Mr. Hes- 
elton’s arrow-slinging type of ques- 
tioning. Mr. Heselton frankly gave‘ 
up after Mr. Rodman explained how 
the industry was now selling 20c-per- 
gal.. gasoline in comparison with the 
29c fuel of the 1920’s because it was 
passing along to the public techno- 
logical savings. 

Representative Pelly (R., Wash.) 
who had fired some searching ques- 
tions at industry men during the pub- 
lic hearings, complimented Mr. Rod- 
man and said he hoped it was under- 
stood that the committee did not want 
to interfere with the industry’s growth 
or expansion. 


Mr. Williams then probed for addi- 
tional figures on industry earnings 
and commented: 


“If the purpose of these hearings— 
and it still isn’t clear to me just 
what the purpose is—is to see wheth- 
er the price of crude oil should be per- 
mitted to be increased 25c per bbl., 
I think you have given the committee 
reasons why the increase came about, 
and I am surprised you were able to 
hold it at that level.” 


Turning to Mr. Heselton, who was 
presiding during the absence of Chair- 


man Wolverton (R., N. J.), Mr. Wil- 
liams added: 

“Unless we have something to dis- 
pute those figures, I frankly wonder 
why the committee should proceed 
with anything like this.” 


It had been a long week for spokes- 
men of the major oil companies. It 
began July 6 with testimony from 
W. W. Keeler, Phillips Petroleum vice 
president, and wound up with the ap- 
pearance July 13 of R. G. Burks, Jr., 
Esso Standard executive vice pres- 
ident. In between, there was testi- 
mony from Humble President Hines 
H. Baker, Socony-Vacuum Director 
and Vice President Herbert Willetts 
and Standard of California President 
T. S. Petersen. 


In the face of blazing-hot questions 
from the tough-minded committee 
under Chairman Wolverton (R., 
N.J.), the industry men made a 
dogged attempt to explain the econ- 
omic facts of life in the oil industry. 
Mr. Heselton’s reluctant concession 
was the nearest thing to an indica- 
tion they had gotten any of their 
message across. 


Others on, or close to, the com- 
mittee obviously were still uncon- 
vinced that there had been no collu- 
sive, price-gouging tactics employed 
by the companies. 

But no one, not even the commit- 
teemen, could predict with certainty 
just where the investigation was 
headed or what it would accomplish. 


Hearing Roundup — Meanwhile, 
there were these developments: 


1. Emplacing their guns along- 
side those of the integrated com- 
panies, a number of independent 
refiners fired a disconcerting 
first salvo at the committee 
probe. The investigation was not 
helping the consumer, the refin- 
ers declared. Instead, it was 
jeopardizing the independents. 

2. The committee scheduled, 
for mid-week, an appearance by 
officials of the Defense Depart- 
ment and the Mutual Security 
agency. Each was expected to 
testify on the effects of the oil 
price increases. 

3. Independent producers were 
to testify later. 


Mr. Heselton attacked the “tim- 
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Investigator Wolverton Old 


Representative Charles A. Wolver- 
ton (R., N.J.), who is leading the oil 
probe in Washington, is a veteran 
congressional investigator with a way 
of making it plain he’s for the con- 
sumer. 

A source close 
to Mr. Wolverton 
has stated that 
the main reason 
for the oil inves- 
tigation is its 
“psychological 
value.” He noted 
it would (1) help 
reassure the pub- 
lic that Congress 
is guarding the 
general welfare, 
and (2) let oil 
know they are being 





Rep. Wolverton 


companies 


Hand at Getting Votes 


“watched” by Washington lawmakers. 

Mr. Wolverton always “runs” well 
for re-election, despite the fact that 
his First District in New Jersey is 
by no stretch of the imagination a 
Republican stronghold. Camden Coun- 
ty, a big portion of that district, is 
solidly Democratic. Yet Mr. Wolver- 
ton gets re-elected when gubernator- 
ial and “local” races are won by. 
Democrats. 


While Gloucester and Salem counties 
in his district are normally Repub- 
lican, they’re rural counties, and he 
needs votes from heavily populated, 
highly industrialized Camden County. 


And he gets them, with the aid 
of such vote catchers as an oil in- 
vestigation. He’s been in Congress 
since 1927. 





ing” of the price increases during 
his quizzing of Esso’s Mr. Burks. 
The congressman said the industry 
seemed to be happy about the elec- 
tion of a Republican Administration 
last fall because it meant a govern- 
ment with a friendly attitude toward 
business, 


But, he charged, the larger oil 
companies grabbed the inflation ring 
on the very first whirl of the merry- 
go-round and boosted their prices. 
Emphasizing that he was referring 
to the industry as a whole, Mr. Hes- 
elton declared: 


“You have dynamited a very prom- 
ising program the administration has 
undertaken. Surely, we can wonder 
why the companies ran the risk at 
this time of dealing a serious blow 
to the administration’s efforts.” 


Esso Talks Back—Mr. Burks pro- 
tested this point of view, attempting 
to make it clear that economics, not 
politics, had dictated Esso’s price 
move. The company, he testified, 
had not begun to recover additional 
costs, despite gasoline price boosts, 
when it was confronted with the 
crude price increase. That, alone, 
Burks pointed out, added $72 million 
to Esso’s annual costs. 

“Our profits have been going down, 
and our investments have been going 
up,” he declared. “We were making 
less and less money. We felt that 
we had held the line against inflation 
for the past three years and that it 
was high time we were getting back 
some of our increased costs.” 

Mr. Burks also disputed the “dyna- 
miting” charge. He explained that 
the estimated $500 million the oil 
price increases might cost the con- 
sumer amounted to just a tiny frac- 
tion of the $128 billion the consumer 
is paying for price increases in all 
retail items. 

And the Esso official did not shy 





away from Mr. Heselton’s question 
as to whether there would be fur- 
ther price increases. Mr. Burks said 
it was “reasonable” to assume there 
would be, 


“I don’t know when or how much 
the increase will be. All I do know 
is that my company isn’t making 
enough money to offset increasing 
costs and to enable it to prepare for 
future requirements.” 


Refiners Cut Loose—aAs the inde- 
pendent refiners opened up, Reid 
Brazell, president, Leonard Refin- 
eries, sharply informed the commit- 
tee that it could be on the wrong 
track. 

“We independent refiners do not 
fear the major oil companies as long 


, as their competition is developed in a 


free atmosphere. We know that be- 
cause of our flexibility, we can out- 
maneuver them at every turn in the 
road, if we are free to plan our own 
strategy. Secondly, we know that 
the major oil companies are too busy 
fighting with each other to pay more 
than passing attention to us. 

“We do have great fears and 
doubts, however, of some who profess 
to be the friend of everyone, individ- 
uals and corporations alike. Those 
fears are of the government itself— 
specifically Congress. 

“This committee, I am sure unwit- 
tingly, in its enthusiasm to protect 
the public from what it thinks is a 
great wrong is about to accomplish 
something that no other force has 
been able to do—that is, put all of 
the independents out of business.” 

Obviously referring to General 
Counsel Paul Hadlick, National Oil 
Marketers Assn., who testified earlier 
that the price boosts resulted from 
“collusion,” Mr. Brazell cautioned: 

“I hope the committee does not 
take very seriously the testimony of 
one witness that appeared before you 





early in your hearing—the person 
who for years has been seeing a 
sinister thought behind every move 
that has been made by any oil com- 
pany of any size, one who apparently 
has only one thought in mind—-social- 
ize or nationalize the oil industry.” 


Costs on Table—Mr. Brazell fur- 
nished the committee with the fol- 
lowing facts on refining operations 
that necessitate price increases, after 
flatly stating that the probe could 
lead to closing down of independent 
refineries: 


There has been no gasoline 
price boost since 1949, while re- 
finery wages have increased 25% 
per hour and quality of gasoline 
has risen eight octane numbers, 
from 80 to 88. That alone, figur- 
ing costs at a minimum of 0.125c 
per gal., would entitle refiners to 
le per gal. price hike. 

Taxes have gone up, amount- 
ing to approximately a 36% sales 
tax on gasoline in Michigan. 

Thirteen independent refiners 
in Michigan processed 32 million 
bbl. of crude during a 12-month 
period, at an average profit of 
11.04c per bbl. before taxes, and 
5.25c per bbl. after taxes. 


Favor Integration—Roland V. Rod- 
man, President, Western Petroleum 
Refiners Assn. and President of An- 
derson-Prichard Oil Corp, asserted: 
“Independent refiners . . do not 
quarrel with the principle of integra- 
tion. On the contrary, most of us 
are striving to become as integrated 
as we can.” 

Crude reserves cannot be “locked 
up” for later availability, and crude 
must be marketed commensurately 
with cost to promote development. 
The price increase in 1947 “was fol- 
lowed by the largest increase in drill- 
ing activity that the industry has 
ever seen.” 

The Korean war eliminated this in- 
centive when all commodities ad- 
vanced 16.7% in a two-year pe- 
riod, while crude oil moved up only 
0.8%. The production division of 
Anderson-Prichard saw the labor 
cost rise from $1.32 per hour in 1948 
to $2.05 per hour in 1952, an increase 
of 55.3%, while steel costs rose from 
$118 per ton to $155 per ton in same 
period. 

“These are the elements that 
caused us to reach stagnation in 
drilling in 1952. Price is the only 
sound method of correction.” 


Boosts Necessary—T. A. Helling, 
President and General Manager, El 
Dorado Refining Co. stated: “I feel 
that the crude price increase was 
fully justified and compensates the 
producer in part for his increased 
cost of labor and material... 

“Our company, after several days 
of thought, posted the increased 
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MICHIGAN OIL PROBERS—A five-member Michigan legislative committee asked the House Commerce Committee last week 
to send a subcommittee into their state during the congressional inquiry into petroleum price increases. Shown, left to right, are: 


Arthur B. Craig, committee counsel; Joseph A. Cavanagh; William S. Broomfield, chairman; 
Edward H. Jeffries; and William A. Austin 


price, and we very definitely feel that 
we must increase the price of the 
products we produce from this crude 
a sufficient amount to offset our in- 
creased costs. As a matter of fact 
we feel that product prices were too 
low before the crude price change 
and should have been or should now 
be further increased to take care of 
our increased .. . costs.” 


East Coast 


Along the Eastern Seaboard, So- 
cony-Vacuum, Esso Standard, Sin- 
clair, Richfield Oil Corp. of New 
York, and Cities Service have all 
made upward adjustments in gasoline 
margins to many of their distributors 
(branded jobbers) according to in- 
dividual circumstances. 


Tide Water Associated is “‘study- 
ing” the margins situation, while 
California Oil Co., has been “contin- 
uing” to adjust gasoline margins up- 
ward as indicated by circumstances 
of individual distributors—as it has 
“all along.” 


A Socony spokesman pointed out 
that his company’s cut in distillate 
prices last week (in New York State 
and New England) increased distribu- 
tors’ margins a little. 


Socony generally reduced tank 
wagon prices for kerosine, No. 2 
fuel and Diesel fuel only 0.3c per gal., 
while tank car and yard prices were 
cut 0.35c. This increased distributor 
margins 0.05c. At Bridgeport and 
New Haven, Conn., where tank car 
and yard prices were lowered 0.45c, 
the spread increase was 0.15c. 


New Differential—_One East Coast 
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major company has set up a new con- 
sumer tank wagon differential of 1c 
on gasoline for commercial and rural 
accounts taking less than 12,000 gal. 
per year. It has also begun charging 
dealers 1c above tank wagon prices 
on all deliveries of less than 200 gal. 

The ic differential already is used 
for commercial accounts, so, they 
are now being charged 2c above tank 
wagon price when drops fall short 
of 200 gal. if they are in the less- 
than-12,000-gal. class. In addition the 
company said it will no longer lend 
equipment to commercial and rural 
accounts taking less than 12,000 gal. 
of gasoline per year. 


Retail Gasoline Prices—A represen- 





Going Up or Down? 


The mystical side of things 
entered the House Commerce 
Committee’s hearings on oil 
price increases last week. 


Herbert Willetts, Socony-Vac- 
uum vice president and director, 
told the probers one example of 
service station competition is a 
Los Angeles operator who ad- 
vertises free horoscopes with 
each 10 gal. of gasoline. 


When one of the group asked 
if the horoscope included a pre- 
diction on the future price of 
gasoline, Willetts said he did 
not know, but added, “At the 
price the consumer is paying 
for gasoline today, it is well 
worth it.” 











Cyril H. Root, vice chairman; 


tative of Inter-City Gasoline Dealers 
Assn. (New York), reports from his 
“own personal observation,” that 
dealer postings in Manhattan and the 
Bronx are predominantly 23.0c and 
23.5c for regular and 25.0c to 25.5c 
for premium (ex 6c state and fed- 
eral taxes). This gives dealers a mar- 
gin increase of “about a half cent,” 
to 7.3c on regular and 7.8c on pre- 
mium. 


Retail gasoline prices in Brooklyn 
are “all over the lot,” with as many 
as 23 different prices being posted. 


A “split market” is reported in the 
Philadelphia area, with about half 
of dealers posting 20.9c to 21.9c for 
regular and 2c higher for premium 
(ex 7c taxes). This boosts the mar- 
gin up .5c and .6c to 4.8c and 5.8c 
for regular and 5.3c and 6.3c for pre- 
mium. The rest of dealers in this 
area, are said to be “posting most 
anything.” 


Predominant prices in the Boston 
area are 22.3c for regular with a 
margin of 5.9c, and 24.3c for pre- 
mium with a margin of 6.4c. (ex 7c 
taxes). 


Central Pennsylvania dealers were 
reported to be posting 23.0c for regu- 
lar and 25.0c for premium, with a 
margin of 6.0c and 6.5c. (ex 7c taxes). 


Pittsburgh dealers were said to be 
getting margins of a cent higher with 
postings of 24.0c and 26.0c. 


Probe Asked—aA resolution calling 
on Pennsylvania’s auditor general to 
investigate oil price increases was in- 
troduced in the state legislature July 
1 by Rep. John C. Kubacki (D., Berks 
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County), Reading. It was referred to 
the House Rules Committee. 


Midwest 


Although there still were many 
large suppliers to be heard from this 
week on jobber margins, it was in- 
creasingly clear that no big change 
was coming in distillates. 

Following Phillips’ lead on July 1, 
Skelly, Mid-Continent, Ohio Oil and 
Cities Service in that order, declared 
they had raised their distributor mar- 
gins on gasoline by 0.25c. 

While their action on distillate mar- 
gins varied, or no mention made at 
all, it was clear to other marketing 
officials that nothing really had been 
done to distillate margins. Except in 
the few cases where guarantees raised 
actual margins, jobbers would keep 
on with their same margins. 

Refiners with contract customers 
said they noticed immediately that 
jobbers tended to buy less product on 
the “outside” after the margin boosts. 
On the other hand, tank car market- 
ers have suffered, since the 0.25c 
margin increase hurts their business. 

Independent Refiners—Several in- 
dependent refiners in Mid-Continent, 
who do not guarantee minimum job- 
ber margins, said they are making 


“allowances” in their gasoline and 
burning oil prices to jobbers at some 
northern pipe line terminals, “‘to meet 
competition.” 

These refiners declined to say how 
much the “allowances” amount to. 


A refiner in Kansas said he was 
having to “shade” his prices at a 
number of points along the Great 
Lakes Pipe Line system, “to keep 
from losing my customers.” 


An Oklahoma refiner said he was 
making “adjustments” in northern 
states, “which amounts to cutting 
my prices.” Others said they were 
having to make “allowancedg” or “ad- 
justments” on delivered basis prices 
in northern areas, where one refiner 
described the situation as being in 
“one great big state of confusion.” 


No More Discounting ?—One Mid- 
west refiner believes the time is ripe 
to attack once more the problem of 
farm discounts, This week it has be- 
gun re-establishing “normal” post- 
ings for consumer and dealer tank 
wagon prices on gasoline in parts of 
Nebraska, Rather than change all of 
his 100 “trouble spots” at once, he is 
revising his price schedules for 20 
points at a time. 

Since jobbers are less inclined to 
buy from other suppliers now that 





gasoline margins are up, the refiner 
thinks the 1.5c differential between 
dealer and farmer prices has “a good 
chance of sticking this time.” 


Standard Oil of Ohio said it has 
had “almost no comment” for cus- 
tomers on higher oil prices. The com- 
pany said the fact “prices have held 
for 20 days” indicates the increase 
is supported by “supply-demand” fac- 
tors. The company added, “All evi- 
dence is it was the right move to 
make.” 


Southwest 


Tank wagon reductions. Leveling 
off of retail prices. Threat by one 
state to investigate retaii hikes. But 
no reports of any major supplier in- 
creasing jobber margins. 

That was the wholesale and re- 
tail gasoline price picture in the 
Southwest at NPN presstime. 

Most major companies operating 
in Texas have reduced their original 
tank wagon increases to the 0.7c gal. 
advance on gasoline announced by 
Humble Oil after the crude hike. 

Retail price increases in larger 
Texas cities also were “leveling off,” 
according to jobbers and other 
sources, to about 1c per gal. Higher 
prices were posted on June 15. Some 





Sohio Study Hits Uniform Price Charges 


Standard Oil Co. (Ohio) has struck 
back at charges in Washington that 
retail gasoline prices are “uniform” 
by releasing statistics showing they 
are not the same at all stations. 


Sohio’s action came after repeated 
statements by Representative Wolver- 
ton (R., N. J.), chairman of the 
House Commerce Committee that 
station prices in a given area are the 
“same” and that this indicates lack 
of competition. 


Sohio’s market analysis makes this 
rebuttal: 


State of Ohio—As of June 25-26, 
some 763 stations (selling 11 million 
gal. a month) were posting higher 
retail prices for regular grades than 
were Sohio’s 344 salaried stations in 
the state. Another 1,101 stations (sell- 
ing 12.8 million gal.) were posting 
prices lower than Sohio’s. Still an- 
other 1,965 were offering premiums, 
having the effect of lowering the 
price 0.5c on the average. There are 
about 14,660 stations in Ohio. 


Greater Cleveland—As of June 25- 
26, 1,677 service stations were post- 
ing 36 different retail prices for 
regular grade gasoline. These ranged 
from 16.6c to 22.7c per gal. (ex 6c 
state and federal taxes). 


A total of 424 stations (selling 
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5.5 million gal. per month) were post- 
ing prices higher than those at So- 
hio’s 72 salaried stations in the area. 
A total of 159 outlets (doing 1.6 mil- 
lion gal.) were posting lower than 
Sohio, with another 698 offering 
premiums. 

Details of Sohio’s survey appear 
in the table below. It was made’ after 
the company had increased statewide 
retail prices for regular gasoline ic 
following the recent general crude 
price advances. Stations covered in- 
clude some 4,000 Sohio dealer outlets. 
The Sohio salaried station retail price 
on which Cleveland Division table is 
based is 21.1lc (ex taxes). 


Ohio Statewide 


Postings above Sohio salary stations 
(Reg. gasoline—As of June 25-26) 


Est. avg. 
¢ Posted Gal. per 
Above the No.of Month 
Sohio price Stations (000) 
UGE Bee oc. he eke 22 440 
Cee ae... caine: ae 1,218 
OF te O80 ..3< sn. i. 631 9,364 
To Sees 763 11,022 
Other incentives*... 398 6,091 


Postings below Sohio salary stations 


2 Pt | BAe 569 5,723 
Be Oe AO ess ka 50,0002 349 4,299 
2.0 OOOO wie. oe 1,778 
Owe 8336 ...:..-.. 54 1,054 
Sub-Total . .1,101 12,854 
Other incentives**.. 1,965 30,214 
Total ous 3,066 43,068 


Cleveland Division 


Postings above Sohio salary stations 
(Reg. gasoline—As of June 25-26) 


Est. avg. 
¢ Posted Gal. per 
Above the No.of Month 
Sohio price Stations (000) 
Over 1.0c oka 2 30 
fe | ee hs 42 423 
0.1 to 0.5c . 380 5,050 
Total Ses vn 5,503 
Other incentives*... 298 4,082 


Postings below Sohio salary stations 


> SoS a eee 81 648 
pe Gy) are 42 546 
2.1 to 3.0c . Pa: 33 422 
Over S86 003.5... 3 21 
Sub-Total . 159 1,637 
Other incentives**. 698 10,330 
ER eg Siar 857 11,967 


*Posting a higher price and pub- 
licly or generally offering a discount 
and/or premiums. These dealers are 
included in the three “above’’ price 
groups. 

**Not posting a lower price, but 
publicly or generally offering a dis- 
count and/or premiums. These deal- 
ers are not included in the four “be- 
low” price groups. 

Sohio’s marketing vice president, 
Samuel H, Elliott, said he had sent 
a letter to Representative Wolverton 
last Feb. 20 with information simi- 
lar to the above table on the Cleve- 
land market. In the letter, Mr. Elliott 
conceded that there is “some uniform- 
ity” in prices, but noted this is a 
natural result of free competition, 
just as in the case of “sugar, chew- 
ing gum and shoeshines.” 
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dealers originally had gone up as 
much as 2c or 2.5c per gal. 

In Louisiana, a resolution was 
passed by the state legislature to in- 
vestigate retail price increases. 

Some members of the legislature 
were quoted as saying recent in- 
creases in Louisiana were “unfair, ex- 
cessive and unreasonable,” in view of 
the fact the state about 14 months 
ago reduced gasoline taxes 2c per gal. 

But industry members in Louisiana 
thought little would come of this in- 
vestigation. “Just a little Washington 
case,” one jobber said. 

There were still a few threats and 
counter-threats being thrown back 
and forth by station dealers in 
Shreveport, La., where some stations 
went up 1.5c, others ic, when tank 
wagon prices were advanced. 

But the situation there was much 
quieter than it was last week, ac- 
cording to C. D. Brown, Conoco*con- 
signee, with most dealers now post- 
ing just Ic per gal. increases. 


Conoco Boosts Margins 


Continental Oil Co. announced at 
NPN presstime that it is increasing 
jobber margins in “selected areas” 
to place the company in a “competi- 
tive position.” Conoco did not reveal 
the amount of the increases, or the 
exact areas, although Texas report- 
edly was not included. 


Industry Fails to Tell 
Price Story —Lundberg 


The oil industry was sharply re- 
buked this week for failing “to mount 
an appropriate public relations de- 
fense” against attacks in the Wolver- 
ton hearings. The critic was Dan 
Lundberg, executive secretary of Cali- 
fornia Petroleum Distributors Assn., 
Los Angeles. 

Mr. Lundberg said his association 
“is astonished that the petroleum in- 
dustry has permitted itself to be 
caught flat-footed by the politicians 
who rushed a distorted picture of the 
industry into the public minds... 
Our board . .. was appalled by the 
one-sided picture which has been per- 
mitted to shape in the public 
mind because of the lethargy of the 
petroleum industry’s spokesmen in 
countering noxious propaganda.” 

He said the oil industry has failed 
to defend itself with facts from “irre- 
sponsible political attacks stimulated 
by ‘young Turks’ from its own ranks 
who have no concern for the con- 
struction put upon their statements by. 
a lazy press willing to accept sensa- 
tional rebel yells rather than to inter- 
view sober experts for the less dra- 
matic scoop. . .” 

Mr. Lundberg concluded that “there 
is still time for a grouping of effort” 
either by supplying the nation’s edi- 
tors or by going to the public through 
direct media. 
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Certain Defeat Seen for Simpson Bill 
Despite Approval by House Committee 


Although it was a lead pipe cinch 
that he was headed down a dead-end 
street, Representative Simpson (R., 
Pa.) nevertheless continued this 
week to push his bill which would 
limit petroleum 
imports. 

He asked the 
House Rules 
Committee to 
clear the bill to 
the House floor 
for vote, and ob- 
servers figured 
the House might 
approve it. But 
then the bill will 
go to the Senate, 
and not even pro- 
ponents of the 
bill could envision the Senate pass- 
ing it. 

Even if the totally unexpected 
were to happen and the bill should 
clear the Senate, there is every rea- 
son to believe that President Eisen- 
hower would veto it because he has 
made a strong pitch for continuing 
for at least another year the present 
trade regulation status. 


All of the above applies to this 
session of Congress only. It may be 
an entirely different story next time, 
depending on the turn of many 
events. 


Meanwhile, the coal interests veered 
off on another tack. Representative 
Bailey (D., W. Va.) proposed that 
Congress authorize $25 million to sub- 
sidize coal exports. He said the coal 
industry could not “exist and thrive” 
if it must depend solely on domestic 
markets. He said the action would 
help the railroads, too, because a 
large part of the rail business is 
hauling coal. 


It seemed he was admitting, in ef- 
fect, that the coal business had lost 
ground to its fuel rivals—gas, oil and 
electricity—and that it needs subsi- 
dization to stay alive. 





Rep. Simpson 


Tax Writeoff Push—<Another new 
bill of interest to the industry in gen- 
eral was one introduced by Senator 
Capehart (R., Ind.). It would give 
everyone a right to use the five-year 
fast tax write-off plan. Heretofore, 
a company had to convince the gov- 
ernment that its proposed plant was 
for defense or defense-supporting 
purposes. 


There did not seem to be much 
chance that the Senator’s bill would 
get far this session. But the Treasury 
Department already is giving strong 
consideration to a plan to make the 
tax write-off plan more flexible, so 





a company could select a period that 
would suit it best. 

The drawback to the Senator’s plan 
and the Department’s plan is that 
either would cause a drop in the im- 
mediate tax revenue, even though this 
would be offset later. But the gov- 
ernment, counting dollars hard, isn’t 
likely to approve any vlan that would 
slow down ft. currency “ow right 
now. 

There also 1.>ally developed last 
week the promised opposition to leg- 
islation passed by Congress turning 
over to the states all claims to sub- 
merged lands within their traditional 
boundaries. 

Arkansas Attorney General Tom 
Gentry asked the District Court here 
on July 8 to void the law and to re- 
strain the government from turning 
impounded revenues back to the 
states. Then on July 10 representa- 
tives from the states of Alabama, 
Montana and West Virginia met here 
with Mr. Gentry to discuss what sup- 
plemental legal moves could be taken. 
Another suit might be filed against 
the “tidelands” states and directly 
with the Supreme Court. 

The tip-off on the outcome of these 
legal activities may be in the fact 
that the government seems to be 
very unexcited about the possibility 
of the courts ruling the “tidelands” 
act unconstitutional. 


Companies Agree to Present 
Documents in ‘Cartel’ Case 


A major obstacle to the “oil car- 
tel” civil suit proceedings will be re- 
moved July 20 when the five com- 
panies involved turn over their do- 
mestic records to the government. 

The deadline for company replies 
to the Justice Department's civil com- 
plaint was extended to Sept. 1, fol- 
lowing a conference July 13 in Wash- 
ington. However, it must be approved 
by Judge Vincent Leibell. 

The agreement ends almost a year 
of controversy over delivery of rec- 
ords, first called for in a grand jury 
subpoena. 

However, the defendants may still 
argue a motion against the produc- 
tion of some records involving oper- 
ations in certain overseas areas. This 
proceeding probably will take place 
in December. Delicate international re- 
lations are understood to be the factor 
in this aspect of the case. 

Representatives of Jersey Stand- 
ard, Socony-Vacuum, Gulf, Texaco 
and Standard of California conferred 
with Justice Department attorneys 
on July 13. 
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Here's a bit of good news 








for the man who runs 


his car on Esso Extra! 


When 2 man buys “premium grade gasoline, ts 8 

ate bet he Goes se from Se te meshes the mc 

he can from bes mvestmen in hes car 

easy for the ordinary person to make a re 

selectiom af bry brand of gaschne 

Your engine an tell one from another m several 

important ways. But for you it's 2 litte harder! You 

can tell whch knocks and wich doesn't You can 

¢ 4 pond feeling of power 

you mever actually see your gasoline at work 

and many of the differences only show in your cn 

pone over a period of tume 


wyal trends who make 


Regardtew of hopetul opiasom you may hear Wo the 
contrary...we've got brawetacks proof that today's 
bso Patra meets the highest tandard of oli-rommd. 
year rommd pertormam « quality 

And here's just how we know this... 


Fowt. we wk 


1. Sheer Power, 2. High Ant-Kmock; 3. Long Mite- 
age: 4 Cheam Fagime Operation: $. Qusck Starteng: 
© Fast Warm-Up: 7. Hot Weather Anti-V apor-t ock: 
§ Cool Weather Ait Stating 


Add to this the fact that Esse Extra is the largest- 
sethag premium gavotme im the area served by bose 
Deaters and thn should be cheermg aews to Fc 
Evcre fam ane me for sober (heagnt the 


So...thanks for your business, and 

attention, and have 4 “Huppy Motoring’ su 

with the Knowledge that you just an not find a het 
ter grade of pasphae year+ 
the madera honepowsr w your Lathful engine 


mund than Ewe Eatra for 


Esso Extra meets today’s highest standard 


of year-round gasoline performance! 
ESSO STANDARD OIL COMPANY 


INFORMATION 
is object in new 
Esso Standard ad 
series. Ads tell 
motorists about 
Esso gasoline in 
non-technical lan- 
guage and hope to 
counteract “confus- 
ing” gasoline 
claims 


FRSC MOAD MAPS mabe ieavei cary omd interesting They re 
rg reed ahr moan Up 4odete 

anh your Esso Dester about Lew Touring 

He dave your op ‘aap soused lor your “Happy Motoring,” 
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Esso Ads Aim at Motorist Education 


Esso Standard will release a series 
of “informative” advertisements about 
its gasoline in newspapers through- 
out its marketing territory during 
July, August and September. 


Their purpose, according to Ad- 
vertising Manager Robert M. Gray, 
is to counteract confusing “claims be- 
ing made about gasoline.” First ad 
in the series explains eight perfor- 
mance qualities automotive engiheers 
agree are important and capable of 
measurement in gasoline: Sheer pow- 
er, high anti-knock, long mileage, 
clean engine operation, quick start- 
ing, fast warm-up, hot weather anti- 
vapor lock, and cold weather anti- 
stalling. 


The ad then points out that tests 
of Esso Extra for these qualities, 
against all competing gasoline, show 
that “time and again. . . Esso Extra 
meets the highest standard of over- 
all, year-round performance quality 
to be found!” 

Citing the new ad series as an ex- 
ample, Mr. Gray took exception (in 
Advertising Age, July 6) to a blanket 


charge made earlier by James D. 
Woolf, advertising consultant, that: 
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“Mediocrity—thy name is oil com- 
pany advertising.” 


Gasoline and motor oil product ad- 
vertising, charged Mr. Woolf (see 
NPN June 17, p. 43), falls under 
“four varieties of nothing.” They 
are: (1) exaggerated promises of 
benefits, factually unsupported, (2) 
entertainment of the cute and clever 
species, (3) innocuous and meaning- 
less generalities, and (4) claims too 
technical for layman understanding.” 


Esso’s ads, on the contrary, said 
Mr. Gray, “inform the motorist of op- 
erating problems in modern high 
compression engines” and present 
solutions “in terms of products de- 
veloped by Esso research laboratories 
and proved by intensive road tests.” 
The same goes for Esso radio and 
TV commercials, he added. He noted 
Esso’s series was being prepared 
prior to publication of Mr. Woolf's 
article. 


No Easy Solution—He concurred 
with Mr. Woolf's belief that “gasoline 
and motor oil present very, very 
tough advertising problems.” Rea- 
sons cited by Mr. Woolf were the ap- 
parent similarity of leading brands, 


the importance of service station lo- 
cation and the dealer’s personality, 
and the lack of eye, taste, smell and 
sound appeal. 


However, said Mr, Gray, Mr. Woolf 
overlooked two vital aspects of the 
problem, — “support of dealers and 
public service activities.” 


The importance of a strong and ef- 
fective dealer organization .. . would 
be difficult to overestimate, he said. 
“Many times we have run ads about 
our dealers in which we frankly state: 
‘He’s not on our payroll but we 
couldn’t do business without him.’ 
This assertion is literally true.” 


Since the motoring public closely 
identifies Esso dealers with the com- 
pany, “we provide (the dealers) with 
a tremendous amount of informative 
material for use at the point of sale,” 
he said. These “play a much more 
important role in the gasoline busi- 
ness than in almost any other line of 
retailing” and were entirely over- 
looked by Mr. Woolf. 


Civic Awareness — Public service 
activities “earn good will for the 
company and have a direct influence 
on the sales of products and dealers 
services,” said Mr. Gray. He cited 
commercials on “Your Esso Re- 
porter” TV and radio programs de- 
voted to the American Red Cross, 
American Heart Assn., American 
Cancer Society, Community Chest, 
and the March of Dimes. 

One of Esso’s principal service ac- 
tivities is its “all-out promotion of 
highway safety,” he added. 

Before any blanket charges are 
made, all phases of petroleum adver- 
tising in all media, by regional and 
national marketers alike, should be 
considered, concluded Mr. Gray. 

In the same magazine issue, Mr. 
Woolf admitted there are exceptions 
to his charge and named a few (Mid- 
Continent Petroleum Corp., Ethyl 
Corp., and Shell) but stood by his 
original indictment. 


News in Brief 


Marine Terminal Set—Union Oil 
Co. will build a $5 million marine 
oil terminal at Rodeo, Calif., to han- 
dle increased cargoes. Construction, 
scheduled to start late this month, 
is slated for completion within 10 to 
12 months. The terminal pipe line 
system is designed to handle nearly 
500,000 bbl. of oil in a 24-hour period. 
Thirty-one individual pipe lines will 
be installed for crude oil, refined 
products, water and utilities. All 
pumps will be on shore. 


Seek Zoning Changes—Pan Amer- 
ican Refining Corp. and the town of 
St. Michaels, Md., have filed a peti- 
tion to change the Talbot County, 
Md., zoning laws to permit industrial 
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Sohio to Construct New Products Terminal in Cleveland 


Standard Oil Co. (Ohio) will start construction soon on 
a@ $2,500,000 refined products bulk plant in Cleveland. 

The 10,500,000-gal. capacity distribution center will be 
similar in design to those completed last year at Lima, 
Toledo and Columbus, according to S. H. Elliott, Sohio 
vice-president in charge of sales. 

Built on a 50-acre tract for storage of gasoline and 
light fuel oil, the plant will be connected with Sohio’s 


other Cleveland terminal via two eight-inch, mile-long 
pipe lines. It will have five truck-loading racks for si- 
multaneous filling of 10 units, an office building and lock- 
er and shower facilities for 200 drivers. A truck main- 
tenance garage also is planned. 

The new facility replaces the present plant built in the 
1890’s. Centrally located for distribution, it is adjacent to 
main roads and to railroad and pipe line transportation. 





building. The company is considering 


PAD Order Repeal Seen — PAD 


by Interior Secretary McKay. Mr. 


an area near the town as a possible 
location for a $25 million basic re- 
finery. Also under consideration is 
a site near Pedricktown, N. J., and 
the company has received a rapid tax 
write-off for the refinery construc- 
tion there. 


Antitrust Delay Granted — The 
hearing of defendants’ objections to 
about 35 government interrogatories 
in the big West Coast antitrust case 
has been continued to July 31 at the 
government’s request. If objections 
are not “negotiated” by then, they 
, will be argued in court. 


U. S. Judge James M. Carter is 
scheduled, on July 31, to set a date 
for all defendants to get in their 
answers to the interrogatories, About 
30 objections are Shell’s; three, Gen- 
eral Petroleum’s and one, Standard 
of California’s. 


New Compact Bid—The state of 
Washington has applied for associate 
membership in the Interstate Oil 
Compact Commission, according to 
Gov. Edward F. Arn of Kansas, chair- 
man. When approved, Washington will 
become the fifth associate member 
and the 26th state to belong. 
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Order No. 4 (on tetraethyl lead use 
in commercial avgas) may be res- 
cinded “within a few months,” ac- 
cording to a PAD official. Increasing 
facilities and less military require- 
ments than anticipated were given as 
the reason. It does not mean, how- 
ever, that the agency considers the 
avgas problem solved entirely, he em- 
phasized. PAD Order No. 3 (restrict- 
ing use of avgas components in motor 
gasoline) has little chance of being 
discontinued “for at least another 
year.” 


PAD Division Changes—Wilfred G. 
Donley will step down Aug. 16 as 
acting director of PAD’s Program 
Division. The new director will be 
Elihu Madison (The Texas Co.). Mr. 
Donley had been filling in for former 
director Charles J. Hedlund (Jersey 
Standard). In another change, James 
S. Weatherby (Atlantic Refining) has 
replaced Joe Hall (Phillips) as chief 
of the program division’s domestic 
petroleum branch. : 

Warren Rejoins NPC—J. Ed War- 
ren, who last week ended his tenure 
as deputy PAD, has been reappointed 
to the National Petroleum Council 


Warren had served on the NPC and 
Military Petroleum Advisory Board 
before joining PAD. 


Tanker Sails For Iran—-The Idem- 
itsu Oil Co. tanker Nissho Maru left 
Kobe, Japan, July 13 for Abadan to 
collect its third cargo of oil from the 
nationalized Anglo-Iranian oil fields. 
Court cases are pending on the 
Anglo-Iranian Oi] Co. claim for re- 
turn of the first two cargoes or mon- 
etary compensation. 


Challenge Diesel Ban—The U. S. 
Supreme Court has been asked to 
review the opinion of the West Vir- 
ginia attorney general that the state's 
law prohibits the use of Diesel-pow- 
ered machinery in coal mines, even 
though safety and health are not en- 
dangered. Pond Creek Pocahontas 
Co. had the National Mine Service 
Co. build a machine. It was approved 
by the U. S. Bureay of Mines and the 
chief of the West Virginia Depart- 
ment of Mines, which said it was not 
a health or safety hazard, The appeal 
was made on the grounds that the 
state’s interpretation of the law was 
wrong and that Constitutional rights 
would be abridged. 


35 








THE WEEK’S OilL NEWS 





Macmillan to Sell Oil in Supermarkets 


Macmillan Petroleum Corp. will © 


open a sales drive Aug. 1 aimed at 
the back-yard mechanic who prefers 
to change his own motor oil—shun- 
ning service stations to buy it at 
supermarkets, parts or chain stores. 

The company will sell its premium 
motor oil in several dozen Los Angeles 
food supermarkets during a test per- 
iod ending Dec, 1. Backing the pro- 
gram will be a $100,000 advertising 
campaign using 24-sheet posters, 
newspapers and radio. If the test is 
successful, Macmillan will increase 
the marketing outlets and advertis- 
ing. 

“The usual method followed by oil 
refiners is to can some oil and place 
it on a supermarket shelf, hoping it 
will sell,” said Raymond S. Macmillan, 
president. “Our 25 years of experience 
in marketing petroleum products 
have taught us that this is only the 
beginning. We always have felt a 
definite responsibility to assist the 
retailer with our experience.” 

Macmillan’s decision was prompted 
by the volume of lube oil sold at 
supermarkets and surveys showing 
that the percentage of men shoppers 
at supermarkets is on the rise. 


Ad Push—Macmillan’s advertising 
appeals to the price-conscious,. It pro- 
motes a “name” oil at a price 30% 
under comparable brands, the com- 
pany said. Twenty-eight metropolitan 
Los Angeles newspapers will carry 
the message (many with two-color, 


full-page advertisements) along with 
237 billboards a month during August, 
September and October, and 304 spot 
radio announcements. 


Point-of-sale merchandising pieces 


will carry some technical information ~ 


on recommended oil weight for each 
make and year car. 

Featured will be the company’s 
Royal Scot lube, selling for 27c per 


quart, or $1.98 for an 8-quart econ- 
omy can. Macmillan said the cam- 
paign is not intended to run Royal 
Scot in competition with its regular 
grade Ring-Free oil, marketed only 
through service stations and garages. 

Macmillan has assured dealers and 
sales personnel that regular grade oil 
sales would not be affected because 
lube sales through supermarkets are 
not new, and a certain percentage of 
motorists change their own oil and 
never will be station or garage cus- 
tomers. 


Oil Workers Accept Wage Offers; Tanker Strike Ends 


Wage boosts have been offered by 
plants of all West Coast majors. Sim- 
ilar offers have been, or soon will be, 
accepted by all but one of the Oil 
Workers International Union locals 
in the District 6 territory, comprising 
Illinois, Indiana, Michigan, Ohio, Ken- 
tucky, Missouri, Iowa and Wisconsin. 

General Petroleum and Richfield 
joined the other five West Coast 
majors July 7 in granting 4% pay 
hikes. The Cities Service East Chi- 
cago refinery was the one exception 
in the OWIU’s District 6. 

The Cities Service plant seeks to 
extend the union contract for one 
year upon the local’s acceptance of 
the wage boost, the union said. 

A request by the Independent Union 
of Petroleum Workers that Standard 
of California contribute to the union- 
sponsored health insurance plan was 
flatly rejected by the company. 


Lakes Strike Over—The National 
Maritime Union (CIO) accepted a 
2-6% wage increase July 10 to end 
the nearly one-month-old strike in- 
volving crewmen of 17 lake tankers. 
A general agreement was reached on 
the basis of a contract signed earlier 
with Sinclair, according to Adrian 
Duffy, union vice president. 


In Sinclair’s contract, a 10% an- 
nual bonus in effect since World War 
II was converted to base wages. And 
wage increases were granted ranging 
from 6% for top ratings, 4% for in- 
termediate groups, down to 2% for 
ordinary seamen. 


The companies, with the number 
of tankers each had tied up by the 
strike, were: Cleveland Tankers, 6; 
Indiana Standard, 5; The Texas Co., 2; 
Sinclair, 1; Shell, 1; Great Lakes, 1; 
and Gulf, 1. 











HANGING VACUUM cleaner ts gimmick to attract attention and stress service at this station in Sequim, Wash. (pop. 1,000). 
From 2,500 gal. a month in 1946, when new dealers took over, business has been- boosted to 12,260 gal., plus $433 of lube oil 


and grease, $1,434 TBA and $450 in service a month, by partners Larry Tozzer (left) and Floyd Woodruff. 
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WITH DEPENDABLE LP-GAS HEAT your home is 
always comfortable .. . no matter what the 
weather. Modern controls automatically 
adjust to every temperature change, guard 
your family’s health— night and day. No 
more getting out of bed in a cold house. No 
more hand-firing or messy ashes to remove. 
On farm or ranch, in town or suburb, have 
all the snug comfort of modern living with 
dependable LIQUEFIED PETROLEUM GAS. 


ENJOY LP-GAS HEATING with a warm air or 


heaters, recessed panel heaters, gas steam 
radiators, kitchen heater-range or any 
equipment you choose. Your LP-cas dealer 


WAS is also “tops” for cooking. Today's beau- 
tiful, automatic gas ranges give you cleaner 
cooking, cooler cooking, split-second speed, 
better heat control. And they're economical ' 











PROMOTING LP-GAS is this ad, one of a series in the campaign launched by the 
National Committee for LP-Gas Promotion 


LP-Gas Kicks Off Drive for More Sales 


The National Committee for LP- 
Gas Promotion has launched a $400,- 
000 promotional campaign aimed at 
three markets—suburban and rural 
heating, household appliances and 
tractor conversions. 


“The sky’s the limit as far as trac- 
tor conversions are concerned,” say 
the industry leaders, “but the going 
will be slower in the other two fields.” 


Consumer preference must be over- 
come in the appliance field, where 
the electrical people have spent huge 
sums on advertising. Buying inten- 
tion surveys have shown that electric 
water heaters are favored 85 to 15 
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and electric ranges 57 to 43 over 
those using LP-gas. 


Describe Market Area—LP-Gas 
dealers are being told to “look at the 
unsold market for appliances and 
central heating plants.” This market 
is described as the vast area begin- 
ning where city gas mains end It 
is pointed out that some 23% of the 
families in this area still cook by 
“old fashioned methods”—wood, coal, 
kerosine and gasoline. 

Almost 42% of the homes in this re- 
gion do not have modern water 
heaters, either doing without or us- 
ing wood or coal. In these same 


homes, the survey shows 23.4% of the 
space heaters are wood or coal 
burners. 

The LP-gas advertising campaign 
will be carried in 50 magazines 
reaching an estimated 112,500,000 
readers in this so-called “fringe of the 
city” market. Featuring central heat- 
ing plants, water heaters and ranges, 
it will run for three months beginning 
in August, 

Campaign Points—As set up, the 
program will: 

1. Supply all dealers with an active 
prospect list. 

2. Provide consumers with a 28- 
page, three-color booklet describing 
the advantages of LP-gas in the 
home and on the farm. It also tells 
how to determine the proper size of 
a water heater and how to select 
home heating squipment. 

3. Supply dealers with merchandis- 
ing kits of tie-in promotional material. 

4, Popularize the name of “LP-gas.” 

5. Stress stability of liquefied pe- 
troleum fuel prices. 

6. Develop employe training. 

7. Push adequate storage programs 
as a prime requisite in developing a 
market. 

8. Make radio commercials, movies 
and spot TV ads available to dealers. 

9. Provide additional sales helps 
for dealers such as pamphiets, tips, 
and information. 

Confident of the industry's future, 
LP-gas leaders cite its growth in the 
past 21 years from sales totaling 
29 million gal. in 1931 to a total of 
5.4 billion gal. marketed in 1952. 


ASME Reports on 40 Lubes 


A new, two-volume “Pressure-Vis- 
cosity Report” by the American Soci- 
ety of Mechanical Engineers’ research 
committee on lubrication contains vis- 
cosity and density data on more than 
40 lubricating fluids. 

Available at $10 per complete copy 
from the Research Department, 
ASME, 29 West 39th St., New York 
18, the report covers temperatures 
from 32 to 425 degrees F and pres- 
sures up to 150,000 psi. Pressure- 
temperature-viscosity-density portions 
of the report have been recorded on 
IBM punch cards and also are avail- 
able at a nominal charge. 


Credit is Big Business 


The Union Oil Co. of California 
recently disclosed that about one-third 
of its monthly retail dollar volume is 
credit card business. Billings and 
collections of credit card accounts 
average $4,500,000 monthly. Union 
Oil said 325,000 accounts are carried 
in its San Francisco office, and 255,- 
000 are active. Credit card sales 
tickets average 55,000 a day, or more 
than a million each month. State- 
ments are mailed out at the rate of 
12,000 a day. 
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Radio Dispatching 


Cuts Consignee’s Costs 


Two-way radio has sliced the truck 
operating expenses of Jack McKay, 
consignee in Osburn, Idaho. 

Because distances are great in serv- 
ing his 450 heating oil accounts, Jack 
has installed a 150-watt unit at his 
bulk plant and a 50-watt set in each 
of his four trucks. The system covers 
a 50-mile radius from the plant, en- 
abling four drivers to maintain speak- 
ing contact with the dispatcher. 

Often a distant order can be re- 
layed to a driver in the vicinity. The 
result is quick service and a saving 
for the consignee of time and delivery 
cost. Drivers can check the plant for 
credit approvals, products advice and 
other marketing information. Back- 
hauls are rare because plant can us- 
ually locate an outlet for a remain- 
ing load. 


Extra Advantage—tThere’s a public 
service feature, too. Many deliv- 
eries are made to mines and remote 
projects in the mountainous region. 
Without radio, accidents or truck 
breakdowns might go unreported for 
hours. If a McKay truck is near, it 
can summon help. 

The system costs $10 a month for 
routine mechanical checking, and a 
maximum of $30 a year for replace- 
ment parts. Jack reports his invest- 
ment in radio equipment was paid off 
by reduced operating costs during the 
first year of service. 


Jack has used the device in his 
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CONSTANT CONTACT with Jack McKay’s bulk plant 
(above) is maintained by trucks using two-way radio (right) 


sales promotion. His radio commerc- 
ials say that fuel oil will be deliv- 
ered almost before you can say “Jack 
McKay.” 


Oil Storage, Pipe Lines 
Get Fast Tax Write-Off 


Petroleum storage and pipe lines 
were predominant in the list of proj- 
ects approved for rapid tax write-off 
purposes by the Office of Defense Mo- 
bilization last week. 

Eight storage projects totaling $2,- 
074,567 were approved, and three 
pipe lines which amount to $1,309,- 
500. The projects are, with the com- 
pany name, location of facility, type 
of facility, amount certified and per- 
centage allowed: 

Cc. R. Sprague & Sen Co.—Provi- 
dence, R. I., petroleum storage, $838,- 
700, 40%. 

Gulf Oil—From Crosswicks, N. J., 
to Duck Island, Trenton, N. J., petro- 
leum products pipe line, $116,500, 
25%. 


Cities Service—Syracuse, N. Y., pe- 
troleum storage, $96,709, 40%. 


Gulf Oil—Big Fiats, N. Y., petro- 
leum storage, $168,400, 40%. 


Davidson Chemical Corp.—Cincin- 
nati, petroleum refining, $589,782, 
65%; $30,218, 50%. 

Citrin-Kolb Oil Co.—Detroit, pe- 
troleum storage, $69,758, 40%. 


General American Transportation 
Corp.—Argo, Ill., petroleum storage, 
$210,000, 40%. 


Mid-Continent Petroleum — Tulsa 


County, Okla., petroleum refining, 
$511,100, 100%; $1,902,222, 65%; 
$325,000, 50%. 


Augusta Pipe Line—Houston, pe- 
troleum products pipe line, $150,000, 
40%; $1,043,000, 25%. 

Gulf Refining—Opelousas, La., pe- 
troleum storage, $190,000, 40%. 

Red Rock Warehouse Co. — Rich- 
mond, Calif., petroleum storage for 
military services, $205,000, 65%. 
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Oil Inquiry ‘Show’ Is Unworthy of Congress 


There is nothing at all surprising about the treat- 
ment accorded oil industry witnesses before the House 
Commerce Committee in recent days. 


It is all of a pattern with that experienced by oil men 
before that same committee in 1948. Even the cast of 
congressional characters is the same—at least where the 
principal roles are concerned. And now, as then, these 
same characters again are presuming to sit in judgment 
on the industry, in the meanwhile demonstrating an at- 
\itude of mind so prejudicial, so utterly devoid of fair- 
ness—and of common courtesy—as to reflect against the 
entire body of the Congress. 

The only difference between 1948 and now is in the cir- 
cumstances which impelled Congressmen Charles A. Wol- 
verton and John Walter Heselton—on these occasions 
five years apart—to their unseemly inquisitorial excesses. 

Then, it was the shortage of the 1947-48 winter, brought 
on by the fact that the recently-ended war had left the 
industry with inadequate plant capacity to supply a de- 
mand that had surpassed all expectations. At that, the 
industry missed by only 1% meeting all requirements, 
and might have avoided trouble altogether had there not 
been the further complication of severe winter weather. 

Yet into that situation plunged the two aforementioned 
congressmen. It was quite a show they staged. Covered 
the waterfront, it did. Everything from prices and pro- 
fits to synthetics. 

Wolverton was so convinced the country was running 
out of oil that he introduced a bill to authorize $350 
million in RFC loans to inaugurate a commercial syn- 
thetic fuels industry. At the same time, with the oil 
industry needing billions to expand, he thought that it 
should absorb increased and added costs instead of pass- 
ing them along to the consumer. Nor could or would 
he understand why competitive forces made for identical 
prices at service stations in a “traffic circle,” meaning 
the four corners of an intersection. 

As for Heselton, well, he just went ’round and around 
—fought to have all exports of oil cut off; publicly re- 


peated a charge that the shortage was “a racket to keep 
prices up”; innocently based his complaints against the 
industry in part on phony evidence of a hardship case 
in his district, and finally wound up proposing to bring 
order out of “chaos—as Joe Eastman did with the rail- 
roads” (?777)—by placing the oil industry under an 
ICC-type of Federal control. 

The current inquisition, on the other hand, results, 
or seems to result, directly from the industry recently hav- 
ing raised crude oil prices for the first time in six years 
and from the adjustments in products prices that followed. 
Otherwise the record is about the same as in 1948. 

At least it may be said of the two principal inquisitors 
that the passage of five years seems not to have ad- 
vanced by one whit their understanding of the economics 
of the oil industry. Wolverton very definitely is still 
caught up in the same “traffic circle” that had him in 
such a whirl before, while Heselton’s solution to every- 
thing seems still to be federal regulation of the industry. 


And, the meanwhile, there is the same haughty con- 
tempt for the spoken testimony of men who are among 
the top executives of the oil industry, and, indeed, of all 
the country. Men like Hines Baker, of the Humble, who 
hears himself accused by Heselton of voicing “pure, un- 
adulterated bunk” in saying that oil prices are subject 
to free, competitive forces. Men like Herbert Willetts, 
of Socony-Vacuum, who is told by Wolverton that he 
lives “in an ivory tower” and is ignorant of the oil mar- 
keting “facts of life.” 

To the everlasting credit of these oil industry witnesses, 
may it be noted that they have—each of them—-managed 
throughout the Wolverton hearings to date to keep hold 
of their tempers, severe though the temptation to answer 
their inquisitors in kind. No such ceremony binds us, 
however, anymore than it did President Eisenhower when, 
in his telegram to some clergymen the other day, he said: 

“Generalized and irresponsible attacks that sweepingly 
condemn the whole of any group of citizens are alien to 
America.” 


U.S. Industry Is Goat of Foreign Refinery Expansion 


By WARREN C. PLATT, Editor 


PARIS, France—Is it not about time for the oil indus- 
try to ask a few pertinent questions of itself, of our gov- 
ernment and of those so busily promoting the idea of 
“saving the world” by the oil industry, with the money 
of its private stockholders, providing a surplus of refin- 
ing capacity to all foreign countries who ask? 

Is it not about time that the industry in this country, 
and England too, debate before its members and the pub- 
lic all the facts regarding this free handout of unneeded 
refining capacity and discuss publicly just how serious 
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may be the result on the market, a result already ap- 
pearing in ragged foreign markets and threatening our 
home markets? 


Does the oil industry not only stand to lose its money 
abroad but even its freedom as the governments of many 
of these countries get weaker and weaker and hungrier 
and hungrier for good hard American dollars without 
giving any security for them? 


It is all right to do all we can to “save the world” 
from Communism and Socialism. No one owning stock 
in the oil industry will begrudge generous expenditure 
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by this country and by their oil companies for a “safe 
world,” but as the situation abroad seems to be one of 
nearly all nations holding out itching hands for a “home 
refining induStry” free of charge, should not the oil in- 
dustry now bluntly ask: “Are we going to get out of all 
this what we are supposed to; if not why not?” 


As has been pointed out in previous articles, small 
countries are making ridiculous demands on the industry 
for free “home refineries” to whom they can sell equip- 
ment and labor and whose products they can tax and 
export against products of these same American com- 
panies from already well established, economic plants. 
Ireland and Finland are now demanding the most un- 
economic size of refineries—12,000 to 15,000 b/d—to care 
for their “home markets.” A young college boy from 
Syria asks the same and, pending his raising money from 
“home capitalists” for a contribution to it, he seems quite 
put out because the “hard hearted” and “big” oil com- 
panies will not fire all their domestic distributors and 
turn their business in Syria over to him. 

Once the general run of mankind spots Santa Claus, 
there is no end to the demands upon him. 


So far there is refinery capacity sufficient for an “ex- 
port potential,” as it is called in the recent special re- 
port of the Organization for European Economic Co- 
operation on “Refinery Expansion,” in all major products 
for the Benelux countries, France, Italy, and the United 
Kingdom, but by the end of 1954 there will be “export 
potential” of 100,000 b/d. 


The OEEC estimates that when the present refinery 
program is completed by the end of next year, private 
capital—meaning oil company money mostly—will have 
been invested to more than $1,361,000,000 and the U. S. 
government will have added only $30,000,000. Wash- 
ington stands to get some, at least, of its money back 
because admittedly some of it is “loaned.” But the 
oil companies are risking their whole contribution to 
mankind against increasingly severe competition from 
these other countries and despite the shakiness of their 
governments. 


True, this refinery handout came as part of the com- 
petition in the oil industry which our Washington bu- 
reaucrats at present are denying in court. But the logical 
building program has been greatly magnified by pres- 
sure of various countries for the handouts and the fear 
that these countries instill in oil men that if the hand- 
out is not given there will be retaliation of some kind. 

The question now is this: Is not this refinery hand- 
out business getting beyond sound business principles, 
beyond the real needs of the countries and well into the 
realm of local politics, both abroad and at home in 
Washington? 

Are the oil companies any longer free agents on be- 
half of their stockholders whose money they have been 
contributing and risking under what they thought were 
reasonably fair business conditions? 

Can the oil companies now stop the wasteful hand- 
outs without retaliation either from these foreign gov- 
ernments or Washington at home? 

The management of these oil companies, American, 
British and Dutch, have been generous in the extreme 
with these handouts, but the day is coming when they 
will have to report to their stockholders and what will 
that report likely be? 

That some of these countries have stolen the stock- 


holders’ investment, as in past years did Russia and 
Mexico? 


That some of these countries have taken such con- 


trol over the businesses of these stockholders, that they 
are actually run by bureaucrats and limited as to growth, 
installation of new facilities, prices and heavily burdened 
with taxes, as today is true in France? 

Should not our government quit pushing the industry 
so much for these handout refineries and begin to tell 
these foreign countries that new plants will only be 
built where good business judgment says they are war- 
ranted? 

Should not the oil éompany officials frankly tell these 
foreign governments that there are several million or 
more of some of the best people of this country who 
have put their savings into the oil business and who 
will make a tremendous political uproar -if anything 
goes wrong with that investment, an uproar that easily 
could cause Santa Claus to pull the puckering string 
on his pack and take it home? 


There are still other questions such as—Is the United 
Nations, or NATO, or the countries forming the OEEC 
or MSA that are benefiting from these refinery hand- 
outs, going to guarantee the generous stockholders of 
these oil companies that their “investment” is safe? 

Whose navy, or air force or army will charge forth on 
the world to stop the theft or “expropriation” of private 
money in a plant in some land of doubtful political de- 
pendability ? 

Just to make the question quite direct and plain, if 


-~France in its present political turmoil, having now 


selected its first “government” in more than a month, 
goes more socialistic than it is and nationalizes its per- 
haps a billion dollars of private stockholders’ oil money 
from Great Britain and the United States in all these 
refineries, what are the humanitarians at Washington 
going to do about it? 

What if the same thing happens in Italy, a land of 
many upheavals for many years, a land that strongly 
favors socialism and government ownership and. opera- 
tion of everything? 

What protection has the American and British stock- 
holder against the “‘syndicalles” and “cartels” and “mo- 
nopolies” organized or promoted by governments abroad 
or under their favoring laws, when the “syndicalles” 
hoist prices on supplies and equipment as perhaps they 
are doing right today? 

One has not heard one word being said by anyone in 
Washington or in Europe on behalf of the American equip- 
ment manufacturer who, in the name of “humanity,” has 
been supplying the drawings and know-how to make this 
scheme work, and who can either go to the expense 
of equipping a plant in Europe, or farm his business 
out to some European manufacturer at a profit to the 
latter. 

What do American manufacturers get for arming fu- 
ture foreign competition that operates under the pro- 
tection of a “cartel” that the American manufacturer 
cannot join, even if he wanted to, because of the law 
authorities at Washington? 

Well, what should the American stockholder do about 
these matters covered by these pertinent questions? 

Isn’t it about time to put the questions, even though 
the handout countries may get a little mad? 

It’s our money, isn’t it, and didn’t we work for it 
and go Without to save it? 

Why should not the oil associations and even some 
courageous (?) members of Congress ask some of these 
questions? 

Why cannot the stockholders themselves put the 
questions? 

It’s their money isn’t it? 
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ATLANTIC COAST 


Esso Standard Woos Consumer Dollar 
By Using Informative Advertising 


By Raymond E. Bjorkback, Eastern Editor 


Esso Standard 

is betting a siz- 

able piece of change on something of 

an advertising dark horse in its sum- 

mer newspaper ad series for prem- 
ium-grade gasoline. 

Instead of angling for the reader’s 
business with the “cigarette type” ad, 
featuring an enthusiastic claim, or 
claims for its product, it is running 
discussion-type ads “to inform the 
public” (see p. 34). 

It means to take the reader into 
its confidence, tell him what to look 
for in buying premium-grade, and 
then tell him how Esso Extra stacks 
up—why it’s as good a buy as he 
can find anywhere. 

In passing up the “sock” message 
for mind-appeal, it is daring in more 
ways than one. 


It is going on the assumption that 
its researchers are right in the con- 
clusion that “the public is confused 
by many claims about gasoline and 
tends to disbelieve them.” 


It’s betting that: 


1. The public is enough interested 
to take time to read quite a bit of 
textual matter, and that 

2. This material will be persuasive, 
being coupled with the implication 
that the reader is the intelligent, dis- 
criminating sort. 

Here, of course, Esso is flying in 
the face of the “high-pressure” school 
of advertising on the chance that the 
situation calls for the “low-pressure” 
approach. 

At the same time, there’ll be plenty 
of steam behind this “pitch.” Five 
different ads are scheduled for the 
campaign proper. Tied in with it 
will be the summer’s radio, television 
and sales promotion. 


Still another program of low-pres- 
sure advertising is paralleling it. 
That’s the series of outdoor posters 
and newspaper ads appearing this 
month and next, stressing safety in 
driving. The posters at school-open- 
ing time will read: 

“Children aren’t always careful—- 
but you can be.” 


. + * 
An API group has been named to 


study the practice of having more 
than one shell capacity indicator in 
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a truck or trailer tank compartment. 

Some danger exists of a ban against 
this widespread industry practice and 
a subcommittee of API’s Committee 
on Weights and Measures is looking 
into the question. 


The group is headed by K. W. Birk- 
in, Sinclair Refining, New York, and 
includes: 


M. M. Beckes, Socony-Vacuum, 
New York; R. H. Tolson, The Texas 
Co., New York; Harold Cooper, Union 
Oi] of California; Morris Parker, Cen- 
tral West Oi] Corp., South Bend, Ind.; 
and H. F. Utzerath, Standard Oil of 
Indiana, Chicago. 


Danger of the ban arose, ironically 
enough, through an attempt by a 
southern state sealers’ group at the 
38th National Conference on Weights 
and Measures to have the use of mul- 
tiple indicators positively sanctioned 
in the National Bureau of Standards’ 
Handbook H-44. 


The handbook simply says that, “a 
permanently attached indicator shall 
be located within the fill or inspec- 
tion opening, approximately midway 
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all 


between the ends of the compart- 
ment...” etc. 


On the assumption that this lan- 
guage limits operators to one indi- 
cator per compartment, the Southern 
Weights and Measures Assn. recom- 
mended to the national conference 
that the wording be changed to per- 
mit use of multiple markers. 


The national conference's Specifica- 
tions and Tolerance Committee re- 
jected the proposal] in a tentative re- 
port, but desisted from making a final 
recommendation. Among its chief 
objections to multiple indicators were 
the following: 

“At best, a vehicle-tank compart- 
ment is a crude measuring device. A 
vehicle tank is portable, and obvious- 
ly will not remain always in the same 
position of level. 

“The springs on the truck or trailer 
involved, and various conditions of 
loading, also contribute to varying 
the conditions of level. The sensi- 
tivity and readability of these devices 
are not ideal. 


“Vehicle-tank indicators necessarily 
must be placed inside the fill open- 
ing, and well below the top thereof. 
The greater the distance from the 
top of the fill opening to the indica- 
tor, the more difficult it is to read 
the liquid level, and the less sensitive 
the device. 

“When multiple indicators are used, 
it is difficult, if not impossible, to 
comply with the sensitivity require- 
ments (of the vehicle-tank code).” 


1933 Argument for Percentage Margins 
Could Apply to 1953 Jobber’s Problems 


By Leonard Castle, Midwest Editor 


Twenty years 
ago Brown L. 
Meece, then assistant sales manager 
of Globe Oil & Refining Co. and now 
marketing vice president of Sinclair 
Refining Co., proposed that the mar- 
keting branch of the oil industry be 
placed on a percentage basis of com- 
pensation. Because of the widespread 
interest in percentage margins today, 
Mr. Meece’s remarks of 1933 are be- 
ing reproduced in this space. (See 
NPN, July 8, p. 30). 

Following is the concluding part 
of a condensed version of Mr. Meece’s 
arguments: 

“Have you ever had an automobile 
salesman apologize to you because the 
factory price of the car had been in- 


creased? I haven't, but I have had 
many a salesman spend considerable 
time trying to convince me that there 
was ample reason for the increase. 
Have you ever heard a dealer, tank 
wagon driver or service station at- 
tendant trying to justify an increase 
in the price of gasoline? If so, you 
have heard the rare exception, for the 
very basis of compensation forces 
them to resent and resist any increase 
in price, because it actually decreases 
their own compensation. 


“It is so easy to place the market- 
ing branch of the oil industry, includ- 
ing jobbers, agents, dealers and tank 
wagon drivers on a percentage basis 
of compensation that it seems piti- 
ful that some major company sales 
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executive hasn’t worked out such a 
basis long ago. 


“Such a percentage basis will auto- 
matically penalize any effort to lower 
Service station prices by conspiracy 
among dealers, agents or jobbers; by 
perjured or faked evidence submitted 
to suppliers as has been done so often 
in recent years; and will automati- 
cally penalize the agent, jobber or 
dealer who permits pressure from the 
local Chamber of Commerce or other 
similar organization, to cause him to 
bring ‘Chicago price to Chicago-land 
towns.’ ”’ 


“The most important thing, how- 
ever,” Mr. Meece continued, “is that 
such a basis will automatically in- 
crease the income of every agent, job- 
ber, dealer or tank wagon driver, and 
therefore will offer an incentive to 
them to help justify any increase and 
to do everything in their power to 
maintain such an increase. 

“The basic price against which such 
percentages shall apply must include 
‘cost of product’ plus ‘marketing cost,’ 
or to phrase it another way, may be 
based on service station price less all 
freight and tax. . . Special conditions 
in any given territory, such as large 
cities, or sparsely populated areas, 
could be taken care of comparatively 
easily, for a higher cost at the bulk 
plant is usually offset by a lower cost 
at the station, and vice versa. . . 

“My experience in marketing pe- 
troleum products has been limited al- 
most entirely to wholesale distribution 
to jobbers. Therefore, I don’t claim 
to be as familiar . . . with retail dis- 


PACIFIC COAST 


The California 
Petroleum  Dis- 
tributors Assn. has gone on record 
with an inferential statement that its 
members need more margin. Whole- 
sale margins have been unchanged 
through the West Coast price increase 
this year. 

Dan Lundberg, executive secretary, 
said his members “had long been 
concerned about their margins in the 
face of rising costs, general slipping 
of volume and the plight of some 
whose income requirements have re- 
duced them to eating up their depre- 
ciation in equipment.” The board 
has passed a resolution commending 
two companies in the East and Mid- 
west (Richfield Oil Corp of N.Y. and 
Skelly) for increasing jobber mar- 
gins. 
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tributing costs. I have discussed this 
point with many competent retail 
marketing executives of . companies 
large and small, and almost without 
exception they have indicated that 
the service station cost, or dealer 
margin, will approximate 60% of the 
marketing cost. 

“I have talked to hundreds of In- 
dependent jobbers who maintained 
that they could not exist on a 2c bulk 
plant margin ... but with rare ex- 
ceptions their books proved that they 
could make a profit on 2.5c per gal. 
at the bulk plant. 


“Dividing the marketing margin of 
6.5c into 60% service station and 
40% bulk plant, we find a dealer 
commission of 3.9c and bulk plant 
commission of 2.6c. Remember these 
figures are based on cost recovery 
service station prices on dollar crude 
and 18.5 ratio Group 3 price of 5.4c.. . 


“Surely somewhere in the ranks of 
our major company marketing or- 
ganizations someone, or some group 
of men, can easily work out a per- 
centage basis of compensation which 
will displace forever that based on 
cents per gal. sold regardless of price 
at which sold and whether sold at a 
profit or loss to the supplier. When 
that is done, and not before .. . the 
oil industry will begin to look upward 
and to secure from the consumer 
prices to which it is justly entitled. 
Traveling representatives, supervisors 
and agents will again become sales- 
men instead of affidavit and ticket 
hunters, and sales executives will 
think of profits instead of affidavits 
about competitive prices,” Mr. Meece 
concluded. 


California Oil Marketers Move Toward 
Request for Increase in Their Margins 


By Frank Breese, Pacific Coast Editor 


Mr. Lundberg said the board will 
meet July 20 in Monterey, Calif., to 
determine what findings or represen- 
tations, if any, it wishes to make to 


suppliers. 
* > * 


William H. Dennis, new president 
of the Serve Yourself and Multiple 
Pump Stations Assn., has reported an 
interesting switch in the association: 
When it was formed in 1949, the ratio 
was nine self-serve stations for every 
regular-service multi-pump station. 
Now it’s nine “super-pump” stations 
to each self-serve. 

Mr. Dennis said the reason was 
that the competition for motorists’ 
dollars added the service element to 
the scramble for top position. “Self- 
service is a merchandising principle 
that can be turned off and on at will,” 


he commented. “Should there be a 
labor emergency, our ‘superpumps’ 
will pop on a different bank of neon 
letters and they'll be self-serves 
again.” 

aa 7 > 


Pathfinder Petroleum Corp., parent 
company, of the two chains of self- 
serves Mr. Dennis manages, has a 
popular summer entertainment for 
distributors, wholesale agents and the 
dealers. During the albacore season, 
the company charters boats for vari- 
ous groups. The men have a big time 
chasing deep sea fish on all-day out- 
ings. 

* ~ +. 

It costs approximately $450,000 a 
year to remove and dispose of road- 
side rubbish along the 14,000 miles 
of state highways in California, an 
average of $35 a mile, the California 
State Division of Highways reported 
recently. 

The report said that the annual 
cost runs from almost nothing on 
some lightly traveled mountain 
routes to $1,600 a mile on some sec- 
tions of heavily traveled freeways. 
Some stretches of highway yield as 
much as a large truck load of refuse 
every week. 

This money is diverted from other 
highway purposes such as highway 
maintenance and construction, said 
the report. 

* - > 

“Standard of California’s full-color 
movie on safety, called “Safe Every 
Second,” has been awarded top honors 
in the 1953 film contest sponsored 
‘by the National Committee of Films 
for Safety. The award was in the 
non-theatrical group of instructional, 
occupational motion pictures on safe- 
ty produced last year. L. E. Hunt, 
president and general manager of 
Standard Stations, Inc., will receive 
the award at a program in Chicago 
during October. 


Last week, Union of California 
opened a series of orientation meet- 
ings for groups of district sales man- 
agers to discuss marketing personnel 
training. 

Union said it wants to develop 
a long-range program to increase 
salesmen’s knowledge of products 
and their applications and to improve 
their general salesmanship. P 

The district sales manager dis- 
cussed company organization, depart- 
ment procedures and sales building. 
These meetings will be followed by 
two-week training courses for selected 
sales personnel, each group limited 
to 15 so there will be close contact 
between discussion leaders and the 
men. 

The course will cover such sub- 
jects as oil refining, testing, product 
brands and applications, and price pol- 
icies. It will conclude with a sales 
practice workshop where salesmen 
may demonstrate their knowledge. 
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DISTRIBUTOR POLICY COMMITTEE of Atlantic Refining Co. at June 18 meeting in Philadelphia. Seated, left to right: W. H. 
Van Voast, Tryon Oil Co., Johnston, N.Y.; L. B. Dulin, Jr., Culpeper, Va.; 
ager, domestic sales; and J. E. Colvin, Colvin Oil Co., Jesup, Ga. 


H. H. Ingersoll, Aviantic’s assistant general man- 
Standing, left to right: D. E. Ringer, Ringer Independent 


Oil Co., Confluence, Pa.; Leo Tagland, Twin County Oil Co., Jesup, Ga.; Sam Bohlen, Snyder Oil Co., Orrville, Ohio; S. D. Bryan, 
Bryan-Cooper Oil Co., Raleigh, N. C.; M. D. DeTar, Aero Oil Co., Oxford, Pa.; and Sam Pearl, Pearl Oil Co., Rockville, Conn. 


Atlantic Gives Distributors Station Aid 


Atlantic Refining will help its dis- 
tributors with its name and credit in 
the development of lessor-built serv- 
ice station projects. 

Also, it is looking into the feasibil- 
ity of giving its distributors a con- 
fidential counseling service on estate 
planning. This would be aimed at min- 
imizing estate taxes and perpetuat- 
ing the distributors’ businesses in 
event of their deaths. 

Leasing instead of owning in serv- 
ice station expansion spares outlays 
of capital funds, and has other ad- 
vantages, too. 

These facts were pointed out at a 
recent meeting of Atlantic’s newly 
formed Distributors’ Policy Commit- 
tee (for branded jobbers). 

Atlantic itself, the distributors were 
told, has leased from owners several 
hundred new and modern service sta- 
tion projects since the company be- 
lieves there is a greater need for 
capital for expansion than there is 
capital. 

The distributor’s position, it was sug- 
gested, is similar to Atlantic’s. The 
observation was made also that leas- 
ing, all factors considered, is not as 
cheap as owning. However, “capital 
is not available to own everything.” 


Progressive Marketing—Whenever 
a distributor avails himself of At- 
lantic’s help in lessor-built operation, 
the company must be satisfied that 
the location merits obligations it as- 
sumes, and that the site improve- 
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ments are made according to Atlantic 
plans or plans approved by Atlantic, 
it was emphasized. 

The estate planning service idea 
got “enthusiastic” reception from the 
committee of distributors. 

The service being weighed would 
be advisory in nature only, with any 
action a distributor might take as a 
result of it to be with local attorneys, 
banks and insurance representatives 
of his own choosing. 

It would be made available without 
obligation or cost to the distributor. 

Policy committee members also 
were supplied copies of a new booklet 
designed to help distributors in oil 
heating promotion. Other Atlantic 
distributors were to receive copies 
through their regional offices. 


Entitled “Suggested Aids to Dis- 
tributor Advertising’, the booklet 
contains sample newspaper ad lay- 
outs, letters for direct mail promo- 
tion, and copy for radio commercials. 


Who Was There—The committee 
members have been chosen by their 
fellow distributors in their respective 
Atlantic sales regions to represent 
them in meetings with Atlantic mar- 
keting officials. Meetings will be held 
only when a need arises. 

In the recent discussions, the com- 
mittee met with the following Atlan- 
tic men: 

Headquarters representatives — H. 
H. Ingersoll, assistant general man- 
ager of domestic marketing; A. B. 


Hersberger, product sales manager; 
W. Stockton, credit and collection 
manager; R. C. Owen, secretary. 

Regional distributor marketing 
supervisors—E. K. Porte, New Eng- 
land; W. W. Hamilton, New York; 
J. N. Williams, Philadelphia-New 
Jersey; P. F. Karst, Eastern Pennsyl- 
vania; F. J. Beachley, Western Penn- 
sylvania-Ohio; F. J. Angerholzer, 
South. 


NBS Tests Seek Cause of 
Engine Knock, Deposit 


More knowledge of engine knock 
and carbon formation in cylinders is 
being obtained in research on engine 
combustion at the National Bureau of 
Standards. 


Experiments are hunting the causes 
of preignition—the spontaneous igni- 
tion without spark of a fuel-air mix- 
ture heated by compression. They 
promise to help solve the knock and 
preignition in modern high compres- 
sion engines and the problems of 
cold starting, engine roughness and 
smoking in Diesel engines. 





Photo Credits 


Cover, pp. 46-48—R. Wetterau, Ger- 
mantown, Wis. 

P. 31—Harris & Ewing, Washington, 
dD. C 


P. 38—Richard T. Lewis, Spokane, 
Wash. 

Pp. 79, 83-—Camera Associates, Inc., 
New York, N. Y. 

. 8&5 (bottom)—Egan Photo Service, 
Boston, Mass, 

P. 8&7 
Moines, Ia. 

88 (top)—Detore Photo Service 

Burlington, Vt., (bottom)—Gean A 
Baron, Louisville, Ky. 


Ruan)—Townsend Des 



































Gasoline Transports—A full line of 
single and tandem axle models, trains 
and frameless units. 
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Fruechauf 
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Bunker-C Transports—Equipped with 
6-inch gate valves and 6-inch internal 


wheel valves. 































Casinghead Transports—With parallel Chemical Tre 
twin cylinder tanks, 10-gauge hi- liquid chemi 
tensile steel shell and 3/16 inch heads. exact haulig¢ 
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THE SOUND ENGINEERING and quality 
construction of Fruehauf Trailers has bene- 
fited Eldon Miller, Inc., three important 
ways, says Mr. Miller: ‘‘First, Fruehauf’s 
exclusive mechanical features, like the com- 
pletely- guaranteed Gravity Tandem Sus- 
pension, help us do our hauling job more 
efficiently. Second, Fruehauf’s built-in strength 
and stamina give us more miles on the road, 
fewer hours in the shop. Third, Fruehauf’s 
precision-engineering helps us take all roads 
and load stresses in stride. We’re convinced 
Fruehauf Trailers are right for our tough 
job. And what’s more, Fruehauf’s nation- 
wide network of factory service facilities 


Truck-Tanks—in a wide range of capac- 
ities, with an almost unlimited number 
of optional design features. 


1953 


Mr. ELDON MILLER, of Eildon Miller, Inc. 
lowe City, lowa * 
Eldon Miller, inc., uses Fruehavt Gravity Tandem Tank -Trailers 


like this one to speed petroleum product deliveries to cus- 
tomers throughout a wide midwestern area. Eldon Miller 


gets our vote for the service we need, when 
and where we need it!’’ 

Fruehauf Trailers will do a whale of a 
job for your business, too. Why not contact 
your nearby Fruehauf representative? He’ll 
be glad to demonstrate the many profit- 
building advantages your business can realize 
with Fruehauf Trailers. Write today for your 
free Fruehauf Tank Catalog; it’s the most 
complete in the industry! 


World's Largest Builder of Truck-Trailers 


FRUEHAUF TRAILER COMPANY 


DETROIT 32, MICHIGAN 


“ENGINEERED TRANSPORTATION” 











Tanks at Schaetzel Oil’s 174,000-gal. bulk plant. 


Jobber Builds Safety, Expansion Room and 


By LEONARD CASTLE 
NPN Staff Writer 


The new bulk plant of Schaetzel 
Oil Co., Germantown, Wis., speeds up 
deliveries, eliminates fire and safety 
hazards and, in general, increases ef- 
ficiency of operation. 

Lavern Schaetzel, company head, 
used his own idea and 20 years of 
experience as an oil jobber to design 
and construct the plant. 

The loading dock features a plat- 
form of serrated steel grill under 
which two trucks may be parked for 
simultaneous loading, one on either 
side. When in loading position, the 
top of the truck is but two inches 
below the platform level. This en- 
ables the driver to step easily from 
the platform to the truck dome with- 
out fear of slipping or falling. 

The trucks are loaded through slots 
in the grillwork 18 inches wide and 
12 feet long, large enough to give 
access to all dome openings. Each of 
the four product lines is attached to 
a three-inch counterbalanced expan- 
sion type loading arm which can be 
swung to both sides of the rack and 
into any position necessary to fill 
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Pump platform is in foreground 


any compartment without the trucks 
being moved. 


Greater Efficiency—Use of the 
overhead platform has improved the 
driver's efficiency in several ways. 
The possibility of accidents is elimi- 
nated because the driver never need 
climb up the side of the truck to 
open the dome covers. His constant 
climbing upon the truck scratched 
and dented in the sides which neces- 
sitated frequent paint jobs. Also, it 
required considerably more time than 
now for the driver to scale the truck, 
open the dome covers and then climb 
down again. All he needs to do at 
the new plant is walk up a serrated 
steel stairway to the platform, step 
on top of the tank, open the dome 
cover and swing the loading arm into 
place. 


Meter Equipment—Each of the four 
lines is equipped with a three-inch 
meter mounted at ground level be- 
neath the dock. Extension shafts 
reach the head on the platform. The 
meter heads can be swiveled to any 
position for easy reading while the 
driver is loading. Placing the meters 
at ground level makes for a neat ap- 
pearance on the platform. 



























The pumps are controlled by elec- 
tric switches located in a box on the 
overhead platform. Workers on the 
rack are protected from snow and 
rain by a corrugated aluminum roof. 
Guard rails extend along the stair- 
way and around the platform. The 
inside of the rack is equipped with 
powerful floor lights so loading can 
be done safely at night. 

Loading Records—The truck driv- 
ers are required to keep a daily rec- 
ord of the amounts withdrawn from 
the bulk plant and their figures are 
checked back against the meter read- 
ings for accuracy. These figures in 
turn are checked against the drivers’ 
daily reports of sales to catch any 
errors immediately and correct them. 

Storage Isolated—The storage 
tanks and unloading docks are lo- 















On the Cover 

Top picture on this week’s 
cover shows Schaetzel Oil’s bulk 
plant, with loading rack and of- 
fice to right of garage and 
warehouse. Lower photo shows 
how two trucks can be filled 





simultaneously at the rack. 
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This plant features 


@—Night deliveries 


@—Filters, dehydrators 


@—Safe loading rack 


@—Swivel meter heads 


Meter heads and loading arms swivel to any position desired 


Efficiency into Bulk Plant 


cated in a separate area about 150 
feet from the loading rack. Having 
the two areas separated enables 
transports to make deliveries with- 
out tying up traffic and interfering 
with operations at the loading dock. 

The bulk plant has storage ca- 
pacity of 174,000 gal., consisting of 
five 30,000-gal. tanks and two of 
12,000 gal. Products are unloaded at 
two docks, one for housebrand and 
premium gasoline, the other for No. 
1 and No. 2 fuel oil. Two 6,000-gal. 
transports may be unloaded simul- 
taneously in 20 to 25 minutes. 

Pipe Lines——Three-inch above- 
ground lines connect the unloading 
docks and the storage tanks. Each 
of the lines is painted a separate 
color: red for housebrand gasoline, 
aluminum for premium, green for No. 
1 fuel oil and brown for No. 2. 

To forestall the possibility of get- 
ting products mixed during deliveries, 
each unloading rack carries a large 
two-by-three foot sign informing the 
transport drivers which dock is for 
gasoline and which for fuel oil. In 
addition, each tank is labeled with the 





Non-skid safety achieved with use of 
serrated steel grill 
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BULK 


PLANT EFFICIENCY 














General view of Schaetzel loading rack and warehouses 





Design of new bulk plant was engineered 
by Lavern Schaetzel 


name of the product it contains, the 
tank capacity and the gallons per 
foot on the outside gauging tape. 


Transport drivers are instructed to 
check the gauging tape before mak- 
ing deliveries to determine how much 
product the tank contains. This 
avoids any possibility of spillage. 

Night Deliveries—Most deliveries 
to the Schaetzel bulk plant are made 
at night to reduce traffic and con- 
fusion in the area. Transport drivers 
leave their delivery slips in a mail- 
box outside the nearby company of- 
fice. Mr. Schaetzel takes a reading of 
all tanks each morning and evening 
and checks these figures against the 
transport drivers’ delivery slips. Any 
error is caught immediately and he 
knows at all times exactly how much 
product is in each tank. 

Pumps—Close to the unloading 
docks is an outside platform holding 
the plant’s four 200-gal. per minute 
rotary-type pumps, one for each 
product. Here also are located fil- 
tering and dehydrating units for fuel 
oils, and air eliminating units for 
the meters. 

Since the pumps and other units 


.crushed 


are explosion-proof and weather- 
proof, Mr. Schaetzel decided it wasn’t 
necessary to erect any kind of a 
building to enclose the platform. This 
reduced construction costs and at the 
same time eliminated a possible fire 
hazard. Without an enclosed struc- 
ture, the:c could be no accumulation 
of fumes. 

During Wisconsin’s severe weather 
last winter, the outside pump plat- 
form functioned perfectly, and Mr. 
Schaetzel found that it wasn’t even 
necessary to clear heavy snows away 
from the equipment. 

Tankage at the Schaetzel bulk 
plant was installed on a three-foot 
rock bed. The ground around the 
tanks is covered with six inches of 
stone. This area is sur- 
rounded by a neatly trimmed lawn 
to keep down weeds and prevent any 
accumulation of debris. 
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Schaetzel Oil Co., which distributes 
Texaco products, operates a second 
bulk plant with storage of 60,000 gal. 
at West Bend, Wis. It markets in 
a 10-mile radius of both Germantown 
and West Bend, serving also the 
communities of Jackson, Barton, Ke- 
waskum, Boltonville, Menomenee 
Falls, Richfield, Slinger, Hartford, 
Merton, and Lake Five. 

The company supplies 14 retail out- 
lets but 50% of its gallonage for both 
gasoline and fuel oil is marketed di- 
rectly to farm consumers. In 1952, 
the company marketed 2,517,000 gal. 
of gasoline, 1,652,000 gal. of fuel oil, 
42,500 gal. of lubricating oils and 
40,000 Ib. of grease. 

Associated with Mr. Schaetzel are 
his son-in-law, Tom Weidemann, who 
manages the West Bend bulk plant; 
Gilbert Arnold, tire sales manager, 
and Allen Schulteis, office manager. 
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Pump platform holds four 200 gpm pumps, filtering and dehydrating units for fuel 
oils, and air eliminating units for meters 
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Middle East Prices Uncertain; Distillates Drop 


The uncertainty in oil markets, both domestic and 
foreign, that has been apparent since the June 15 ad- 
vance in U. S. crude oil prices in no way abated during 
the second week of July. 

In the Middle East, Gulf Exploration Co.’s boost of 
25c per bbl. in its price for Kuwait crude attracted no 
immediate followers among other international oil com- 
panies. And inasmuch as spot crude of Persian Gulf 
origin already is reaching as far afield as Trinidad, B.W.I. 
(see below), on the doorstep of Venezuela, whether or 
not Middle East producers follow Gulf’s boost will doubt- 
less have far-reaching consequences. 

In this country, Gulf and East Coast prices for distil- 
lates were “under pressure,” and price reductions were 
reported by Atlantic Refining, Esso Standard and So- 
cony-Vacuum.. 

Chicago District gasoline quotations slipped back 0.25c 
per gal. to 12.85c for regular-grade in transport lots, while 
prices for South Texas and Mid-Continent conventional 
lubricating oils worked higher. 

Also at Chicago, Standard of Indiana on July 13 posted 
0.5c gal. reduction in its tank wagon prices for heavy 
fuels (see p. 58 for new prices). 

In the East, Atlantic Refining announced reductions 
ranging from 0.3c to 0.35c per gal. in its distillate fuel 
prices in Pennsylvania and Delaware, and also began of- 
fering a “temporary” discount of 0.25c (in addition to 
its summer-fill allowance) from its posted prices. At- 
lantic’s tank wagon prices for kerosine, furnace oil (No. 
2) and Diesel fuel were reduced 0.3c, its tank car prices 
0.35c, effective July 7, in the two states. 

The added 0.25c discount is applicable only in Pennsyl- 
vania and Delaware, Atlantic said, adding that “its action 
is made in recognition of competitive conditions.” . At- 
lantic’s reduction in its posted tank car prices for distil- 
lates met the cuts made the previous week by Esso Stand- 
ard (see July 8 NPN, p. 34) and several other suppliers 
that had reduced their Philadelphia tank car prices 0.35c. 

The temporary 0.25c discount, which nets Atlantic’s 
Philadelphia tank car prices back to the levels in ef- 
fect prior to the mid-June crude advance, also met com- 
petition from Sun Oil Co. The latter made no increase 
in its distillate prices following the crude oil boost. 

Esso Standard said that, effective July 10, it would 
allow a temporary discount of 0.25c per gal. in its tank 
car, barge, and tank wagon sales of kerosine, No. 2 fuel 
and Diesel oil in Pennsylvania and Delaware, meeting 
Atlantic Refining. An exception to Esso’s temporary 
allowance is on sales of Diesel oi] to marine buyers, the 
company’s summer-fill allowances, however, still apply- 
ing to this class of trade. Socony-Vacuum reported re- 
ductions in its distillate prices ranging from 0.3c to 0.45c 
at points in New York state and New England, effective 
July 8. Generally, Socony’s move was similar to that 
of Esso Standard. Exceptions to the 0.35c reduction at 
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the tank car level of distribution were Bridgeport and 
New Haven, where prices were reduced 0,45c. 

While there were no changes in the low-quoted prices 
for distillates in the Gulf cargo market—9.5c for kero- 
sine and 8.5c for No. 2 fuel—prices were said to be 
“wobbly,” and some trade sources said that spot re- 
quirements for No. 2 fuel could be filled readily at prices 
ranging down to 8.125c. 

With No, 2 fuel prices weqk at the Gulf, refiners in that 
area already are saying that they have “lost out” on the 
crude oil advance. They explain that the crude hike 
was equivalent in cents per gal. to about 0.635c, whereas 
gasoline and distillate prices have advanced only 0.5c 
since June 15. Now, with no buyers in the market will- 
ing to consider kerosine at 9.5c or No. 2 fuel at 8.5c, 
at least one refiner says that his operating margin “may 
be in for a sharp reduction.” 

In the Midwest, also, “substantial discounts” of gen- 
erally quoted tank car prices for distillate fuels were 
reported. 

Trade sources said that outcome of “the Middle East 
question” will have an important bearing on U. S. mar- 
kets. 

Gulf Oil Corp. announced that its subsidiary, Gulf Ex- 
ploration, was increasing its price for Kuwait crude oil, 
effective July 10, by 25c to $1.75 for 31-31.9 gravity oil. 
This was the first upward move in Middle East prices 
since U. S. and Venezuelan crudes were advanced in June. 
At NPN press time, no changes had been reported in 
Arabian or Iraqi crudes, prices for which generally were 
$1.75 per bbl. for 36 gravity at Persian Gulf loading 
points and $2.29 at deepwater terminals at the eastern end 
of the Mediterranean. 

Throwing the Middle East price question into sharp 
focus was the charter of a tanker to haul crude oil from 
the eastern Mediterranean to Trinidad, B.W.I. With Trini- 
dad only 240 miles by sea from Venezuela, where Trini- 
dad obtains substantial crude supplies to supplement its 
local production, the arrangement to lift Middle East 
crude is an unusual trade made feasible by the recent 
boost in Venezuelan prices, low tanker rates, and un- 
changed prices at most shipping points in the Middle 
East. 

The Nyholt, a dirty T2-tanker, was chartered for the 
Sidon-Trinidad trip at $4.10 per ton (approximately 54c 
per bbl.), loading end July. 

The “arithmetic” of the Nyholt voyage points up just 
one of the many “complications” that can arise should 
Middle East crude prices continue unchanged following 
the advances in this country and Venezuela. 

At the posted price of $2.29 per bbl. for gravity oil 
at Sidon, Lebanon, Arabian crude will be laid down Trini- 
dad for approximately $2.83 per bbl. This compares with 
$2.09 per bbl., the posted price of 36 gravity Venezuelan 
(Ulata) crude, plus freight of approximately 19c per 
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Summary of Daily Gasoline Prices (July 7 through July 13) 




















Friday Thursday wi Tuesday 
asa ys 93 Oct. (Premium): duly 4 July 10 duly 9 july 8 duly 7 
ex. (Texas & New Mex. shi 13.75-14.25 13.75-14.25 13.75-14.25 13.75-14.25 13.75-14.25 
W. Tex, (Texas & New Mex. mt} 13.5 13.5 13.5 13.5 13.5 
BE. Tex, ( PERRY | cee cscarce 13.5 13.5 13.5 13.5 13.5 
Metor Gaseline 90 Oct. (Premium): 
Okla., Group 3 (Okla. shpt.) ... (2)1 es 75 (2)12.5-12.875 (2)12.5-12.875 (2)12.5-12.87 (2)12.5-12.875 
Okla., Group 3 (Northern shpt.)...... (6)12.375-12.875(2 (6)12.375~12.875(2) (6)12.375-12.875(2) (6)12.375-12.875(2) (6)12.375-12.875(2) 
Midwestern (Group 3 basis) ..... (4) 75-12.875(2 (4)12.375-12.875(2) (4)12.375-12.875(2) (4)12.375-12.875(2) (4)12.375-12.875(2) 
N, Tex. (Texas & New Mex. shpt.). 13-13.75(2) 13-13.75(2) 13-13.75(2) 13-13.75¢ 13-13.75(2) 
BE tee. (Ruck fom ee: HERTS ate sists ints nisin 
. . LD vce bg duc seeeies 13. -13.7! -13. -13. (2) 13-13. 
Cent. W. Tex. ( Tnsp.) . 13 13 13 
ag ge ~ 88 Oct, (Premium): 
‘ex. (Texas & New Mex. shpt.).. 12.75 12.75 12.75 12.75 12.75 
W. Tex, (Texas & New Mex. chet... 13 13 3 13 13 
EB, Tex. ( DONA). wpavebessnnense 11.75 11.75 11.75 11.75 11.75 
Motor Gasoline 84 Oct, (Regular) : 
Okla., Group 3 (Okla shpt.) ........  (2)11.5-11.625 (2)11.5-11.625 (2)11.5-11.625 (2)11.5-11.625 (2)11.5-11.6 
Okla., Group {Northern eeeee €7)11.375-11.625 (7)11.375-11.625 (7)11.375-11.625 (7)11.375-11.625 (7) 11.375-11.625 
Midwestern (G basts (6)11.375-11.625 (6)11.375-11.625 (6)11.375-11.625 (6)11.375-11.625 (6)11.375-11.625 
N, Tex. (Texas 11.75-12.7 11.75-12.7 11.75-12.7 11.75-12.7 11.75-12.7 
- Tex, (Texas 11.75-12.25 11.75-12.25 11.75-12.25 11.75-12.25 11.75-12.25 
EB. Tex, (Truck 11.75-12.25 11.75-12.25 11.75-12.25 11.75-12.25 11.75-12.25 
= Gasoline 82 Oct. (Regular): 
. Tex. (Texas & New Mex. shpt.) (2)11.75-12.25 (2)11.75-12.25 (2)11.75-12.25 (2)11.75-12.25 (2)11.75-12.25 
B. Tex. (Truck Tnep.) .....ccccocees 10.75 10.75 10.75 10.75 TS 
Cent. W. Tex. (Truck Tnsp.) ... 11.75 11.75 11.75 11.75 11.75 
Motor Gasoline 6@ Oct. M & below: 
Okla., Group 3 (Okla. shpt.) ........ 10.625-11.125 10.625-11.125 10.625-11.125 10.625-11.125 10.625-11. 
Okla., G 3 (Northern shpt.) .... 10.5-10.875(2) 10.5-10.875(2) 10.5-10.875(2) 10.5-10.875(2) 10.5-10.875(2) 
Midwestern (Group FY Dasis) .....\... . 625-10. 10.625-10.8 10.625-10.8' 10.625-10.875 10.625-10. 
N. Tex, (T ew Mex, ae} 10.75-11.8 10.75-11.8 10.75-11.8 11.8 10.75-11.8 
E. Ten (Truck fi penned 10.511 125 105-11. 135 10.511 135 6.5-11.125 O11 125 
4 . LD sunisacbwaeen 4s . “ € 10.5-11.1 5-11. 
Cent. W. Tex. (T Tnsp.) ...---++ 11 
Metor Gasoline 92 Oct. (Premium): 
$00 b66d dcecsece 15.4-15.7 15.4-15.7 15.4-15.7 15.4-15.7 15.4-15.7 
apeetibeitens 15.3-15.6 5.3-15.6 15.3-15.6 15.3-15.6 15.3-15.6 
pebbeus ebsdce se 16(2) 16(2) 16(2) 16(2) 16(2) 
Sisideddectsee 14.4-16.6 14/4-16.6 14/4-16.6 14.4-16.6 14:4-16.6 
nupbenndedsdceeesns 4.4 14.4 14.4 14.4 
Meter Gasoline 90 Oct. (Premium): 
BO WOO MAGNET 26s secccecnseescsé se “er puree at Slate eae 
New York harbor, barges ............ 13.5 13.5 13.5 13.5 13.5 
Motor Gasoline 86 Oct. (Regular) : 
BONNET ocd pose rececice 14.15-14.6 14.15-14.6 14.15-14.6 14.15-14.6 14.15-14.6 
harbor, barges ........+. 12.5-14.1 12.5-14.1 12.5-14.1 12.5-14.1 12.5-14.1 
anesdedes bencsesbneeses son (2)14.6-16.6 (2)14.5-16.6 (2)14.5-14.6 (2)14.5-14.6 (2)14.5-14.6 
WENO 0 cvedetesndesecse - . . 14.4 ’ 
govecece evccocccoescoseccese (3)13.4-14.8 (2)13.4-14.8 (2)13.4-14.8 (2)13.4-14.8 (2)13.4-14.8 
BEUGED wocce ccentenccenetic 13.4 13.4 13.4 13.4 13.4 
Motor Gasoline: 
bye Penna,, Bradford-Warren: 
By. SPEED 0.6046 bp cescdsssicccs 15.15(2) 15.15(2) 15.15(2) 15.15(2) 15.15(2) 
86 Oct. (Regular) ...............-... 14.15(2) 14.15(2) 14.15(2) 14.15(2) 14.15(2) 
—— Penna., Oil City: 
Sh MLD tebnke thé chauwens ékiec 15.15(2) 15.15(2) 15.15(2) 15.15(2) 15.152) 
SU. GOR CONEY. bassciccccccacccese 14.15(3) 14.15(3) 14.15(3) 14.15(3) 14.15(3) 
“ae Penna., Pittsburgh: 
DORR odes) ciis's nedwine 15.75 15.75 15.75 15.75 15.75 
GP Ge, CENOD. wad biipeveccaccasetd 14.5 14.5 14.5 14.5 14.5 




































bbl. from Puerto La Cruz, Venz., giving a laid down 
Trinidad price of $3.09. 

While the spokesmen for most international companies 
were non-committal as to possible action they might 
take in the Middle East in the wake of Gulf’s advance, 
NPN learned that at least one company that in June 
indicated the supply-demand situation argued against a 
price rise (see July 1 NPN, p. 55) still was holding to 
that point of view. ther possible bar to an early 
general advance in the East, trade sources said, 
was the strenuous effort most producers have been mak- 
ing to find new markets. In addition, French interests 
from time to time have been “dumping” crude, and some 
sources said that this was the origin (from Vanias, Syria, 
not far from Sidon) of the “Trinidad” cargo, in which 
event the price to the buyer in the Caribbean may have 
been’ still lower. 

As long as Middle East crude prices continue un- 
changed, indications are that New York buyers will con- 
sider seriously the feasibility of making long-term bun- 
ker fuel supply arrangements with French and Italian 
refiners. 

In another development affecting heavy fuel, the Puerto 


Rico Water Resources Alithority announced the award 
of a 10-year contract to Caribbean Refining Co. to sup- 
ply a minimum of 1,155,000 bbl. per year over the sup- 
ply period. The successful bid, Water Authority said, 
was “Platt’s low at the Gulf for bunker “C” fuel, plus 
London Tanker Freight Award rate for Venezuela-Puerto 
Rico, plus federal duty, less a discount of 8.25c per bbl.” 


Based on the most recent London Award rate, the 
freight from Venezuela to Puerto Rico is about 16c per 
bbl. which, added to the current $1.85 price for bun- 
ker “C” fuel at the U. S. Gulf, less 8.25c discount, gives 
a delivered San Juan cost of $1.9275 per bbl., exclusive 
of federal duty. A panel of London tanker brokers 
awards a new tanker rate every six months for “stand- 
ard” time charters, with the next award due in October. 


German interests won a contract to supply CAMPSA, 
the Spanish Petroleum monopoly, with 400 tons of indus- 
trial grade (dark green) petrolatum, according to trade 
advices in New York. While the price could not be 
learned, it was said that an important factor in the trans- 
action was the provision for payment in marks, rather 
than in dollars. 
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GULF COAST 


Prices Continue Unsettled 


The “testing” of .the new price levels quoted in the 
Gulf cargo market following the crude advance is yet to 
come, for trading continued virtually at a standstill the 
past week. Indications were, however, that distillates 
prices were not faring so well at the new levels, and de- 
mand for most grades of gasoline eased considerably. 

Unlike most products, bunker “C” fuel was firm at 
$1.85, the generally quoted cargo price, and unfilled or- 
ders were reported at this price. 

Consensus of refiners and traders was that prices gen- 
erally were “wobbly,” and particularly so for kerosine 
and No. 2 fuel. One major reportedly had several cargoes 
of kerosine to offer—a sizeable amount for a summer 
market—and several major and Independent refiners 
were on the lookout for new buyers of No. 2 fuel. 

With the Washington price hearings in progress, trad- 
ing activity tended to “freeze up,” for reports said that 
some companies who were “defending price increases” 
were finding it “impossible” to locate prospective buyers 
of kerosine and No. 2 fuel at their current quotations. 
At least three refiners expressed the opinion that No. 2 
fuel prices “can’t hold,” and indications were that firm 
bids for prompt material would bring out supplies at 
prices ranging from 8.125 to 8.25c. Low reported quo- 
tation for No. 2 fuel was 8.5c, unchanged. . 

Even gasoline has eased up somewhat, according to 
reports, although a seller of 93 oct. premium would prob- 
ably still find a ready customer. A tip-off to the easier 
position of gasoline prices has been the insistence of some 
refiners to “palm off” 87 oct. regular-grade along with 
sales of 93 oct. premium. While they were unconfirmed, 
reports of “discounts” off the generally quoted 11.75c 
quotation for 87 oct. regular were beginning to be heard. 
It also was said that lower octane grades might be 
“shaded” as much as 0.25c gal. on firm bid. 

Recent trading activity in the cargo market has given 
no clue as to how soon the markets “will establish them- 
selves,” trade sources said, and the confusion over dis- 
tillate prices along the Eastern Seaboard probably has 
made buyers more than ever reluctant to make early com- 
mitments. 

Quotations for all products were reported unchanged. 


ATLANTIC COAST 
Distillate Prices Slip Back 


Quotation ranges for distillates generally narrowed 
0.35c gal. for tank car lots at Middle Atlantic and New 
England points the past week as the majority of sup- 
pliers made reductions in line with those of Esso, Atlan- 
tic Refining, and Socony-Vacuum. Markets for both light 
and heavy fuel oils apparently have not “settled out,” 
and buyers generally said they “wouldn’t budge except 
at low prices.” 

While the three levels of distillate prices that prevailed 
the previous week had narrowed down to two (9.15c and 
9.4c, net, for No. 2 fuel in barges at New York Harbor), 
the special 0.25c discount offered by most sellers at 
Philadelphia was described as a new “disturbing in- 
fluence,” particularly at New York Harbor. 

Reports were that Atlantic’s “special” 0.25c discount 
at Philadelphia, which was followed by Esso and oth- 
ers, had started to spread into New Jersey to Camden 
and Trenton, and was reaching northward toward New 
York Harbor. 

Trading for the most part was at a standstill, and 
buyers shunned spot offerings of both No. 2 fuel and 
No. 6. At New York Harbor, where suppliers’ barge 
prices for No, 2 fuel ranged upward from 9.15c, it was 
said that some material could be found as low as 8.9c. 
The same was the case for No. 6 fuel, quoted generally 
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Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
50 and the price tables appearing on pages 53-58 
of this issue. 

The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the price range, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price or elimination of the 
low of a price range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown, In the Gulf Coast Cargo 
table on p. 56 all prices reported are shown. In 
all other tables, only the lows and highs of 
the ranges of prices are shown. No attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to in- 
dicate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contracted 
for prices at regular intervals. 











at $2.25 for barge lots, with the consensus that “very little 
heavy fuel” was moving to spot customers at this price. 

While no trading was reported in gasoline, this product 
alone so far has been able to “stand up” pricewise since 
the general increases in products occurred following the 
June 15 crude hike. Unlike distillates and heavy fuel, 
inquiries for gasoline were reported at generally quoted 
levels, and some marketers said their sales were up sub- 


stantially over a year ago—in some instances as much 
as 15%. 


CHICAGO DISTRICT 


Gasoline Prices Down 0.25c 


Refiner’s reduction of 0.25c in gasoline to jobbing trade 
lowered price range by the same amount in the Chi- 
cago District last week. Trading was quiet in all prod- 
ucts. Residual fuels remained in tight supply. 

Quotations for regular gasoline ranged from 12.85 to 
13.625c, FOB Chicago District, down 0.25c on the low, 
following a like reduction by a refiner. His reduction 
for premium-gradé, however, left the range unchanged 
at 13.85 to 14.625c. 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Prices Unchanged; Trading Quiet 


Mid-summer quiet prevailed over the market for all 
products in the Midwest last week, and refiners’ prices 
were unchanged. Traders said there were indications 
of easiness in light fuels prices, but lack of trading af- 
forded no opportunity to confirm that products were 
available at any appreciable discounts from quoted prices. 

No. 5 fuel remained tightest of all products, and prices 
for No, 6 fuel also were firm. More refiners offered to 
sell the railroads No. 6 fuel (no sulfur guarantee) at 
$1.05, Group 3, down 10c from their original asking price 
for July. Refiners’ quotations for No. 6 ranged from 
$1.05 to $1.30. 

The only trading disclosed was purchase of “a few” 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 
We EO Svc che we bgucectaceas 16.51* 12.67 
BONE BMD. co s:d00 ba secur sede 15.63 11.85 
CE oo dw edd ull Oe 15.3 


36 11.65 

Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif., N. Y¥. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 

*Figure revised to read 16.51 for June 29 and July 6 also. 











cars of No. 2 fuel by a tank car marketer at 7.375c, 
Group 3, for resale. Quotations to jobbers reported by 
refiners for No. 2 fuel ranged from 8 to 8.125c. Other 
resellers said No. 2 was available at 7.5c, for resale, 


adding that this was not an “unusual discount” for sum- 
mer. 


CENTRAL MICHIGAN 


Lake Tanker Strike Tightens Gasoline 


Gasoline supplies were shortened noticeably by the 
prolonged strike of lake tanker crews that cut off ship- 
ments to lake terminals beginning June 18, according 
to Central Michigan refiners last week. Little change 
was indicated in the status of other products. Refiners 
reported no price changes. 

Gasoline inventories at some lake terminals were get- 
ting low, but suppliers said no tanks had actually “gone 
dry.” To overcome loss of tanker facilities, refiners 
(Chicago, Detroit and Toledo) placed heavier demands 
on truck transports, tank cars, pipe lines and even barges. 
While trade sources said there was no evidence of a 
tightness in gasoline even at the jobber level, the laid- 
down cost to suppliers was considerably higher in many 
instances because of higher freight charges. 

Light and heavy fuels remained quiet but prices were 
steady. One refiner said his current inventory of resi- 
dual fuel was at an “all time low” for summer. 


MID-CONTINENT 
Lube Oil Prices Show Rise 


South Texas lubricating oils, and conventional brights 
and neutrals, ranged higher in the Mid-Continent the 
past week, following increased quotations reported by 
several refiners. Otherwise, refiners’ prices were gen- 
erally unchanged, but “discounts” from posted prices were 
being offered on gasoline and burning oils at northern 
pipe line terminals as buyers continued their “wait.and 
see” attitude on FOB Group 3 tank car prices. 

Residual fuel reportedly was firmer than other products, 
with high sulfur available at $1.00, low sulfur at $1.05 
to $1.10, Group 3 basis, for resale. Residual buying was 
about normal for first part of July, but with many re- 
finers out of market (either going to storage or making 
road oils and asphalt), residual supplies were relatively 
tight. 

Some refiners said they may be in trouble on stor- 
age within another 30 days on distillate fuels, if de- 
mand continues as light as it is at present. Marketers 
said there was virtually no tank car burning oil move- 
ment north, and at northern pipe line terminals, “allow- 
ances” were being made on delivered-basis prices by some 
refiners “to meet competition.” One marketer said he 
had bought “off specification” No. 2 fuel as low as 6.75c, 
Group 3, for resale. 

“Allowances” were being offered to jobbers at north- 
ern pipe line terminals on gasoline, too, as some Inde- 
pendent refiners moved to meet higher jobber margin 
guarantees of larger companies. However, gasoline de- 


mand was reported good from Kansas north because 
of wheat harvesting. 

Refiners reported increases in their South Texas lube 
prices in amounts ranging from 1c to 1.75c, and advances 
ranging anywhere from 1c to 3c were reported by some 
on Mid-Continent lubes. Lows of ranges for coastal lubes, 
conventional bright and neutrals, were up as result, while 
lows of solvent oil ranges generally remained unchanged. 


WESTERN, PENNA. 
Distillate Fuels Quoted Lower 


With the exception of reductions in prices for distillate 
fuels, July’s second week found little change in the West- 
ern Penna. market. Stirring of interest in bulk lubricat- 
ing oils the first week in July failed to materialize in 
any considerable open market trading, refiners reported, 
and with the exception of steady contract shipments of 
Diesel fuel, distillate products were virtually at a stand- 
still. 

In contrast, refined petrolatums and crude scale wax 
continued to enjoy active trading, and gasoline ship- 
ments were in good volume. 

Following rollback in distillate prices by Atlantic Re- 
fining, most refiners in the field reduced their quotations, 
and at the end of the week reductions of 0.3 to 0.35c 
had been made in all three Western Penna. refining dis- 
tricts. Kerosine was quoted upward from 11.55c in the 
Bradford-Warren and Oil City districts, and 11.65c in 
the Pittsbugh district. No. 2 fuel was quoted upward 
from 11.05c in the Bradford-Warren district, 10.75c in 
the Oil City district, ard 10.9c in the Pittsburgh district. 

Petrolatum refiners said low inventories and high de- 
mand warranted an increase in prices, especially in light 
of rising drum costs. One refiner reported a 0.25c per 
lb. advance in his quotations for all grades, and said 
he also plans to add increased drum costs. Other re- 
finers said they were currently absorbing increased drum 
costs, but a number of them added that they expect to 
pass them along shortly. 

Foreign trade sources said a contract for 400 metric 
tons of dark green petrolatum, for which the Spanish 
Petroleum Monopoly had been in market, had been 
awarded to German interests. Price was not revealed, 
but sources said an important factor in the transaction 
is a provision for payment in marks, rather than dollars. 


Oil Price Index Increases 


Increase in lubricating oils and residual fuels price 
index of 3.5% and 1.6%, respectively, raised the Bureau 
of Labor Statistics’ over-all price index 0.3% for week 
ended July 7. Complete index, based on Platt’s Oilgram 
quotations, is shown below for the weeks ended on dates 
indicated (1947-49 equals 100): 


% Change 
June 30 to 
duly 7, June 30, July 8, Jaly 7, 
1953 1953 1952 1953 
Crude and products .. 116.6 116.2 109.6 +0.3 
CUUER 0 a0 ns ndssacsases 121.1 121.1 109.0 sions 
Refined petroleum .... 115.8 115.4 109.8 +0.3 
Gasoline ..........+5- 125.2 125.2 115.0 epee 
Kerosine .......--.«+: 115.4 115.4 112.9 
Disti@late fuels ....... 119.3 119.3 113.7 eee 
Residual fuels ........ 90.8 89.4 88.9 +1.6 
Lubricating oils ...... 83.8 81.0 98.5 +3.5 
Natural gasoline ...... 79.5 79.5 79.5 + 


The Bureau’s wholesale price index for other commodi- 
ties was up 0.3% to 109.7 for the week ended July 7. 





Crude Oil Prices 


Gulf Exploration advances Kuwait crude 25c 
(see p. 49). 

No changes reported in U. S. crude prices in 
week ended July 11; for complete crude price 
schedules, see July 8 NPN, p. 44-46. 
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OIL PRICE SECTION 





Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT JULY 13 


Prices herewith are reproduced from Platt’s OILGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, ; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where $ sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 
for crude of] and its products lawfully produced and transported; re- 
ported as received by OJLGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


GASOLINE 


OKLA., Group 3 (Okla, shpt.) 

90 Oct, Prem, (2)12.5-12.875 
84 Oct. Reg. ............. (2)11.5-11.625 
60 Oct. M & below 10.625~11.125 


CALIFORNIA 
Les Angeles Dist.: 


9 Oct. Prem. 
80 Oct. Reg. 


San Francisco Dist.: 


OKLA., Group 3 (Northern shpt.) 
90 Oct. Prem. ............(6)12.375-12.875(2) 


84 Oct. Reg. . (7)11.375-11.625 
60 Oct. M & below 10.5-10.875(2) 


ores caseooes (4)12.375-12.875(2) 
eeeee +. (6)11.375-11.625 
10.625-10.875 


84 Oct. Reg. ...... 
60 Oct. M & below 
N. TEX. (Texas & New Mex, shpt.) 


. Prem. 13.75-14.25 
YeOE, ccc 13~-13.75(2) 
12.75 


, 11,75—12.7 
. (2)11.75-12.25 
10.75~-11.8 


13.5 
13-13.75 
13 
11.75-12.25 


11.25-11.5 Range o 


i 
fuel 


MIDWESTERN (Group 3 basis) 
GB oteccsinccecdece 
above D.I. Diesel.... 


N. TEX. (Texas & New Mex. 


42-44 w.w 


58 & above D.I, Diesel... 


No, 6 fuel 


W. TEX. (Texas & New Mex. shpt.) 


60 Oct 


WESTERN PENNA, 
Bradford-Warren: 
90 Oct, Prem. 15.15(2) 
14.15(2) 
On City: 

90 Oct. Prem. 

86 Oct, Reg. 

Pittsburgh: 

90 Oct. Prem. ........6«+ 


15.15(2) 
14.15(3) 


15.75 
14.5 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 


KEROSINE, GAS & FUEL OILS 


OKLA., Group 3 (Okia. shpt.) 


- +» (2)8.625-9.375 


OKLA., Group 3 (Northern shpt.) 


above D.I. Diesel.... 
1 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJLGRAM the prices they otherwise 
would quote to the trade in genera! and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OJLGRAM 
publishing office, New York, Cleveland and Houston, address Pilatt's 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
Subscription rate in U. S.: $150 per year, payable in advance. 


ARK, (For shipment 
42-44 ww. .... 
Tractor fuel .....sccessess 
52 & below D.I. Diesel.... 
58 & above D.I. Diesel.... 
No. fuel eeecce 
No. fuel 
No. fuel 
No. fuel 
No. fuel 


to Ark. & La.) 
eesve 9.375 
10.25 
Q 


(2914.1-18.1 
(2)13.1-15.6(2) 


17.85-18.6 
15.85.-16.1 


ee rey WESTERN PENNA‘ 
: : Bradford-Warren: 

MAP ORND. «4 «sce Wda cd cduvess 
55 cetame Diesel ........ 
No, 2 fuel ...... 


11.95% 
411.2512) 
11.35% 
11.35 
10.85 


ee SET 
36-40 gravity fuel ........ 
50 cetane Diesel .......... 
No, 1 fuel 
No, 2 fuel 
Me. 3. BAAR» 62.00 cenevees 
36-40 gravity fuel ........ 
Pittsburgh: 
roe ee 
50 cetane Diesel ........ 
No. 1 fuel . 
No, 2 fuel «(3)10.9-11.35 
36-40 gravity fuel «(2)10.9-11.25 

* Prices of some refiners are subject to 0.5¢ 
gal. summer-fill discount. 


8.875-9.25 
8.875-9.5 
8.875-9.25 


11.05% 
«10.75 
11.45% 
11.0% 
8.625-8.875(5) 10.75 
8-9 ~10.75 
8(2) 
$1.05—1.30(2) x11.65—12x 
«10.9 
xll.4 


(5)8.875-9.25 
. et 1? pti 


-625-9 
(3)8.625-9.375 
(5)8.625-8.875(2) 

(6)8-8.25 


(2)7.75-8 
$1.05-1.30(2) 


CENTRAL MIOHIGAN 
(FOB Central Michigan refineries.) 
Range oil ..... § 00 eee 

46-49 w.w. kero. 
P.W, distillate 


12.3-12.8 
(2)11.5-11.85 
(3)8.875-9.25 


(4)8.875-9.25 
(3)8.625-8.875(2) 
(5)8.625-8.875 


(5)8-8.125 
$1.05-1.30 


shpt.) 
9.2-10.25 
9.625 
. (2)9-9.75(2) 
(2)$1.20-1.75 CALIFORNIA 
San Joaquin Valley Dist.: 


9-9.75(2) 
9-9. 6x 


86 Oct. Reg. KANSAS (For Kansas destinations only) 
POG GiWe «ds chne to sacee 9.125~-10.25 
52 & below D.I. Diesel.... 9-9.625 
58 & above D.I, Diesel.... 
No, 1 fuel 
No. 2 
No. 5 
(2) No. 6 


CENTRAL MICHIGAN 

(FOB Central Michigan refineries) 

ess (2)14.5-15.25 
° 14.25-14.75 

$1.625-1.65 

$1.225-1.35(2) 
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(Group 3 & Breckenridge prices are to biend- 
ers on freight basis shown below, Shipments 
te in any Mid-Continent manufac- 
turing ) 
FOB GROUP 3 
BRECKENRIDGE 


5.5( Quotations) 
5 (Quotations) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT JULY 13 

























































NAPHTHAS Sol NTS KANSAS (For Kans. Dest’n. only) LUBRICATING ILS 
& VE Stoddard solvent .......... 11.8 0 
(es Seve 9) be enh nage or offers reliably 
Stoddard solvent .......... 12.375(3) LANTI AST ~ * 
Cleaners naphtha ........ 12.875(2) aS Oo ce reported, to jobbers & compounders only. 
V.M.&P. naphtha ........ 12.875(4) V.M.&P. Mineral Viscous Neutrais—No. 3 col. Dao at 70° F. 208 | 
Mineral spirits .......... 11,.875(4) Naphbtha Spirits Vis. (180 at 100°) 420-425 fi j 
Rubber solvent .......... 12.875(3) New York Te ‘Pith Ssn66 0s os wecksoese 27.5 1 
Lacquer diluent ......... «(2)13.125-13.375x Harbor ..... «18(4) «17(5) 15 ae Cec eccccecescceses 26.5 { 
Benzol diluent ...........(2)14.125-14.625 Philadelphia .. 17.5(4) 16.5(5) Tak. Mite wcabons A0.4egncaads 25(5) 
EE wsie. aves 16.5(3) _ Via. — at 100°) wiaegtes 
WESTERN PENNA. Eee «18 .5(4) x17 .5(5) Db. sscces eee cecccecs 2.5 
Ou City: Providence .... .... x17.5(3) is p.t. abdeens bese mnoease 23.5 
Siebdard whvent .......... x16 me Pe.  nnieenhendnvetedceee 22(4) 
ee + ee gp ., : . 145-155 vis. at 210°, 540-550 fl. No. 8 col. 
S ard solvent ......... 16(3) Me WAU. Sdc¢ewaboecewe te ape 25.5 
LPG PRICES PME ct aceusnes testers 24.5 
OHIO—Quotations of 8.0. Ohio for delivery to ye Ge pasha vi bane eases (5) 23-24 
Ohio points: (Of refiners, FOB refineries, in cents per gal. Cylinder Stocks 
V.M.&P, naphtha . ie 18.0 tank cars or transport trucks) 600 s.r, filter’bl .......... (2)18-19 
Mineral spirits & stoddard Commercial Industrial oe (2)19-20 
MONE asiecs'ss yy 17.0 Distriet Propane Propane = es stteeeeeeewenees eet + 
R75 ME cedcccccoecccese ) 
Rubber solvent. »eoussebe’ 15.875 ". ¥. Harber.... « 8 
E. TEXAS (Truck Trnspt, lots) haere Cecee 8(3) 8(3) MIDCONTINENT LUBES 
Stoddard solvent ........ 12.25 namo sche eands hy tats FOB Tulsa basis, for domestic shipment onty. 
mae PO pebege 3 ‘easca) 3'a3502 Bright Stocks, vis. at 210° Neutrals, vis. at 
CENT. W. TEX. (Truck Trnspt. lots) =... 2a = 100*, 0-10 p.p. \ 
Stoddard solvent .......... 1 T Peer es : j Neutral Oils—Conventional i) ° 
v 1.5 oledo 7 7 Pale Oils Col. 
60-85 vis, 2 «13.75 
86-110 vis. 2 xl4 
150 vis. 3 wl5 : 
180 vis, 3 «15.25 
200 vis. 3 «15.5 
250 vis. 3 «15.75 
280 vis. 3 x16 
300 vis. 3. «16.25 
Bright Stock—Conventional 
; 200 vis. D: 
d | ' WHISTL ~\p WM oi oc cyse ad eed 225.5 
‘ | 150-160 vis, D: 
by SCULLY SIGNAL COMPANY cambridge al. Mass. 1938 BD. woo ceereseeees 122.5 
Canadian Licensee: EMPIRE BRASS MFG. CO. LTD. Toronto, Ontario tank inst 120 vis. D: 
0-10 p «21.5 
Bright Stock—Solvent ’ 
150-160 vis. 0-10 p.p., 95 v.1. (2)23-25(2)x 4 
Neutral Olls—Solvent = me 
170-180 Vis. ......2ee00s (2)14-18(2)x 
200-210 vis. ..........-++- (€2)14.5-18.25(2)x 
Marketer of Petroleum Products 300 VIS. see... ee clccccce, (215518. TS 
Cylinder Stocks ' 
600 s.r., olive green ...... | : 
NEW ENGLAND PETROLEUM CORPORATION sabia ates ini bees : 
From Mid-Continent grade crude, Prices FOB 
New York ship at Gulf for export. 4 
Bright stock—Vis. at Z10* € 








test, 95 v.i. 20.5-23x 
Neutral Olls—Vis, at 100°; 95 yo ele p.t. 
100 vis. ... ees =e (2)13~-14.5x 


COMPLETE DAILY OIL PRICE SERVICE | | ic “Be 
DIRECT from the Nation's Leading Oil Centers | | ‘us: ioe y. ros s, rex, rtoere t: 


and/or export shipment.) 





Timely, reliable market information when you need it most—delivered ag yy 

at your desk—by fastest mail—every morning! Buying, selling, trading accent 13.7508) 

facts! Accurate, daily price reporting of more than 600 difierent prices B00 24-34 Le! 15.75(8) 

of petroleum products from the nation’s leading oil centers. Rapid-fire AE ice ibxdco ss eee’ 16.75(6) 

market fluctuations compiled, recorded, produced and released through ee oo Re | 

private wire facilities—backed by more than 30 years of expert NEWS RED OILS: 

and PRICE service publishing experience. SPECIAL!! One week trial . >: . gf Reais 12.25(5) | 
pfen with cut cenginents, ust cond your sequest.on your seg | iba ctecastaaet 14.7548) 

lar business letterhead. No obli- BRUINS veces coin de'kbs 15.75(6) 

gation on your part whatsoever! ge $6... ae 

Mail your request today! Platt's ee ee 18-18.75(5) 

OILGRAM Price Service, 1213 

W. 3rd. St., Cleveland 13, Ohio. PETROLATUMS 


Get the OILGRAM Habit! 


(Bbis,, carloads; tank car, 1 to 1.5¢ less.» 














oa WEEE weteudécideane pay yy - 
Soft whit ecccdvceccsess Caer A 
Read OILGRAM Daily— Lily white ....... 22.2... (2)6.375-7(2) 
Cream white ....0 ...++.> (2)6-6.70 
SS eae (2)5—5.5x* 
MONDAY through FRIDAY Light amber .............. (2)5-5.5x* 
BIRD AS cKdrawees csnrss sre oe ae 
A McGRAW HILL PUBLICATION Red. Vow a rect for duly 6’ ches: oun Mecano 
in July 8 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT JULY 13 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators, 
FOB their terminals, Ships’ bunkers prices are exclusive of lighterage. 


86 Oct. 

Prem. Gasoline Reg. Gasoline 
N. ¥. Harbor . ’ MeV 14.15-14.6 (2)10.25-11(14)x 

do barges. . 53-15. 13.5 12.5-14.1 one (2)10.15-10.9(14)x 
Albany ‘ sane 15.2(7) oene 11.3(9)x 
Baltimore Sane (2)13.4-14.8 11.1(9)x 

do barges. . f eh tet 13.4 oma 11(4)x 
Baton Rouge. .... ans apn 4 10.3 

do barges.. . 
Boston 
Charleston 


83 Oct. 


District Reg. Gasoline 


Kerosine 
Ne. 1 Fuel* # 


15.249) 10. 95- 11. 2(15)x 
. (2)13.1-13.25 odes 11(5)x 
Corpus Christi 11.5-12.5 osbe ; 
Houston 3 ea (2)12.25-12.3 9.75-10.25 
do See. « »(2)13. 25-14. 3 wtde 12-12.3 9.625-9.75 
Jacksonville .(2)14.4-14.7(5 gene (2)13.4-13.7(5) bwee 11.8(11) 
Miami ...... 14.7 paren 13.7 bare 11.8 
Mobile 14.4(3) eeee 13.4(3) 11.1(4) 
New Haven 16.5(3) ages 15(3) 11.1(8)x 
New Orleans 13.6 ones 12.6 (2)10.3-10.33(2) 
do barges. 13.6 eae 12.6 eee 10.3 
Norfolk 14.3-14.6 13.3-13.7 11.05(7)x 
Pensacola ... 14.4 11.1(2) 
Philadelphia . 16(2) 10.85-11.1(9)x 
do barges.. 10. 75-11(9)x 
Pt. Everglades 11.8(5) 
Portland 11.05-11.3(8)x 
Providence 10.95-11.2(8)x 
Savannah 11.8(7) 
Tampa ... 11.7(8) 
Wilmington, ° 
N. C. - 13.9-15.35 ».#e0 12.9-13.35 12.85 


13.4 
(2)14.5-14.6 
14.4 


14.7(3) 
16.8(4) 
16.7(4) 
14.4-14.7(3) 
14.2-14.6(3) 


13.7(3) 
15.344) 
15.2(5) 
13.4-13.7(5) 
13.2-13.6(4) 


11(7)x 


Diesel Oli Light Diesel 
Shore Plants* # Ships’ Bunkers ¢ 
No. 6 Fuel (50 cet., 65 4.1.) (46 cot., 45 4.1.) 
10.15-10.4(7) $4.34(4)x°° 


Gas House 
No. 2 Fuel*# Gas Oll*# No. 4 Fuel 

N. Y. Harb.(2)9.25-10(16)x  %10.1f (10)$3.22-3.78 

do barges. (2)9.15-9.9(16)x (10)3.19-3.68 sods 
Albany 10.05-11.3(10)x% 11.05 3.98 10.7(4)x 
a a +» 9.85-10.1(9)x %10.2t 3.25(2) 10.5(5)x 

barges. 9.85-10(5)x ee 3.19 . gece 

Baton Rouge 9 94 eéec . 9.4 

do barges. 
Boston .... 
Charleston .. 


4.34(4)x°° 
3.74(2) 
9.95- 10.2(15)x 10.95 seee 3.21(5) 10.6(6)x 
10.2(5)x eos Sen0 10.3(2) 
Houston 9.125-9.25 eees eees 9(2) 
do barges. 8.5-8.625(2) crt eect 2.60 eee 
Jacksonville . 10.9(8) hese ecoes ese 10.916) 
Miami a pee neve esee boon 10.9(2) 
10,2(2) eave éee0 see 
New Haven 9.95-10.1(10)x .... 3.35 Pre 
New Orleans 9.1-9.3(2) ery Sees 2.42 
do barges. 8.7 se0 x PP hy 2.39 
Norfolk . 10.05(6)x «10.457 3.20 2.66 
Pensacola .. 10.2 
Philadelphia. 9.85-10.1(9)x x10. 3t 
do barges. 9.75-10(8)x 
Pt. Evergiades 10.9(3) Aas 
Portiand . 10.05-10.3(8)x il. 05 sess 1 
Providence 9.95-10.2(8)x 10.95 3.06-3.21(2) 
Savannah 10.9(7) see a bie's 2.80 10.915 
Tampa .... 10.8(5) 7” cans eae 10.8(6) 


Wilmington, 
N. C, 10.3(2) 


4.38(3)x 
4.30(2) 
3.74(5) 
4.578(5) 
4.641(3) 
10.5(5)x Sade 
9.7(3) 
10.45(4)x 


3.74(3) 
4.34(3)x 
3.08-3.23(2) 2.84-2.99(5) *10.25-10. 5(7)x 4.34(4)x°° 
aaah 10.9(4) 4.64104) 
ad. ‘38% 
4.578(6) 
4.534-4.536(4) 
10.2(7)x x10.2t 


«4.30(3)t 
(t) Correct for July 6 also; shown incorrectly in July 8 NPN. 
(t) Correct for June 22, 29 & July 6 also; shown incorrectly in previous issues of NPN. 
(x°°) Correct price for June 22, 29 & July 6 was: N. Y. Harbor (3)$4.34-4.49; Baltimore 
(3)4.34-4.49; Philadelphia (3)4.34-4.49. 


No. 6 Fuel Ne. 6 Fuel Buaker 0 
Ne Sulfur o¢Fed Max. 1% Fue 
Guarantee Max. 1% Sulfur Ships’ 
Barges Sulfur Barges Bunkers 
$2.25(15) (2)$2.35-2.43 (2)$2.35-2.40 $2.25(10)  $4.01(4)xT 
2.31(6) 2.25(4) 2.43 2.40 2.25(4) 4.01(2) 
1.98 1.95 rT Fens 1.95(2) 3.49 
7f 2.32(6) 2.29(5) 2.43 2.44 2.29(5) eve 
Charleston | 2.23(2) 2.20(3) vee 2.20(3) oe 
Corpus Christi 1.98 1.95 tees eee 
Houston .... 1.95-2.00 1.9515) eee tees 1.95(11) 
Jacksonville. 2.21(6) 2.18(6) eee’ (2)2.17-2.18(4) 
Miami 2.18 2.1543) 2.15(3) 
Mobile 2.03 2.00 eevee oude 2.00 
New Haven . 2.30(3) 2.27 este 990s 2.27 
New Orleans 1.98(2) 1.95(2) eee 1.95(4) 
Norfolk 2.26(3) eves (4)2.23-2.26 
Pensacola .. eves acon . ‘ 
Philadeiphia . 2.28(8) 2.40(5) 2.25(8) 
Pt.Evergiades 2.18(2) anes 0 eee 2.15(3) 
Portland 2.32(2) 2.29 saeu Sees 2.29 
Providence 2.29(5) 2.26(3) 
Savannah .. 2.23(5) 2.20(5) 
Tampa 2.16(6) 2.13(5) 
bet ae i 
N. . 


Heavy 
1) hemmed 


nearer 


Ne. 6 Fuel 
No Sulfur 
Guarantee 


N.Y. 5 (12)$2.28-2.31 
Alban 2.45 


(2)1.95-2.10 


3.49(2) 


4.01(4)t 


. eee . tee e+ 


Tampa, prices of some 
Prices shown above. (#) At 
prices 


(*) jing “atlantic Coast refineries and terminals south 
sellers to bulk commercial consumers are 0.15¢ 

north of and including Charleston, gas oi] and Diesel 
for kerosine and No, 2 fuel, are subject to 0.5¢ gal. 
(t) Correct price for June 22 & 29 : » 
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WAX 


WESTERN PENNA, (T.O., in Bulk) 
White Crude Scale: 


122-124 A.TML.P.  ..csceceees 54) 
124-126 A.M.P.  .ccccceuns 5(4) 


SEABOARD 

Melting points are AMP, 3° higher thas 
EMP. Prices are for carioad 
prices are FOB refinery; 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis., fully refined 
in bags or cartons. 


N.Y. Domestic N.Y. Export 
6.1¢2) 5.5-6.1(2) 


Crude Scale 
124-126 white 


95 
.95(3) 
-95(3) 


.05(3) 
-05(3) 
05(3) 
.05(2) 


OO eae- aa 


S 
& 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


Moter Gasoline 
90 Oct, Prem, ...sececeees 
84 Oct. Reg. 


(2) 18,85-14.625 
«12.85~-13, 625 


Light Fuel Otis 


Range oil 


(2)10.875—11.625 
No, 2 fuel ‘ 


9.875—10.5(2) 


Heavy Fuel Oils 
No. 5, low sulfur 6.75-6.9 
No, 6, high sulfur (2)6.75-7(2) 
No. 6, low sulfur .. 5.9-6.625 
No. 6, high sulfur 


. 8. DOLLARS PER BBL. OF 159 LITERS 
Bunker C Diese 
Ships Bunkers) 
Mexican Guif 


$3.75 
3.%5 


Bunker © Fuel 
(P.S. 400) 
$1.80(5) 

1.85(4) 
2.1014) 
2.10(4) 


(in Ships’ Bunkers, Diesel Fuci 

er Deep Tank Lots) (P.8. 200) 

San Pedro, Calif.. $4.20(5) 
4.41(4) 
4.62(4) 


Seattle, Wash. ....  4.62(4) 





REFINERS MARKETING CO. 




















REPUBLIC OIL REFINING CO. 
Refiners of 
and Petroleum 
Marketers Products 
Maia Offices: Refinery, 
Pittsburgh, Pa. Texas City, Texas 























DEPENDABILITY 
in 


TRANSPORTING AND 
MARKETING QUALITY 
PETROLEUM PRODUCTS 


MARTIN OIL COMPANY, INC. 
3536 S. Ist St., St. Louis 18, Mo. 











PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 


FIFTH AVENUE NEW 


YORK 20. N.Y 














This Is Your 
Market Place! 


Write today for Advertising 
Space Rates. 
NATIONAL PETROLEUM NEWS 


1213 West Third 
Cleveland 13, Ohie 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT JULY 13 


GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
Price indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) Kerosine & Light Fuels 





Grade 115/145 .... 19.75 41-43 w.w. Kerosine 9.5~9.625(3)-9.75(3) 
Grade 100/130 .... 18.25 No, 2 Fuel bee 

Grade 91/96 ...... 17.25 8.5(2)-8.625(3)-8.75(4)-8.875 
Moter Gasoline 

93 Oct. Premium... Diesst & Gas Olle 


12.75(2)-12.875-13(2)—13.25(2) 43-47 Diesel Index, 8.75(3)-8.875 


90 Oct. Premium... 12.25-12.375-12.5 48-52 Diesel Index. 8.875(3)-—9-9.125 
87 Oct. Regular .. 53-57 Diesel Index. 9(3)-9.25 
we tik Seen 11.75(2)—11.875-12(4)-12.25 
. Regular ... 11.25~-11.375-11.5-11.75 s—Cargoes 
7)" Gek, 4s... 11-11.125-11.5 my Suet 
70-72 Oct, M No. 5 Fuel, 0-10 p.t. $2.60-2.65 
Leaded 10.5-10.75—11(2) Bunker “‘C’' Fuel.. $1.85(7)—1.90(2)-2.00 


MIDDLE EAST CRUDE PRICES 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown) 


Posted export prices of Socony-Vacuum Overseas Supply Co, for sale in cargo lots: 
Price 


Type of API Effective 
Crude Per Bbi. Loading Port Date 
Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov. 1, 1950 
Arabian 2.29 Sidon, Lebanon 36-36.9 Feb. 5, 1963 
Iraq 1.67 Fao, Iraq 32-32.9 Dec. 24, 1961 
Iraq 2.29 Tripoli, Lebanon/Banias, Syria 36-36.9 Feb. 5, 1953 
Qatar 1.81 Umm Said, Qatar 39-39.9 Nov. 1, 1951 
Posted export prices of Anglo-Iranian Oil Co., Ltd., for sale in cargo lots: 

Kuwait $1.60 Mina-al-Ahmadi, Kuwait 31-31.9 Apr. 1, 1953 
Iraq (Persian Guif) 1.75 Fao, Iraq 36-36.9 Apr. 1, 1953 
Iraq (Eastern 

Mediterranean) 2.29 Tripoli, Lebanon/Banias, Syria 36-36.9 Apr. 1, 1953 

. 


VENEZUELAN CRUDE PRICES 


Prices are of Creole Petroleum Corp, for sale and/or purchase of cargo-lot quantities FOB 
deepwater terminals at ports named, and are subject to crude availability and company’s require- 
ments; 2c per bbl. differential per degree of gravity applies for gravities below and above those 
shown, except for Lagunillas Heavy for which price shown applies regardless of gravity. Price 
applicable for each cargo is that in effect at time vessel tenders for loading. For purchases made 
in fields, prices are basis for such purchases with deductions being made for terminaling 
and pipe line services in accordance with published tariffs. Purchases not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 





Price Effective 

Crude Gravity API $/Barrei FOB Date 
Bachaquero ..... bacuee 14-14.9 $1.76 Las Piedras or Amuay June 23, 1953 
Tia Juana Heavy .... 19-19.9 2.13 Amuay June 23, 1953 
2.05 Las Piedras or Amuay Oct. 11, 1952 
‘ 2.30 Amuay June 23, 1953 
. 2.54 Amuay June 23, 1953 
. 2.53 Amuay June 23, 1953 
30-30. 2.58 Las Piedras or Amuay June 23, 1953 
Cumarebo .....---0«ss 48-48.9 3.40 Tucupido June 23, 1953 
San Joaquin .......... 42-42.9 3.06 Puerto La Cruz June 23, 1953 
OERIMR....0 cc vewececscecs 32-32.9 2.82 Puerto La Cruz June 23, 1953 
BOURGAR. ccc avosescvcces 35.9 2.88 Puerto La Cruz June 23, 1953 
Jusepin ......++.. ay eye 32-32.9 2.82 Puerto La Cruz June 23, 1953 
Quiriquire ..... essence 18-18.9 2.25 Caripito- June 23, 1953 
Tembiador ............ 20-20.9 2.30 Caripito June 23, 1953 
Pedernales ...... evcece 20-20.9 1.37 Capure (Pedernales) June 23, 1953 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specification 
MIL-F-5572, unless otherwise noted.) 


District Grade 100/130 Grade 91/96 Grade 80 
New York, N. Y. 19.6(2) 18.1(2) 17.6 
OREO, BERED, 0 bc oc cccccc couse ednoces 19.7 18.2 17.7 
ae rer rer rr rors re 19.6 18.1 17.6 
eR FRC as ee 19.6 18.1 17.6 
Ceermees, GB. Cy secceccccesocosecses 19.5 18 17.5 
New Orleans, La. (Baton Rouge) ...... «18.5 17 16.5 
BEOUGN, TORS ccc ccsvcccceccccscces «18.5 «iT «16.5 
é PORT TERMINALS 

Buffalo Cleveland Detroit Toledo 
90 Oct. Premium ........2-.seees 16.8 oees 
86 Oct. Regular ......... 15.9(2) 
I no ond be 8s i vescewedncccee 12.45-12.7(3)x coe seas 11 
Diesel Fuels 11.95(3)x one's ul0.75—11.15x%* 10.85 
No. 1 Fuel owes ul1.3-12.15* 10.75-11.7 
No, 2 Fuel 11.2-11.45(3) oa x10.3-11.15* 10-10.7 
SG R00 ot data edisesdas ks0 bes 8.5a 8.1(4) 7.5(3) 
SO; UD oo a woke Sa od cA dC ieee 8 .85(2) 7.85a 7.35(4) 7(3) 
(a) Det 
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ons. 'e 
T.W. T.W. Taxes T.W. 


Allentown, Pa. 16.7 16.7 7.0 $15.1 »$13. 
«17.0 x17.0 7.0 $15.65 9§14.25 
+. 17.0 17.0 7.0 %§15.65 9$14.25 
- 17.0 17.0 7.0 9§15.65 $14.25 

Harrisburg ... 16.7 16.7 7.0 «$15.1 «$13.9 
Philadelphia .. 16.1 16.1 7. $14.5 «$13.3 
Pittsburgh .... 17.0 17.0 7. 15.65 %§14.25 
Reading soos 26:7 16.7 $15.1 «$13.9 
ve Barre.. 16.7 16.7 $15.4 x$14.2 

amsport .. 17.0 17.0 , 

Wilmington, es 

SLs hG> v0 aie ee 16.1 
Hartford, 

Conn. --«t16.3 «116.3 
New Haven.. .xt16.3 x116.3 
Boston, Mass.xt16.4 116.4 
Springfield ..x117.0 xt17.0 
Worcester . .«t16.6 x116.6 
Prov., R. I...xt16.4 xt16.4 
Camden, N. J.x15.9 15.9 
Newark -+++-M15.9 415.9 
Albany, N. Y.x116.2 «116.2 
Binghamton .xt17.2 xt17.2 
Buffalo ......xt16.9 xt16.9 
Elmira > . «et17.2 »t17.2 
Rochester ....x*16.9 xt16.9 
Syracuse - -t16.9 x116.9 
Watertown ..x118.1 xf18.1 
Baltimore, Md.x15.8 15.8 
Richmond, Va.x15.9 15.9 
Charlotte, N.C.x16.5 16.5 
Jacksonville, 

Fla, e+e ee oMT16.4 115.7 
Miami... 16.4 16.4 


— i] 


a44 
ooo, 
xx mex 


~ 


-O $14.5 «$13.4 


-. wt14.2 

-» uf13.7 

-. uT14.0 

-. et14.7 

- uf14.2 

«++ eT13.9 

xt 14.6 xf13.6 
-O «114.5 xf13.5 
-O 2714.9 713.6 
-O xt 16.3 xt14.9 
0 nf 16.5 xt 15.3 
0 xt 16.4 xt 15.0 
0 x116.6 «715.2 
0 xt16.3 xt14.9 
-O xf17.5 xt15.8 


LPAININAS 
eooooeo 


> 


ARnW 


SARS 


--. 13.3 
14.4 13.3 
14.6 13.3 


CO OHMS 
eo oof 


Mineral Spirits V.M.&P. 
T.W. T.W. 
x°18.5 x°20.0 


Philadelphia, Pa. .... 
, x°22.0 x°23.0 


Pittsburgh 


Heavy Fuel Otle—T.W. 


No. & No. 
Philadeiphia, Pa, xt8.22 416.43 , 
Discounts: 

Summer-fill discount 
kerosine and Nos. i & 
Notes: 

Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than > 
at one time. Camden—Add ic for deliveries of 
100-299 gals., 2c for less than 100 gals. 

Mineral Spirits prices also apply to Stod- 
dard Solvent 

Effective dates: xJune 24; 
xt June 26; x° June 29; x§ July 7 


of 0.5¢ allowed on 
2 fuels. 


xt June 25; 


(N. B. Prices Continental's 
tankwagon prices. 


prices may vary from those 
because of local conditions.) 


Demand 
N-tame (3rd Gaso- 
(regular) Grade) line 
Tank 


fe 


15.8 


ales 

an 

w 
3 
wo 


CrOwCAON*+AONOONO? 
~ 
oe 


+ lie t exuebwe 


Albuquer., N. M. 1 
Santa Fe ...... 
Muskogee, Okla, 
Oklahoma City . 
Tulsa .... 


Taxes: 
Gasoline tax column includes these city 
Albuquerque & Roswell, 0.5¢; Santa Fe, 
Falls 


SSRRSISSSNSES 
Swnoncoooowuo 


~ 
al 
= 


G2 G0 Oo © Oo Go Go % On G0 GO Go Go Go GO OO GD 


Bancouuecoooooo000 


fs 


§ 


Cheyenne, ic; Casper, ic. 


Sait Lake City and 


Fit 
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effect July 13, 1953, as posted by principal marketing companies at 
their 3 offices, but subject to iter correction. 

Inspection fees per gal., included in both gasoline and kerosine prices, 
unless otherwise are 


specified, 
Ala, 1/40c on gasoline; Ark. 


2/25¢; Kans. 1/100c 


_ Nev, 1/20¢; N. C. i 


La. 1/32c; Minn. 


as follows: 

1/20c; Fla. 1/8¢; IM, 3/1000; Ind. 
56/200c; Mo. 1/25; Neb, 2/100c; 
3; N. D. 1/20c; Okla, 2/25e; 8. C. 1/8e; 8. D. 


1/40c; Tenn, 2/5c; and Wisc. 3/100c. 
Kerosine inspection 


VRON 
Av. 80/87 Gase- 
T.T. 


: Reo DH SM PBIIH HHO ee 


San Fran., Cal. ... 
Los Angeles 
Fresno ubresine Vee 
Phoenix, Ariz. .... 
Reno, Nev. 
Portiand, Ore. 
Seattle, Wash. 
Spokane 

Tacoma ° 
Poise, Tdaho 

Salt Lake, U. ..... 
ttumuiu, 1 H, . 
Fairbanks, 

Juneau 
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it 
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8 

re 
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San Fran... 
Los Angeles 


/ @uba BE 


_— 
* Venwnw 


SE ll cel el oe 
- tom 
_ Own 


17.4 
15.2 
11.5* 
Honolulu 14.5 
Fairbanks oees 
Juneau 


1 WO mew OaeNa L 


Go Aa bo a to 


Taxes: 
Boise—Sc gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.5¢ state. 
Salt Lake—Se gas tax applies to motor 
fuel only; avgas taxes are 2c federal, 5c 
state. 


Honolulu—8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 3.5c terri- 
torial. Standard Diesel/furnace oll price is 
ex ic territorial liquid fuels tax. All T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers. 


Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.: 
0.5¢ for 200-399 gals., except for deliveries 
Marine trade in Alaska ( Chevron 
Aviation 80/87) where 0.5¢ differential applies 
to 40-399 gal, delivery; for less than 40 gals. 
add 5.0c gal.; except at Honolulu add 5.0c for 
less than 40 gals. to Marine trade and 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 
Prices for Chevron Supreme (Premium) 

Regular) 


gals. . Add 

80/87 quantity delivered prices, 

5.0c for 100/130, and 8.0c for 115/145. 
Kerosine—T.T. prices, except at Salt Lake 

City, apply to deliveries of 400 gals. & over. 

For other deliveries: less than gals., add 

8c; 200-399 gals., add 1c; 40-199 gals., add 4c; 

tank car/truck* trailer, deduct 1.5c. Salt Lake 

a oe ee So 


Be. 
* Standard No. 2 Burner Oil. 


Dallas, Tex.. 14.8 
Ft, Worth .. 14.8 
Houston .... 14.7 
San Antonio. 15.0 
Notes: 
T.W. prices are to all classes of 


fees only: Ala. 1/2c; Iowa 1/50c; Mich, 1/5e. 


ESSO 
STANDARD 


Atiantic City, N. J. 
pos, LOT 
Baltimore, Md. ... 
Cumberland eeeee 
Washington, D. C.. 
Danville, Va. 
Petersburg 

Norfolk 

Richmond , 
Roanoke .......... 
Charleston, W. Va.. 
Fairmont 
Parkersburg 
Wheeling 

Charlotte, 

Hickory 

Mt. Airy 

Raleigh capes 
ere 
Charleston, 8, C... 
Columbia 
Spartanburg 

New Orleans, La... 
Baton Rouge ... 
Alexandria 


Esso Gasoline 
(Regular Grade) 
Gasoline 


3 


wis ON eR ONOHK COS HOSAVOHNOS SUSIBHHPOS? 
wero pete. 


'_ 2+ CONN@HK “WO 


Set cCKAsAH eS SOPH noe 


New Iberia ....... 
Knoxville, Tenn. 
Memphis 
Chattanooga 
Nashville 

Little Rock, Ark... 


eT Tr Le 1 


F B POSeseqseqsoasees = 


E@_Qroooevvoovosooes: 
os 

Sa = 

oo ® 


Newark, N. J. 
3,600 gals. & over... 
Steel Dbis. ....+6+++> 

Baltimore, Md. 

3,600 gals. & over... 
Steel bbis. . 

Washington, D. C. 
100-499 gals. .. 

3,600 gals. & over... 
Stee] bbis, ........--- 

FUEL OMs—T.W. 
No. 1 

Atlantic City, N.J. 14 

Newark 14 

Baltimore, Md. .. 

Washington, D, C. 14. 

Norfolk, Va. ..... 14 

Danville .... 


cowoo @4 oO 


No. 4 No. 6 
$3744 $2.836 
«3.79 2.85 

4.05 2.89 
: 15. 

14 


Charlotte, N.C... 14 


: ee: WS! mH ite 
HH OAM SWWODP WW ay 


Taxes: 
clude ic state tax. 
Discounts: Summer-fill discount of 0.5¢ al- 
lowed on kerosine and Nos, 1 & 2 fuels, 
Notes: Kerosine No. 1—Atlantic City prices are 
for deliveries of 300 gals. or more; add ic for 
. 2c for leas than 100 gals. 
is for min, delivery 


price is $2.83 per bbl. 
x Effective June 25, 
IMPERIAL (Prices are per imperial gal.; te 
arrive at price per U. &. ° 
OL subtract 1/6th.) 
Faso 


(Regular Grade) 
Dealer Gasoline 


sty t 


St. John, N B, ... 
Charlottetown,P.E.1. 
Montreal, Que. .. 
Toronto, Ont. ..... 
Hamilton, Ont. .... 
Winnipeg, Man. ... 
Brandon, Man, ... 
Saskatoon, Sask... 
Calgary, Alta. .... 
Edmonton, Alta. .. 19. 
Vancouver, B. C... 23 

(*) Price te for Esso Extra (Premium). 
Taxes: Gasoline taxes are provincial taxes 


int > reindnss 20202 e 
eecoecececoo$o: 
BENENREESSSEEE 
bho wbb~122seo> 
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Oil PRICE SECTION 





Tank Wagon Prices (Continued) 








SOCONY VACUUM 
Mobilgas Aircraft sv s/V 
Grade Grade Grade Mobiigas (Regular Grade) Mobilfuel Mobilbeat No, 4 oe 
Gasoline 80 91 100 Cons. Dir. Cons. Dir. Mobil Kerosinex Dieselx (Ne, 2 Fuel) x Fuel 7 
Taxes T.W. T.W. T.W. T.C. T.C. T.W. T.W. T.C. Yard T.W. 7.0. T.W. T.C. Yard T.W. T.W. T.W. 
New York City: . 

_ rae 6.0 bss +. 16.3 16.3 ae vase ae oy ee. cee = Sore Se eee. Bee 
CSE 6.0 hae as” 08° 263 ac ae ae 3) eT. tcce Se ee Se ee 
encase: 6.0 eas .. 16.2 16.2 11.1 11.5 14.5 10.5 13.7 10.1 10.4 13.3 11.21 6.33 
Queens, . 6.0 cana i 6 De NS Ce se RS escectaase 29 Shae (Os 
Richmond 6.0 pp .-. 16.2 16.2 11.0 11.3 14.3 10.4 13.4 10.0 10.3 13.0 11.21 6.33 

Albany, N. ¥ 6.0 15.2 : 16.2 16.2 11.3 11.5 .... 10.7 13.7 10.3 10.5 13.3 9.95 6.96 
Binghamton 6.0 16.1 , 17.2 17.2 12.7 12.9 16.0 12.1 15.1 11.6 11.8 14.6 mae ones 
i wie abe 6.0 15.9 ; 16.9 16.9 12.7 12.9 16.2 11.95 15.5 11.45 11.65 15.0 ..» 10.06 
Jamestown 6.0 ott been’: ee ae Te HS ee ae” ae SS ere eee 
Mt. Vernon 6.0 ‘a CaS Be Ee te ert “Actes See 3S 21.20 
Plattsburg 6.0 cs pe pe Se EE SA ABS aed a.) Seen OR Be ee ‘bs 
Rochester .......... 6.0 23.0 24.0 15.8 15.8 16.9 16.9 12.8 16.0 16.3 bon RR BA 1S 968 
a tee 6.0 = 15.9 15.9 16.9 16.0 12.5 123.7 «... 18.0 %12 1.5 11.7 14.6 

Bridgeport, Conn. 6.0 eer XR 03.57 “23.9 cea eet 10.1 10.1 13.4 

SE 6 side00 etch 6.0 ve ats 16.8 16.8 ‘aes tha xe es Ae jane ake SF 

Hartford ........... 6.0 5.0 15.0 16.3 16.3 11.6 11.6 .. 11.0 14.1 10.6 10.6 13.9 

New Haven ........ 6.0 15.0 15.0 16.3 16.38 1.1 11.1 nos SO 208 - 28.2 30.4 284 

Bangor, Me. ....... 8.0 0 (26.6 32.9 39:2 °3386 3... BS 34 OOTY BS... MS 

MEGS Soon ecu BP ones agen liceee Sn) ee es cee ee 15.5 10.7 14.0 10.3 13.5 

Boston, Mass 7.0 20.8 21.8 23.8 15.2 15.2 16.4 16.4 ° 11.2 15.7 10.6 14.1 10.2 13.7 

Concord, N. H. FE Ee ae renee 9 cape cose seee 84D ccee 14.5 

Lancaster .......... 7.0 eos 18.9 18.9 ee cow ~36.1 o oee 14.6 

Manchester ........ BD: Seep ties seee:: | Menainidere-; SEEGER . secs cess SOB weed ASB bs .: 18.4 

Portsmouth ........ 7.0 98.0. -24.0 2.6. 260 2.0. 26-968 UMS 2c. see. BD MS. OS a Se 

Providence, R. I, .. 6.0 21.8 22.8 24.8 15.2° 15.2 16.4 16.4 11.2 .... 15.8 10.6 14.0 10.2 .... 13.6 

Burlington, Vt. ..... TP Seen | ae ee SR. SES Oe Oe eee ce BRO RS RS A ~  nks. 
ER eee 7.0 eee save cose eee cose 27.8 27.8 «--- 13.0. .... «es. WS... 13.0 149 -.. ..:. 
Tank Wagon Prices Buffalo N. ¥. City Rochester Syracuse Boston Hartford Providence 
SE TRIG <5 cc ckadncissccabcccsocsdecade 20 17.0 20.0 21.0 18.0 19.0 18.5 
V.M.&P, Naphtha ..... 20.5 21.5 22.5 19.5 20.5 20.5 


SHAH Hains RRS . 18.5 ; 

Taxes: N.Y.C. prices do not include 3% city sales tax licable to price of gasoline (ex tax). 

Discounts: Mobil Kerosine & Mobilheat—New York City & Mt. Verusn prices subject to 0.5c discount, except on tank wagon discount is applicable 
only to deliveries of 300 gals. or more; all prices (tank car, yard & tank wagon) at all other points subject to 0.5¢ discount. steeo 
Mobilfuel Diesel—New York City (Kings & Richmond) tank car prices subject to 0.5¢ discount; New York City & Mt. Vernon tank wagon p' 
subject to 0.5¢ discount on deliveries of 800 gals, or more; tank car and tank wagon prices at all other points subject to 0.5¢ discount and tank 
wagon prices subject to additional 0.5¢ discount on deliveries of 800 gals. or more. 


Notes: Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals. 
x Effective July 8. 





OHIO STANDARD 
Aviation Gas.-Cons. T.W aeguine Geass Naphthas & Solvents—Cons. T.W 
. TW. ( ) Nap! iv . T.W. 
Sehio Sohie Sohio Re S.R. D.C. V.M.&P. Sohto 
Gasoline Avia. Avia. Avia. sumer sell- Sol- Naph- Na Varno- Sel- Kerosine No. 1 No. 2 
Taxes 80 91 100 T.wW. ers &.8. vent tha tha lene vent T.W. Sohico-Heat Schic-Heat 
ee epee ee 0 23.75 24.75 27.75 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14. 13.7 
Canton .. 0 23.75 24.75 27.75 20.0 16.5 21.1 21.5 23.0 283.0 22.0 22.0 14.7 14.7 13.7 
Cincinnati 0 23.7% 24.75 27.75 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
Cleveland 0 23.75 24.75 27.75 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
Columbus -0 23.75 24.75 27.75 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
POGUE <5 ..s0'caowen 0 23.75 24.75 27.75 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
PRR e = 6.0 23.75 24.75 27.75 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
Mansfield ......... 6.0 23.75 24.75 7% 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
ONE. io cee kn anes 6.0 23.75 24.75 27.75 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
Portsmouth ....... 6.0 23.75 24.75 27.75 2.0 16.6 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
NS SR ere 6.0 23.75 24.75 27 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.0 14.7 14.7 13.7 
Youngstown ....... 6.0 23.75 24.75 27.75 20.0 16.5 21.1 21.5 23.0 23.0 22.0 22.9 14.7 14.7 13.7 
Zanesville ......... 0 23.75 24.75 27.75 20.0 16.5 21.1. 21.5 23.0 23.0 22.0 22.0 14. 14. 13.7 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 


A-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2¢ off consumer t.w. 
Nos. 1 and 2 fuel: Prices are for 100 gals. or more. 50 to 99 gals. add ic per gal., 1-49 gals. add 2c per 


gal. 
re & Solvents— T.W, and drum prices are for deliveries of 500 gals. or more, For other deliveries: 150-499 gals., add 2c; less than 150 
gals., add 5c, 


Renown (third grade) gasoline prices are same as X-Tane unless other wise noted. 8.8, prices are at company-operated stations. 


INDIANA STANDARD 

















“s a \~ sy ony geen were obtained by NPN correspondents who visited Standard 
na re the company’s es are public: ed. 
pane Ss aoe oom wnceeee  = a RTE te Kentucky 
(Reg. Grade) pee Kero- 100 = 100- )S:100- = :175- 49 350 =: 1,000 Standard 
Cons. ere 1-99 gals. 174 349 999 gals. gals A ae 
T.w. -W. Taxes T.W. gals. &over gals. gals. «i 
Chicago, Til. ..... MY Se te ey ine roe petite: Net live ne 
South Bend, Ind.. 19.0 17.5 6.0 17.1 15.8 14.3 sas Dealer Taxes T.W. 
Detroit, Mich. ... 18.3 16.8 6.5 16.3 15.4 14.4 ete Covington, Ky. ....... 15.4 9.0 16.1 
Mpis.-St. Paul . 17.8 36.3° 7.0 16.7 15.3 $6.8 3s; aS | ta» mee 
Des Moines, Ia... 17.4 15.9 7.0 16.3 14.7 138.7 bond Louisville ......+++. 16.5 9.0 15.2 
St. Louis, Mo, ... 17.2 15.7 6.0 16.0 14.1 138.1 case CAN. eee encenes 15.9 9.0 14.8 
Wichita, Kans. .. 15.4 15.0 7.0 14.6 12.8 11.8 cove Jackson, Miss. ....... 16.8 9.0 15.1 
Omaha, Nebr. ... 17.5 16.0 8.0 16.0 14.4 13.4 . we Vicksburg ......... ae ee Oe +e 
Fargo, N. sees 18.7 14.9 7.0 17.6 15.9 14.9 hake Birmingham, Ala ..... 16.7 9.0 15.6 
Huron, 8, + 18.6 17.1 7.0 17.5 15.8 14.8 AP BE < phcasesdnceesdd 16.1 10.0 14.9 
Milwaukee, Wisc.. 18.8 17.3 6.0 17.0 15.8 ........ 14.8 yo ee ggg . 4 ™< ss 
A ta, Ga. ‘ ° a 
Fuel Olls—T.W.—Chicago, Ill. Augusta . 17.6 8.0 16.5 
Standard = Stanolex TEXAS Sieechet Gone Macon 17.0 8.0 15.3 
Heater Of Furnace OU co (Regular Grade)  Kerosine Savannah ...... 16.4 8.0 15.6 
16.3 15.3 Dealer Gasoline ~— Jacksonville, Fila. - 16.4 9.0 15.5 
15.3 sd T.W. Taxes T.W. Sd Mike an yh 16.4 9.0 15.7 
14.8 ate oe re Pag vevtuad ees 16.2 10.0 14.6 
sees 14. : : : TAMPA «2.00... pvectee Bae: BA "BS 
aS 13.8 15.0 6.0 13.3 sit 
15. 6.0- < Tases: 
Stanolex Stanolex 15.2 6.0 13.3 ~ 
Fuel A Fuel © 16.8 6.0 14.35 Gasoline tax column includes these city & 
1-749 Re «9.15 x8.0 15.2 6.0 13.3 county taxes: Mobile, 2c city; . le 
750 gals. & over .... «8.4 «7.25 15.2 6.0 13.3 ~ county; Montgomery, ic city & le county; Pen- 
Taxes: St. Louis, Mo., tax includes ic 15.1 6.0 13.3 sacola, lc city. Other taxes not included in 
city tax. Des Moines, Ia., kerosine and 15.0 6.0 13.3 prices: Georgia, kerosine, 1c; Montgomery, ker- 
oi] prices do not include 4c state tax. State 15.3 6.0 13.3 osine 1c; Mississippi, kerosine 0.5c. 
sales, occupation, consumer & use taxes to be 15.0 6.0 13.3 Notes: 
ere Notes: Dealer t.w. prices apply also to all 
ee porary”’ classes of consumers with minimum delivery Consumer t.w. prices are same as net dealer 
x Effective July 13. of 50 gals. 
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DISPLAYED: Advertisements set in special type or with border— 


$13.50 per column inch. 
UNDISPLAYED: “For Sale” 


charge $7.50 per insertion. 


“Wanted to Buy” 
Business i us cl 
tions set in type this size without border—30 cents a word. Minimum 





CLASSIFIED 


“Help Wanted", eceding date 
pr g 


“Positions Wanted’’—15 cents a word. Minimum charge §3 per insertion. 
Box number eg 2 words. Copy must reach us by Wednesday 
ue. 


All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements. 





For Sale 
FOR SALE—THREE 10,000 gallon Buffalo 
Storage Tanks, like new, reasonably priced. 
Write OCumberiand Giass Company, P.O. Box 


Wanted to Buy 


WANTED TO BUY: USED proportioneers 
blending equipment or other asphalt biending 
ipment. Repl 








Cumberland, Maryland. Phone Cu 
3328. 


FOR SALE: 1951 PENNSYLVANIA, 5000 gal- 
lon tank trailer and 1951 WC 28 White tractor. 
Like new. Driven 20,000 miles. $8,500.00, Will 
sell separately. Rutkowski Of] Co., 91 Broad 
Street, New Britain, Conn, Phone BA-38569. 


Packaging — Storage 
INTERESTED IN PACKAGING lubricating 
oils shipped to Minneapolis in tank car lots 
already blended. Can furnish inside tankage 
for several weights of blended lubricating oils. 
Also have available at Minneapolis limited 
amount of storage to handle fuel oils, gaso- 
lines or naphthas. If interested address 
BOX 802. 


An advertisement in NPN‘s Classified 
Section will bring you quick, effective 
results at low cost. 
NATIONAL PETROLEUM NEWS 
1213 W. Third St., Cleveland 13, Ohio 
WRITE TODAY 








quip y to ° . » 
Somerset Refinery, Box 631, Somerset, 
tucky. 





FOR SALE 
150 TANK CARS 


Class IV 8,000 Gal. Capacity, non- 
colled, insulated tank cars, AB Brakes. 
Immediate availability. Loaded inter- 
change condition. 


Marshall Railway Equipment Corp. 
50 Church St., New York 7, N. Y. 
Phone: COrtlandt 7-8090 





POSITION OPEN 


SALESMANAGER FOR INDEPENDENT 0i) 
Company operating in the Middlewest to take 
complete charge of all service station opera- 
tions. Must be experienced in selecting and 
training personnel and have proven ability to 
plan and carry out sales promotion program. 
Write letter giving complete history together 
with a small snapshot. Bex 800. 


EASTERN PENNSYLVANIA OIL Distributor 
3 million volume, needs young man to sell 
major brand lubes, light and heavy fuels, 
gasoline. Also tires, and recapping. Salary, 
expenses and commission. Qualified man will 
be trained for management and will eventually 
own this business. BOX 861. 





Two new 1947 unused 475 BHP 5 cyl- 
inder Baldwin Model VG Diese] En- 
gines, each connected to Worthington 
Horizontal Triplex Double Acting Pump, 
both units with Falk Couplings and 
other accessories. Location Ohio, im- 
mediate delivery. Direct inquiries to 
The e 


Steele, Purchasing Agen’ 
30 Broad Street, New York 4, N. Y. 

















Oil Burner Service 
Training Schools 


The Oil Heat Institute has com- 
piled the following list of trade 
schools where training is now avail- 
able in oil burner service and instal- 
lation: 

Connecticut Technical Institute, Inc., Hart- 
ford, Conn. 

Hartford Regional Technical School, Hart- 
ford, Conn. 

Chamberlain Vocational High School, Wash- 
ington, D. C. 

Chicago Technica] College, Chicago. 

Industrial Training Institute, Chicago. 

Veteran Trade School No, 253, Baltimore. 

Massachusetts Trade School, Boston. 

Technicians Training School for Oil Burner 
Mechanics, Boston. 

Tufts College, Medford, Mass. 

Vocational High School, New Bedford, Mass. 


Cass Technica] High School, Detroit, 

Michigan School of Trades, Inc., Detroit. 

Dunwoody Industrial Institute, Minneapolis. 

St. Paul Vocational School, St. Paul, Minn 

The David Ranken Jr. Schoo] of Mechanica! 
Trades, St. Louis. 

Camden County Vocational School, Merchant- 
ville, N. J 

Essex County Adult Technical School, New- 
ark, N. J. 


Lincoln Technical Institute, Newark. 
Alfred University, Alfred, N_ Y. 


Brooklyn Evening Technical High School, 
Brooklyn. 

Brooklyn YMCA Trade School, Brooklyn. 

East New York Vocational High School, 
Brooklyn. 

Samuel Gompers Vocational High School, 
Bronx, N. Y. 

Long Island Agricultural and Technica] In- 
stitute, Farmingdale, N. Y. 

Thomas A. Edison Vocational High School, 
Jamaica, N. Y. 

New York Technical] Institute, New York. 

Modern School of Mechanics, Philadelphia. 


Murrell Dobbins Vocationa] Technica! School 
Philadelphia. 
Philadelpnia Wireless Technical 
Philadelphia 
New England Technical Institute, Providence 
I 


Institute 


‘Danville Technical Institute, Danville, Va 
Milwaukee School of Engineering, Milwau- 


ee 
Vocational Institute for Ex-Service Men, St 
John’s, Newfoundland. 


Gas Sales Rise in May 


Total sales of the gas utility indus- 
try to ultimate consumers in May 
this year gained 16.5% over May, 
1952. For the 12-month period end- 
ing May 31, 1953, the American Gas 
Assn. reports total gas sales were 
8.8% higher than in the 12 months 
ending May 31, 1952. 


CURBSIDE STATION of Socony-Vacuum in Athens, Greece—typical of many in European cities, which lack space for driveways. 
: In background is Acropolis, topped by famed Parthenon 


JULY 15, 1953 
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Throttle Regulator 


(Tank Trucks) 

An automatic device regulates the 
throttle on fuel oil tank trucks for 
the most efficient pumping speed. 
The unit ends manual adjustment 
of hand throttle, as the regulator 
takes over as soon as the power take- 
off is engaged. If a truck tank com- 
partment runs dry, the engine auto- 
matically returns to idling speed, 
with resultant drop in pump speed. 
Then when the pump is transferred 
to another compartment, engine speed 
automatically rises again to point of 
maximum pump efficiency. Use of 
the regulating equipment ends the 
use of home-made devices to hold 
hand throttle open. It also stops the 
need for high idling speeds on trucks 
that have no hand throttle. Scully 
Signal Co. 


Circle No. 1 on Reply Coupon 





_ 


Electric Hand Dryer 
(Service Stations) 

A new electric hand drying unit for 
station and other restrooms also de- 
odorizes. The latter function uses 
Westinghouse’s Odorout bulb to de- 
stroy objectional odors. The dryer 
measures 9 in. by 7 in. and comes 
with a wall installation bracket. It 
operates on 110 volts AC and is 
equipped with a timer that runs for 
one minute and stops the machine. 
Michael Electric Products, Inc. 
Circle No. 2 on Reply Coupon 








More Data Available 


More information can be ob- 
tained on the equipment and 
literature described in this sec- 
tion by noting the number ap- 
pearing at the end of each ar- 
ticle and then circling the cor- 
responding number on the cou- 
pon appearing on p. 62. 

NPN will do the rest by con- 
tacting the proper manufac- 
turer and seeing that requests 
for more data are answered. 














Flexible Oil Loaders 


(Bulk Plants, Terminals) 

A new swing joint for bulk plant 
and terminal loading racks is 
equipped with Timken tapered roller 
bearings to provide greater ease and 
flexibility in handling. The new mod- 
el has been tested in the field for use 
on loaders of extreme load capacities. 
The joint is packed with an “O” ring 
seal, which may be repacked quickly 
without adjustments or dismantling 
the joint. The surface on which the 
“O” ring rides is heavily chrome plat- 
ed. Alemite fittings are amply pro- 
vided for periodic lubrication. The 
new swing joint was developed spe- 
cifically to handle heavier loads and 
operations of longer range. It is 
available in 3 in. and 4 in. iron pipe 
sizes, with the inlet end flanged and 
the outlet end provided with female 
pipe thread. The new unit is appli- 
cable to Oilco’s 450 and 460 Spring- 
Matic loading assemblies, and these 
assemblies are furnished with com- 








panion flanged inlets and employ 
lever-arm action to control the weight 
and work function involved. Oil 
Equipment Manufacturing Co. 


Circle No. 3 on Reply Coupon 





Double Acting Hand Pump 


(Stations, Bulk Plants) 


A piston type double acting hand 
pump is designed for handling sol- 
vents and oil products. It has a push- 
pull action for easy pumping, whether 
handling gasoline or SAE 40 lubri- 
cating oil. The pump has a built-in 
strainer, and flow can be reversed by 
removing the pin that holds the 
shaft to the handle and then rotating 
the piston 180 deg. Body is tapped 
with 1 in. inlet and outlet connections. 
Capacity ranges up to 18 gpm at 
normal pumping speed. It is self- 
priming with a minimum dry vacuum 
of 10 in. Pump is available in several 
models of both barrel and pedestal 
type. Ossian Engineering Co. 
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Building Resurfacing 
(Maintenance) 

A special textured finish resurfaces 
and protects wood, clapboard, ma- 
sonry and shingle structures. The 
product contains two insulating and 
protective minerals, asbestos and 
mica, The material is air-blasted 
to the surface under powerful pres- 
sure and actually becomes a part 
of the surface.. It does not hide or 
alter any of the original lines or con- 
tours of the building. It is available 
in 11 colors and is equal in thickness 
to more than 10 coats of paint. Re- 
Nu-It Corporation. 
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Bearing Packer 


(Stations, Fleet Maintenance) 

A new heavy duty bearing packer 
operates in original grease containers. 
It is designed to handle all bearings 
from 34, in. inside diameter to 7% in. 
outside diameter (small end). A 
screw tightens fast by finger pressure 
and holds the bearing in place. The 
hand-operated pump supplies a large 
volume of grease and pushes it 
through the bearing to flush out dirt 
and provide even grease pressure 
throughout the bearing. A follow 
plate assures constant grease supply. 
The cover over the greasing compart- 
ment is hinged. With the use of the 
equipment, grease does not become 
contaminated, as it comes directly 
from the original container. Gray Co., 
Inc. 
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(Trucks) 

A new Diesel engine, designed for 
installation in Mack trucks, develops 
170 brake horsepower at 2,100 rpm. 
One feature of the new engine is its 
combustion chamber design, which is 
said to result in fuel consumption 
economy. Formed entirely in the 
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piston crown, the chamber is semi- 
toroidal in shape, with an essentially 
flat cylinder head surface. The de- 
sign of the intake port imparts a 
tangential direction of flow to the in- 
coming air, which causes a swirling 
movement in the combustion cham- 
ber. As the piston head rises, the 
semi-toroidal shape of the piston 
crown accelerates the swirling air in- 
to a vortex traveling at such tre- 
mendous speeds that it literally tears 
the fuel spray to atoms as the fuel 
issues from the injection nozzle. 
Combustion is rapid and complete. 
Heat spots in the pistons are elimin- 
ated by a reduction in heat concen- 
tration in the piston head. The com- 
pactness of the combustion chamber, 
with its reduced heat-rejection sur- 
faces, increases engine efficiency. 
These features are said to impart 
easy-starting characteristics. Either 


standard electrical or optional air 
starting equipment is available. Mack 
Trucks, Inc. 


Circle No. 7 on Reply Coupon 


Display Truck 


(TBA Merchandising) 
A new truck is designed to provide 
a traveling display room, Only four 
feet of its over-all length are occupied 
by the engine and driver’s compart- 
ment, which leaves maximum area 
for merchandise. Twin Coach Co. 
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Fire Fighting Foam Tower 
(Bulk Plants, Terminals) 

A new portable foam tower for 
fighting flammable liquid tank fires 
is raised and lowered by hydraulic 
action. The unit can be hoisted to full 
height in a few seconds by four men 
using the hydraulic action at a safe 
distance from the fire. The tower 
can be easily carried, handled and 
stored. The equipment is designed to 
operate on lower pressures to pro- 
duce foam and therefore can be ad- 
apted to meet existing water pres- 
sures, without a booster pump. Na- 
tional Foam System, Inc. 
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Rust Preventative 
(General) 

A rust preventative is designed to 
stop rust action on steel without the 
necessity of removing the rust. It 
also is a reinforcing additive for prac- 
tically all air-drying oil type mainte- 
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nance paints, except lacquer, plastics, 
rubber or water base and coal tar 
materials. The product is a vehicle 
for aluminum paste or powder. Sam- 
ples of the product are available with- 
out charge from the manufacturer. 
The Flood Co. 
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Gasoline Fire Extinguisher 


(Stations, Warehouses) 

A new 26-Ib. carbon dioxide fire ex- 
tinguisher is designed to put out gas- 
oline and other flammable liquid fires. 
Thumb pressure on a trigger sends 
carbon dioxide through 10 ft. of hose 
and nozzle in a 20 ft. sweeping 4rc. 
Release of the trigger stops the flow. 
A lock-down yoke on the trigger holds 
the valve open if desired. In a test, 
the extinguisher reportedly snuffed 
out a fire in 14 seconds started in 4 ft. 
by 8 ft. of cotton waste soaked with 
five quarts of gasoline. Randolph Lab- 
oratories, Inc. 
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Tank Vent 
(Stations, General) 

A two-way vent cap for oil prod- 
uct storage tank installations re- 
quires no pipe threading as the unit 
is secured by means of a single set 
screw. The vents are made of one- 
piece, cast iron and are designed to 
meet the specifications of all known 
building codes. One model fits 1% 
in. or 1% in. pipe; another fits 2 in. 
or 2% in. pipe; and still another fits 
3 in. or 4 in. pipe. Filter screens 
for each model are available if re- 
quired by local ordinances. Sicard 
& Paul. 

Circle No. 12 on Peply Coupon 


Asphaltic Coating 
(General) 

A new industrial asphaltic coating 
contains an additive that permits ap- 
plication over damp surfaces. The 
asphalt mastics provide protection to 
equipment and buildings within a tem- 
perature range of —40 deg F. to 450 
deg F. The product does not con- 
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tain fillers of flake or crystalling na- 
ture, which are subject to consider- 
able shrinkage during drying. In- 
stead, amorphous fillers are used, as 
these increase weather resistance and 
life of the coating. Spring Packing 
Corp. 
Circle No. 18 on Reply Coupon 








Rubber Impeller Pumps 
(General) 

A line of pumps has rubber im- 
pellers and a tapered eliptically 
shaped impeller cover to eliminate the 
sudden impact of the impeller as 
it encounters the cam portion of the 
cover. This increases impeller life and 
quietness, even at higher-than-normal 
speeds. The new design permits a 
full one-fourth of the revolution for 
intake, one-fourth for exhaust, and 
one-half for pressure build up. The 
units range in size from 3% in. to 
% in. and from 252 to 1,332 gal. per 
hour at 1,750 rpm. Lee Healey Co. 
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Rear Axle Unit 


(Trucks) 

A tandem double reduction drive 
rear axle unit is designed for heavy 
trucks. It can be obtained with or 
without an inter-axle differential as 
may be desired by owners of six-wheel 
motor trucks. Originally developed 
for military motor vehicles, the unit 
is described as a straight-through- 
line drive tandem rear exle for six- 
wheel motor vehicles. Three capa- 
cities are available—32,000, 36,000 
and 50,000 Ib. on rear tires at the 
ground on hard surface highways. 
Timken-Detroit Axle Co. 
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ILLINOIS 








INDIANA 





Everything in Bulk Plant 
and 
Service Station Equipment 
INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indiana 








OFFERING THE OIL INDUSTRY THE 
FINEST IN OIL EQUIPMENT 


@ BULK PLANTS 

@ SERVICE STATIONS 

@ TRUCK TANKS 

@ ENGINEERING & SERVICE 


COFFIELD SUPPLY CO. 


1626 So. Main St. South Bend 24, Ind. 








MICHIGAN 





R. V. SEAMAN CO. 


Michigan’s largest wholesaler of 
truck tank, service station and 
bulk plant equipment. 


SAGINAW—DETROIT— 
GRAND RAPIDS 








NEW JERSEY 





EQUIPMENT 
for the 
OIL INDUSTRY 


Rebuilt 
PUMPS — METERS — REGISTERS 
e 


PARTS FOR MOST PUMPS 
© 


TEN HOEVE BROTHERS 
359 McLean Bivd., Paterson 3, N. J. 











a 
putt Refinished like new 
a“: cyock Exchanged or « 


WHEELS Prices reasonable 
SERVICE SPECIALTIES INC. 


205-15th ST JERSEY CITY 2,6.) 


sold 
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MASHAGRASH-2100 


Addressing Machine 
(Offices) 

A new hand addressing machine 
has an automatic plate feed and re- 
file. It produces more than 1,000 
impressions per hour with single- 
hand operation. It is useful in mail- 
ing and accounting operations. Plates 
are easy to read because of the highly 
fused colored plate finish. In addi- 
tion to the hand model, a foot-operat- 
ed and an electrical model are avail- 
able. Dashew Business Machines, Inc. 


Circle No. 16 on Reply Coupon 


gb age 


Safety Ladders 
(General) 

A new tread is designed to provide 
safe footing on ladders and work 
platforms. It is formed from a single 
piece of heavy gauge steel that is 
cut, punched and raised. The edge of 
each half of the raised steel is ser- 
rated to furnish positive non-slip foot 
grip, regardless of types of footwear, 
and whether the soles of the shoes 
are oil or water soaked or dry. The 
tread cleans the soles of shoes and 
is self-cleaning itself. The ladders 
with the new tread are available in 
from one to eight steps with safety 
handra‘is, and in one to three steps 
without handrails. Ballymore Co. 
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NEW YORK 








RENICK & MAHONEY, INC. 
380 Second Avenve 
New York 10, N. Y. 
Bulk Plant—Truck Tank 
and 
Service Station Equ'pment 





PENNSYLVANIA 





PENNINGTON EQUIP. SALES CO. INC. 


442 Tinsmon Ave. Williemsport 39, Po. 
Wayne Pump Company Products 
Marlcw Centrifugal & Biockmer Rotary 
Pumps — Truck Tanks — Hose — Reels 
Storage Tanks — Pittsburgh Equitable 
Meters — Gasoline & Oil Equipment 








RUTLEDGE EQUIPMENT CO. 


334 Bivd. of Allies Pittsburgh 22, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 











West Penn Oil Equipment Co. 


512 Sandusky St. Cedar 1-8822 
Pittsburgh 12, Po. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equ‘table Meters 
Roper & Marlow Pumps 














E. 0. HABHEGGER CO. 


Fairmount Ave., ot 24th Si. 
PHILADELPHIA, 30 


HABHEGGER 


For The Petroleum industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 





TEXAS 








UNITED PUMP SERVICE & SUPPLY CO. 


1701 S. LAMAR 


SALES & SERVICE 
BUCKEYE VALVES: COX WELLS: 
EVER-TITE: GOODRICH HOSE: 
GRANCO PUMPS: JOYCE LIFTS: 
OILCO LOADING ARMS: SMITH 
METERS: TOKHEIM PUMPS: 
WESTINGHOUSE AIR COM- 
PRESSORS. 


DALLAS, TEXAS 


























EQUIPMENT 








Stops Engine Overheating 


(Fleet Maintenance) 

A special catalytic cell is said to 
remove scale and rust in car, truck 
and stationary engine cooling sys- 
tems. The cell disperses the elements 
in water having an affinity for caus- 
ing scale, rust and corrosion. These 
elements are kept in a state of mag- 
netized suspension or precipitated out 
as a result of their own specific 
gravity. The action removes all exist- 
ing scale and rust by a swelling and 
a gradual dispersion process that re- 
duces these elements to a consistency 
of mud. The scale is not flaked off 
in large segments. Necessity of purg- 
ing the block because of overheating 
is avoided, the company says. The 
cell is guaranteed to protect the 
cooling system of all gasoline or 
Diesel engines for two years. It is in- 
stalled merely by placing it in the 
radiator and anchoring by an at- 
tached ring. Hales-Mullaly Co., Sola 
Division. 

Circle No. 18 on Reply Coupon 


Car Washer 


(Service Stations) 

A compressed air spray outfit is 
designed for use in washing cars, 
motors, chassis, white sidewalls, shop 
floors, lavatories, etc. It is available 
with or without a brush. It also can 
be used for spraying volatile liquids, 
solvents, cleaners, and other mate- 
rials. Aeroil Products Co. 


Circle No. 19 on Reply Coupon 





WASHINGTON 


ani ip Gastoy PUMP 


FOR EVERY SIZE CONSUMER ACCOUNT 





HALLIDIE EQUIPMENT CO. 


210 Hudson Street Seattle, Wash. 





WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 








Torque Drive for Lift Trucks 
(Warehouses) 

A new torque drive for lift trucks 
employs a heavy-duty, air- and oil- 
cooled torque converter in a capacity 
range to match the various engines. 
A duplex directional clutch teams 
up with a constant-mesh gear train 
to assure faster and smoother op- 
eration with no shifting of gears. A 
flip of a lever on the steering col- 
umn provides positive control of for- 
ward or reverse movement. Tow- 
motor Corp. 
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Plastic Binding Machine 
(Offices) 

A desk-top machine makes possible 
plastic binding in the office. It han- 
dles both punching and binding oper- 
ations. The unit punches 10-15 sheets 
at a time, and new pages can be ad- 
ded after binding by using the ma- 
chine to unbind. Where needed, a 
binding running the full length of the 
bound sheets can be applied. Gen- 
eral Binding Corp. 

Circle No. 21 on Reply Coupon 





Bin Storage Units 
(Stations, Warehouses) 

A new line of bin storage units 
has quick and easy shelf adjustment. 
The shelving is designed for automo- 
tive parts and all types of small 
equipment. Bins are 36% in. wide, 
12% in. deep and 84 in. high. They 
are made of heavy gauge steel. 
Berger Manufacturing Division, Re- 
public Steel Corp. 
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Portable Air Storage Tank 


(Stations, Fleet Maintenance) 

A new portable air storage tank 
holds enough air to fully inflate five 
passenger car tires. Unit measures 
12 in. x 18 in. and weighs 36 lb. It 
is equipped with 48 in. of hose and 
air chuck that can be removed to 
hook up other air appliances. A dial- 
type gauge reads from 0 to 300 lbs., 
in 5-lb. calibrations. Recommended 
maximum working pressure is 150 Ib. 
Acme Air Appliance Co., Inc. 


Circle No. 23 on Reply Coupon 





ACCURATE LABORATORY 
TESTS 
GASOLINE OIL 
Standard Methods Employed 
Octane Ratings by A.S.T.M. CFR Unit 







RESEARCH 554 BAGLEY 
DEVELOPMENT PHONE WO 1-6528 
QUALITY CONTROL DETROIT 26, MICH. 





THE DETROIT TESTING 


LABORATORY, INC. 











BARRETT automatic 
Filling and Crimping Equipment 


ue 





» a 


for handling greases and other 
viscous fluids. 

@ No operator required. 

@ 100% air operated. 

Fills, seals, stamps and counts lug 
cover pails. Output of 15 pails per 
minute. Write for details on installa- 
tion to meet your requirements. 


BAR SBE tt 


Wanufacturing Co. 


4330 
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gw! NEW ARO 
BOOSTER CONTROL HANDLE 
HAS SELF-SERVICING FEATURE 


FOR ALL CHASSIS 
LUBRICATORS 


Model 60962 
ARO DU-ALL 
CONTROL 
HANDLE 


LUBE EQUIP 


Also... AIR TOOLS... HYDRAULIC 


AIRCRAFT PRODUCTS . . . GREASE FF 
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Pipe Joint Layout Tool 
(Bulk Plants, Terminals) 

A new tool permits quick, precise 
layout of pipe joints. With its use, 
a pipe joint can be marked for cut- 
ting in less than five minutes. An 
articulated arm with soapstone point 
and a dial marked in both degrees 
and pitch are mounted on a base 
which is curved to rest on the pipe. 
When the dial is set to the desired 
angle the jointed arm traces the cut- 
ting line clear around the pipe. Two 
models are available: Standard for 
pipe ranging from 1% in. to 18 in. 
in diameter, and a large size for 16 
in. to 48 in. in diameter. Contour 
Marker Corp. 


Circle No. 24 on Reply Coupon 











Light Bulb Changer 
(General) 

A light bulb changer is available 
in models that will handle bulb sizes 
from 15 to 1,500 watts. With use of 
this equipment bulbs can be removed 
and installed high above the ground 
or floor without the use of ladders. 
The changer is attached to aluminum 
poles of any length desired. Even 
broken bulb bases can be removed 
with the units. J. B, Sebrell Corp. 


Circle No. 25 on Reply Coupon 





Swing Check Valves 
(Bulk Plants, Te:minals) 

A new line of swing check valves 
features a synthetic seal unit and 
full pipe opening. An O-ring-sealed 
bonnet is secured by a snap-ring 
instead of a heavy and slow flange. 


There is no pin through the body 
for the clapper linkage, eliminating 
possible leakage. One type of valve 
in cast iron handles pressures up 
to 300 Ibs., and another in steel takes 
care of pressures from 300 to 1,200 lb. 
Charles Wheatley Co. 
Circle No. 26 on Reply Coupon 





Adding, Subtracting Machine 
(Service Stations) 

A new model electric adding and 
subtracting machine is designed for 
use in service stations. The unit also 
multiplies and divides and has a 
speed of 190 cycles per minute. Sound- 
proofed construction makes operation 
silent. Machine is finished in green 
and gray. Clary Multiplier Corp. 

Circle No. 27 on Reply Coupon 


Truck Clearance Lights 
(Trucks) 

Two new clearance lights are de- 
signed for use on trucks and trailers. 
One is a hooded clearance light with 
a chrome-plated shield that concen- 
trates the marker light for greater 
visibility. The other is a single clear- 
ance light with a flexible strap mount- 
ing. Lamp hangs free, suspended by 
a strap of sturdy rubber fabric be- 
tween lamp and mounting bracket. 
Units are vapor, moisture, dust and 
waterproof. Auto Lamp Manufac- 
turing Co. 
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Safety Solvents 
(General) 

A series of safety solvents has 
been developed for cleaning greasy, 
oily, dirty machine parts. The prod- 
ucts present a wide spread selection 
with flash points ranging from 140 
deg. to 280 deg. F. Any of the sol- 
vents are recommended for degreas- 
ing and cleaning of electrical equip- 
ment and all metal parts. They dry 
fast, leaving no deposit. Harco Chem- 
ical Co. 
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Plastic Pipe Fittings 
(General) 

A new line of brass fittings is de- 
signed to connect lengths of plastic 
piping or to attach the end of the 
plastic pipe to a pump or other ap- 
paratus. The fittings grasp the 
plastic inside and outside of the pipe 
so that it will not slip. Assembly is 
simple. The sleeve is slipped over 
the pipe, and the tapered adapter or 
coupling is inserted in the pipe. As 
the sleeve is tightened, the set-back 
teeth grip the pipe. Sizes range from 
% in. to 2 in. Nelson Foundry Co. 

Circle No. 30 on Reply Coupon 


Car Skid Reduction 
(General) 

An improved model of non-skid 
equipment for cars lets dry grit run 
through two rubber hoses to the front 
of each rear wheel. This gives trac- 
tion to wheels on slippery roads. 
Sliding-type hopper valves have re- 
placed the butterfly valves used in 
last year’s equipment. Hoppers are 
removable for refilling and summer 
driving, and no intricate cable con- 
nections need be made in the base 
plate or elsewhere. Also, a dash- 
board handle replaces a foot pedal 
in operating the cables. Connec- 
ticut Telephone & Electric Corp. 


Circle No. 31 on Reply Coupon 





Portable Grease Gun 
(Service Stations) 

A new portable grease gun can be 
set for either push or pull action on 
the handle. If working space is avail- 
able, then the booster handle can be 
placed in a push position to allow a 
greater amount of grease to be dis- 
pensed. The hydraulic booster will 
develop up to 7,000 lb. pressure. The 
new gun is equipped with 10 ft. of 
hose with swivel connection to pre- 
vent kinking. Equipped with a new 
small diameter hydraulic coupler, the 
equipment can lubricate even the 
most hard-to-reach fittings. One 
charge of the pump assembly will 
supply enough grease for more than 
200 bearings. National Sales, Inc. 

Circle No. 832 on Reply Cowpon 
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Steam Cleaning Machine 
(General) 

A new high-capacity steam clean- 
ing machine is capable of discharging 
150 gal. of cleaning solution per hour. 
It offers a graduated range of clean- 
ing pressures extending from 30 psi 
for such jobs as paint stripping, to 
100 psi for the rapid cleaning of 
heavily encrusted or grease-coated 
parts and surfaces. Full working 
pressure is attained in two minutes 
from a cold start. It is available in oil- 
fired and gas-fired models, electrically 
driven and gasoline engine driven, 
portable, stationary or trailer. Each 
can be optionally equipped with a 
remote nozzle control. Clayton Manu- 
facturing Co. 


Circle No. 38 on Reply Coupon 


Pumping Equipment Cleaner 
(Bulk Plants, Terminals) 

A chemical cleaner has been devel- 
oped for removing oil and other dirt 
from pumping equipment. The prod- 
uct is a combined detergent and sol- 
vent said to be harmless to any good 
paint, but with oil and grease loosen- 
ing properties. Magnus Chemical Co., 
Inc. 


Circle No. 34 on Reply Coupon 


engine kicks back, four cams jam 
against the shaft hub so the crank 
cannot spin counter-clockwise. Shock 
of the kick-back is absorbed by the 
crank’s friction clutch, preventing 
damage to the engine. A bracket 
adapter and ropes or pulley are sup- 
plied with the safety crank to fit any 
type of engine. Safety Crank Co. 
Circle No. 35 on Reply Coupon 


Tank Cleaner 
(Bulk Plants, Terminals) 

A new combination cleaner and 
corrosion inhibitor is used for clean- 
ing light oil storage tanks. The prod- 
uct combines the cleaning action of 
caustic soda with the inhibiting action 


of sodium nitrite. It is produced in 
a flake form and is packed in 100, 
200 and 400-lb. steel containers. Sol- 
vay Process Division, Allied Chemical 
& Dye Corp. 
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Hand Cleaner 
(General) 

A new hand cleaner removes grease, 
paint and other dirt from the hands. 
It has no harsh abrasives or ammonia, 
being composed of lanolin and glycer- 
in. The product rinses off easily un- 
der water and does not harm the skin. 
M & H Laboratories. 

Circle No. 37 on Reply Coupon 








Multiple-belt-driven Roto-Prime Pump 
mounted on on aviation fueling truck 


This is the ideal pump for aviation fueling 
truck service — because of its low speed — 
high flow characteristics, its small size and 
flexibility in mounting, and its positive 
self-priming for defueling and air evac- 
uation when switching compartments. 


Other Gilbarco Roto-Prime Pumps for 
bulk plant service are available in models 
up to 550 GPM capacity. 

Write for catalog and full information. 
Safety Engine Crank 
(General) 
A cranking device for any engine 
started by crank or rope pulley pre- 


vents “kick back.” The crank can 
turn only in one direction, and if the 


POSITIVE 
SELF-PRIMING 


Starts without Priming 


Gilbert & Barker Mfg Ts) 
West Springfield, Mass 


imelaelshio PG clileiels) 
Runs without Venting 
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Steam Cleaner 


(Bulk Plants, Terminals) 

A new steam cleaner is oil-fired 
and has a capacity of 150 gal. per 
hour. The unit is turned on by actuat- 
ing two electric control switches. One 
controls a piston-type pump, while the 
second ignites the automatic oil bur- 
ner. A wide range of fuels can be 
used, from gasoline to Diesel fuel 
without changing orifices or burner 
parts. Automatic controls turn off the 
burner if the water supply fails, and 
prevents the burner from being fired 





f Pact 


unless the pump is in operation, Kel- 
ite Products, Inc. 
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Oil-Fire Extinguisher 


(General) 

A new 50-lb. carbon dioxide wheeled 
engine is designed especially for ex- 
tinguishing flammable liquid and elec- 
trical-type industrial fires. A squeeze 
lever-type valve on the horn operates 
with hand pressure to open or close. 
An anti-static device minimizes static 


““SGer-Root Compute’ 





for Top Performance in 
GASOLINE PUMP COMPUTERS 


Veeder-Root 


World's.Most Experienced Makers of Counters & Computers 





VEEDER-ROOT INC., HARTFORD 2, CONN. 


CHICAGO 6, ILL. + GREENVILLE, S.C. » MONTREAL 2, CANADA + DUNDEE, SCOTLAND 
New York 19- Offices and agents in principal cities 





' use with underground fuel tanks and 














































electricity. Two wheels and a handle 
make the extinguisher easy to move. 
American-La-France-Foamite Corp. 
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Conveyor Base Support 
(Warehouses, Packaging Plants) 


A straight, portable base is de- 
signed for supporting straight sec- 
tions of conveyor in lines where 
extreme portability and vertical ad- 
justment are required. Support is 
adjustable in length at the center 
tie to accommodate varying length 
sections from 5 to 10 ft. It comes 
in three sizes, providing vertical ad- 
justment to give conveyor elevations 
from 18-24 in., 24 to 40 in. or from 
30-52 in. Standard Conveyor Co, 
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Low Pressure Oil Burner 
(Fuel Oil Distributors) 

A new low pressure oil burner 
has a range of 0.4 to 1.50 gph. Screw- 
driver adjustments in this range may 
be made on the job by a quick change 
of the metering cam. Features in- 
clude a nonclog, low pressure spray 
tip, positive shutoff valve, easy ac- 
cess air tube assembly, swing-away 
transformer, cast aluminum fan 
housing with built-in junction box, 
4-in-1 multiple breakaway baffle 
plate, multiple air adjusting bands, 
and standard, serviceable parts. A 
two-stage, low pressure standard fuel 
unit with built-in lift pump permits 


suspended furnaces. Wayne Home 
Equipment Co., Inc. 
Circle No. 41 on Reply Coupon 
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Water Terminal Listing 


(General) 

Oil, dry cargo and chemical ter- 
minals on the western rivers system 
are listed in a new booklet. This 
waterway system includes the Gulf 
Intracoastal Waterway, Mississippi- 
Ohio Rivers and tributaries, and the 
Illinois Waterway. Distances from 
leading terminal points also are given. 
Commercial Petroleum & Transport 
Co. 
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Car Washers 


(Service Stations) 

A high-pressure car washer is de- 
scribed in a bulletin. The washer is 
self oiling, has a pumping capacity 
of 7 gpm, delivers 700 Ib. pressure 
and ‘operates on 110 or 220 volts. It 
is supplied with 25 ft. of high-pres- 
sure hose and a switch box. South- 
west Pump Co. 
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Loose-Leaf Binders 


(Offices) 

A 40-page booklet illustrates and 
describes more than 20 loose-leaf bind- 
ers for sales and reference purposes. 
The new binder line features improved 
locking and unlocking mechanisms 
to make sheet changes easier. A wide 
range of holding devices, posts, prongs 
or rings is described. Remington Rand 
Inc. 
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Gear Pumps 


(Bulk Plants, Terminals) 

A 24-page bulletin describes all 
standard gear pumps and illustrates 
some of the special types. Design, 
construction and operation of the 
units are described, together with 
data on how to select the proper 
pump for a’ specific application. 
Schutte and Koerting Co. 
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Pipe Catalog 


(Bulk Plants, Terminals) 

Specifications for all sizes of pipe 
from one-eighth inch to 24 in. in di- 
ameter are included in a new catalog. 
Tables describe and give wall thick- 
ness, weight, etc., for all pipe from 
Schedule 20 through Schedule 160. In 
addition, standard, extra strong and 
double extra heavy pipe, epiralweld 
pipe, large O.D. pipe in all wall thick- 
nesses, line pipe, electric-weld tubing, 
welding fittings and flanges are cov- 
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ered. The catalog describes company’s 
pipe fabrication facilities for struc- 
tural uses, including portable docks, 
fence posts, hand railings, portable 
scaffolding, etc. L. B. Foster Co. 
Circle No. 46 on Reply Coupon 


Valve Lubrication 


(Bulk Plants, Terminals) 

A new 12-page bulletin describes 
lubricants, lubricant fittings and lubri- 
cation methods for Nordstrom valves. 
Types of lubricant are listed, and 
a selection chart shows which lubes 
are recommended for use. Also de- 
scribed are bulk and gun tube lubri- 
cants, along with stick lubes, bulk 
lube cans and stem packing for use 
in packing injector fittings of Nord- 
strom Hypreseal valves. Rockwell 
Manufacturing Co. 
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Flaring, Cutting Tubing 


(Bulk Plants, Terminals) 

An eight-page catalog lists a com- 
plete line of tools for cutting, flaring, 
bending and reaming tubing. Includ- 
ed is a description of a double flaring 
tool for use with brazed steel tubing. 
The booklet also lists various service 
aids, such as engine cleaners, spring 
oilers, drum faucets, air nozzles and 
radiator water faucets. Imperial Brass 
Manufacturing Co. 
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Control Equipment Care 


(General) 

How to maintain electrical control 
equipment properly is told in an eight- 
page manual that gives suggestions 
for overcoming some of the most fre- 
quent difficulties with most electrical 
control devices. A trouble-shooting 
chart shows symptoms, possible 
causes and cures. One: page carries 
a listing of suggested points for 
checking to assure satisfactory pre- 
ventive maintenance of control equip- 
ment. Allis-Chalmers Manufacturing 
Co. 
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V-Belt Catalog 


(General) 

A 60-page catalog on industrial V- 
belts describes and gives applications 
of the various units. The booklet has 
the new increased horsepower rating 
approved by the Rubber Manufactur- 
ers Assn. The catalog also contains 
two new correction factors, namely, 
length correction and small diameter 
factor for use in designing a V-belt 
drive. Durkee-Atwood Co. 
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Rubber Hose Care 
(Bulk Plants, Terminals) 

A bulletin on the care of rubber 
hose tells what to do and what not 
to do in the use and storage of vari- 
ous kinds of hose, including oil, gaso- 
line, water, air, suction and other 
types. Hewitt-Robins Inc. 
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Handling Drums 
(Warehouses) 

“The Logistics of Barrels,” an 
eight-page booklet, tells how to han- 
dle steel drums and barrel “shapes” 
fast and effortlessly by means of in- 
dustrial trucks. It tells how .drums 
can be assembled on pallets or skids 
for effective handling. Elwell-Parker 
Electric Co. 
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Conveyor Accessories 


(Packaging Plants) 

A catalog of chain belts, cast tooth 
sprockets, belt conveyor idlers and 
spray nozzles is available. It is in- 
tended for designers and purchasers 
of equipment using sprocket chains 
and power transmission machinery. 
Chain Belt Co. 
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Conversion to Oil 
(Fuel Oil Distributors) 

A four-page bulletin describes a 
line of commercial and industrial oil 
burners. Before and after photographs 
show how oil burner combustion sys- 
tems have improved the efficiency 
and appearance of the installation. 
Peabody Engineering Corp. 

Circle No. 54 on Reply Coupon 


Locates Flaws in Metal 
(Bulk Plants, Terminals) 

The ure of dye-penetrant methods 
for locating flaws in metals such as 
pipe, automotive parts, etc., is de- 
ecribed in a booklet. Applications also 
are included. The publication contains 
a number of illustrations. Turco Prod- 
ucts, Inc. 

Circle No. 55 on Reply Coupon 


Quick Connect Couplers 


(Bulk Plants, Terminals) 

A technical catalog gives complete 
specifications and illustrates com- 
pany’s line of quick connect-discon- 
nect couplers. The units are made 
in sizes from % in. to 8 in. and larger 
in diameter and will handle oil, gas, 
air and water. Snap-Tite, Inc. 


Circle No. 56 on Reply Coupon 
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THE “HIDDEN VALUES” IN THIS 
CUT-AWAY ASSURE ROPER DEPENDABILITY 


Adjustable Relief Valve permits 
closing discharge without stop- 
ping pump... eliminates out- 
side piping. Adjustable from 
range of 20 to 60 P.S.I. 


Bronze Bearings are self-lubri- 
cating. 16 square inches of bear- 
ing surface...ample size for 
long service life. 


Hardened Helical Gears accur- 
ately machined for perfect mesh- 
ing and friction reduction. Oper- 
ate smoothly in axial hydraulic 
balance. 


Deep Packing Box has 8 pre- 
formed split-ring packings. Re- 


by remnoval of two bolts. 


When buying rolling stock for your fleet, 
it’s only natural to look under the hood. 
That’s how it should be with pump selec- 
tion — to know first-hand the amount of 
quality and value you’re getting for your 
investment. So, take a good look at the 
cutaway view of the Roper Series 3600 
Pump and see the built-in features that 
add up to endurance, performance, and 
long service life. There’s a dependable 
Roper for your purpose... sizes 40 to 
300 G.P.M. — pressures to 60 P.S.I. 


ROPER 


Dit r4 Y FT ivrig 24 


Dd. 
477 BLACKHAWK PARK AVENUE, ROCKFORD, ILLINOIS 
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Emergency Light 
(Stations, Bulk Plants) 

An automatic emergency light is 
described in a folder. It plugs into 
the power line and has a self-con- 
tained battery and charging unit. If 
the power fails, the light comes on 
automatically. Unit will illuminate 
10,000 sq. ft. for about nine hours. 
It shuts off automatically when the 
power comes on. Sentry-Lite Division, 
Hobby & Brown Electronic Corp. 
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Synthetic Coatings 


(Bulk Plants, Terminals) 

The advantages and uses of syn- 
thetic resin-base coatings on oil in- 
stallations such as storage tanks and 
pipe lines are illustrated and described 
in an eight-page folder. Case histories, 
test results and other data are pre- 
sented. The coatings may be applied 
by brushing, roller-coating, spraying 
or dipping, and they dry quickly. 
They resist corrosion and are unaf- 
fected by most acids, alkalies and 
other chemicals. The finishes are 
available in a number of colors. Bak- 
elite Co., a division of Union Car- 
bide and Carbon Corp. 


Circle No. 58 on Reply Coupon 


Floor Patching 


(General) 

Pictorial directions show how iron- 
aggregate floor patches are applied 
fast and economically to worn con- 
crete. For example, the instructions 
tell how to produce a long-wearing 
patch having a strong feather-edge 
without chipping and square cutting 
the area to be repaired. Also, the 
method of producing a patch that 
will resist the softening and disinte- 
grating action of grease and oil is 
given. The Master Builders Co. 

Circle No. 59 on Reply Coupon 


Sound Signals 


(Stations, Bulk Plants) 

A combination manual, data book 
and catalog of industrial sound sig- 
nals explains the fundamentals of 
sound, a glossary of signal and sound 
terms, a quick-comparison guide for 
selecting signal equipment, suggested 
steps in choosing a signal installa- 
tion and hints for compiling a coding 
signal call system. Various models 
of howlers, horns, buzzers and sirens 
are described. Benjamin Electric 
Mfg. Co. 

Circle No. 60 on Reply Coupon 
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NEWS OF MANUFACTURERS 


PRODUCTION LINE at Warner-Patterson’s new Hawthorne, Calif., plant 


New Warner-Patterson Plant 


A new plant at Hawthorne, Calif., 
is manufacturing the complete line 
of Warner-Patterson Co.’s radiator 
service products. The plant also will 
serve as a warehousing point, pro- 
viding one or two-day truck deliver- 
ies to all West Coast cities, Other 
plants are located in Cleveland, Ohio, 
and Toronto, Canada. Additional 
warehouses are in Boston, Chicago 
and Dallas. Headquarters are in 
Chicago. 


Betts Machine Expands 


Betts Machine Co. is adding a 50 
ft. by 100 ft. building to its present 
factory at Warren, Pa. The com- 
pany plans to streamline production 
upon completion of the building. In- 
creased demand for its products was 
given. as the reason for the new 
facility. Ground has already been 
broken and completion of the addi- 
tion is expected in three months. 


Quaker Sets Up Warehouse 


A new, stock carrying branch ware- 
house and sales office has been estab- 
lished by Quaker Rubber Corp., divi- 
sion of H. K. Porter Co., Inc., at New 
Orleans. The new facility is in line 
with the company’s policy of expand- 
ing its distribution organization to 
cover all important industrial areas. 
The new branch is under the super- 
vision of Morgan Kather. 


Service School 


A special sales and service school is 
being conducted by the automotive 
division of the Warner Electric Brake 
& Clutch Co., Beloit, Wis. Those in 
attendance will be sales and service 
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personnel from the Warner distributor 
organization, maintenance men from 
trucking fleets equipped with electric 
brakes, and representatives of com- 
mercial and coach trailer manufac- 
turers. Only 12 men will attend each 
week-long school, which will be re- 
peated on a continuous basis until in 
excess of 600 men have attended. 


Lincoln Engineering Honored 


Lincoln Engineering Co. has re- 
ceived an Honorable Mention Award 
for its campaign of integrated adver- 
tising and merchandising which ap- 
peared in the pages of NATIONAL 
PETROLEUM NEWS. Award resulted 
from the 1953 Creative Competition 
of the National Advertising Agency 
Network. Presentation was made at 
the 22nd Annual Management Confer- 
ence of the Network, held at the 
Broadmoor Hotel, Colorado Springs, 
Colo. Award certificates and con- 
firming documents were presented to 
representatives of Oakleigh R. French 
& Associates of St. Louis, Mo., agency 
for Lincoln, Importance of the com- 


petition is shown by the fact that 299 
entries were received covering the ad- 
vertising and public relations pro- 
grams of nationally prominent con- 
cerns in this country and Canada. A 
board of judges, under the direction 
of Professor Lloyd D. Herrold, chair- 
man of the Department of Advertis- 
ing, Northwestern University, Evans- 
ton Ill, selected the winning entries. 
A. R. Kloos is advertising manager of 
Lincoln Engineering. 


Buys Container Companies 


Rheem Manufacturing Co. has 
bought two fiber container firms- - 
Pacific Steel Fiber Drums, Inc., Al- 
hambra, Calif., and Pacific All-Fiber 
Drums, Berkeley, Calif. Last year 
their combined volume was $1 mil- 
lion for fiber containers ranging from 
1 gal. to 55. Pacific Steel Fiber 
Drums has developed laminated pa- 
per containers with steel top and bot- 
tom, in 5-gal. size, for fluid lubri- 
cants, to compete with steel contain- 
ers. Purchase included patents, ma- 
chinery and equipment, but not land 
and buildings, retained by W. E. Hall 
Co., parent company. Equipment will 
be moved to Rheem plants for de- 
centralized manufacturing. 


Electrical Research Center 


Westinghouse Electric Corp. is 
building a modern research center in 
Pittsburgh. The new facility will 
provide the company’s current re- 
search activities with a new home and 
will give the necessary flexibility to 
meet requirements of the company’s 
expansion program and of the grow- 
ing electrical industry. 


Autocar Opens New Branch 


A $200,000 sales and service head- 
quarters has been opened by the 
Autocar Co., Ardmore, Pa., at Char- 
lotte, N.C. E. R. Rowland is district 
manager. The new building is 
planned, designed and equipped to 
provide the latest in physical facil- 
ities, and speedy, economic efficiency 
in both sales and service. 


NEW HOME of Autocar’s Charlotte, N. C., branch 
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Brunner Plans New Plant 


Brunner Manufacturing Co., Utica, 
N.Y., will construct a one-floor plant 
at Gainesville, Ga. The factory will 
house facilities for making air con- 
ditioning equipment and will be oper- 
ated by a new company—The Brun- 
ner Co. 


New Branch Offices 


Barber-Colman Co., Rockford, IIl., 
has opened two new factory branch 
offices—one in Syracuse, N.Y., and 
the other in Jacksonville, Fla. Man- 
ager at Syracuse is K. C. Watson. 
D. W. Minick will manage the Jack- 
sonville office. 


Insul-Mastic Signs Licensees 


The Starr Davis Co., Inc., Greens- 
boro, N.C., and the Plant Asbestos 
Co., Emeryville, Calif., have been li- 
censed to handle Insul-Mastic Corp.’s 
mastic coatings for vaporsealing in- 
sulation, waterproofing masonry, and 
for corrosion prevention. 


Buys Electric Facilities 


The Pyle-National Co., Chicago, 
has acquired all tools, dies, molds, 
machinery and equipment of the M. 
B. Austin Co., Northbrook, IIll., neces- 
sary to make a line of electric ser- 
vice entrance fittings. 


New Cummins Dealer 


The Cummins Rio Grande Sales and 
Service, Inc., has been organized to 
handle the former Albuquerque, New 
Mexico, and El Paso, Tex., operations 
of Cummins & Moran, Phoenix, Ariz., 


usiness 


uilders... 





Build your business with service .. . 
your service with time saving, labor-sav- 
ing, service equipment. These BISHMAN 
SPECIALS are this 
Business Builders. 


for Cummins Engine Co., Inc., Colum- 
bus, Ind. President of the new dealer- 
ship is A. S. Leonard, with J. D. Den- 
nedy, vice president. Mr. Leonard has 
served as regional manager of the 
southwestern region, with headquar- 
ters in Los Angeles, for Cummins En- 
gine. Mr. Dennedy formerly was man- 
ager of safety of Cummins Engine. 


Foster Picks West Coast Office 


L. B, Foster Co. has established a 
new office in Los Angeles, Calif., to 
serve the West Coast industrial mar- 
ket. New office will be headed by 
Henry E. Fleishman, vice president, 
who has managed the company’s Chi- 
cago office for almost two decades. 


Delta Builds Plant 


Delta Tank Manufacturing Co., 
Inc., Baton Rouge, La., manufacturer 
of containers for LP-gas, is building 
a third manufacturing plant at 
Beardstown, Ill. The new plant has 
24,000 sq. ft. area and will permit 
the company to step up its output. 
Plant is scheduled for completion by 
next September. 


Navy Picks Wayne Plant 


The Wayne Pump Co.’s Fort Wayne, 
Ind., plant has been selected by the 
Bureau of Ordnance to serve as the 
first installation of a new Navy in- 
spection program. The plan is de- 
signed to reduce the number of Navy 
inspectors required. To reduce the 
on-the-spot inspection, the records of 
the supplier will be utilized as one 
element in the acceptance or rejection 
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of the finished product. Inspection of- 
ficers found that Wayne's quality level 
on 20 millimeter projectiles was 5%. 
A 1% level was required. The normal 
Navy level for minor defects was 2.5% 
and its record of Wayne’s quality level 
was .155%. 


New warehouse facilities are being 
erected by Wayne Pump at Salis- 
bury, Md. The new building will dou- 
ble the present capacity of the com- 
pany’s warehouse plant.. This is an- 
other step in the company’s plans to 
centralize its manufacturing opera- 
tions of service station equipment in 
Salisbury. 


General Controls Expands 


A new plant in Burbank, Cailif., 
will be built by General Controls 
Co, This is the company’s third ex- 
pansion program in the past year. 
The new 120,000 sq. ft. manufactur- 
ing plant is scheduled for completion 
late this summer. 


New Truck Sales Branch 


International Harvester has opened 
a new motor truck sales and service 
branch at the corner of South Clinton 
and Duck Streets in Fort Wayne, Ind. 
The building has about 23,000 sq. ft. 
of floor space which includes a show- 
room, office, parts department, and 
service station areas. A separate 
warehouse building is a part of the 
new facility. H. A. Herman: is dis- 
trict sales manager at Fort Wayne 
while George R. Gear will continue as 
manager of the branch in its new 
quarters. 


Chiksan Representative 


The Lang Co., Salt Lake City, 
Utah, has been named exclusive in- 
dustrial sales representative for 
Chicksan Co. in Utah and Idaho. 


Death 


Randall L. Holdridge, head of the 
Airport Fuel Systems Division of 
Erie Meter Systems, Inc., died June 
24. He had served the company for 
19 years. Prior to joining Erie, he 
had worked for Continental Oil Co. 
in Denver, and sold gasoline pumps 
in the Midwest. He joined Erie in 
1934, and for 10 years headed sales 
in the western U.S. from the com- 
pany’s Tulsa branch plant. Early in 
World War II he helped in the devel- 
opment of advanced methods of air- 
craft fueling and removing moisture 
from avgas. He went to Erie, Pa., 
in 1944 to head up a special division 
to extend the application of the com- 
pany’s dehydrators and airport fuel- 
ing systems. 
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PERSONALS 


A. D. “Dud” 
Carriger, as- 
sistant to sales 
manager W. B. 
Johnson, Jr., 
Erie Meter 
Systems, Inc., 
has retired af- 
ter 44 years in 
the gasoline 
pump indus- 
try. He and 
Mrs. Carriger 
will make their 
new home at 
New Smyrna 
Beach, Fla. 

Mr. Carriger 
became associated with the pump in- 
dustry in 1909 when he took a job 
in accounting with Bowser at Fort 
Wayne, Ind. He soon was transferred 
to sales and became division man- 
ager at Chicago. Later he went to 
Louisville and back to Chicago. Dur- 
ing World War I, he returned to Fort 
Wayne as arsi-tant to the western 
sales manager. He then was sent to 
Buenos Aires, Argentina, and after 
a year was recalled to head, in order 
given, the Memphis, Tenn., Detroit, 
Mich., Harrisburg and Philadelphia, 
Pa., divisions. In 1924 he went to 
the company’s New York offices. 


Mr. Carriger 


Wayne Pump and Tank Co. be- 
came his emplover from 1924 to 1940, 


during which time he served as di- 
vision manager for Wayne in Chi- 
cago, then successively as general 
sales manager, vice president and di- 
rector of sales, and vice president in 
charge of eactern sales in New York 
City. He then headed the company’s 
Atlanta, Ga., division and decided to 
join Erie Meter. 

After 15 months in Atlanta, Erie 
needed his services to guide the Chi- 
cago division office. From Chicago 
he was called to the company’s home 
office in Erie, Pa., to serve with Mr. 
Johnson, a position he held for 10 
years, until his retirement. 


* a * 


Two presidents of Inland Stee] Co. 
subsidiaries were named late in June 
to replace William G. Caples and 
Neele E. Stearns who were elected 
vice presidents of the parent com- 
pany. 


L. B. Hunter succeeds Mr. Caples 
at Inland Steel Container Co. where 
he was previously manager of indus- 
trial relations. A graduate of Harvard 
University, Mr. Hunter joined Inland 
in 1937 and served as fleet and raw 
materials manager before going into 
industrial relations. 


Inland Steel Products Co. is now 
under the direction of William A. 
Jahn, former vice president in charge 
of sales. A veteran of 24 years with 
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the company, he has served as as- 
sistant treasurer, manager of busi- 
ness procedures and assistant to the 
president. Mr. Jahn is a graduate of 
the University of Wisconsin and of 
the Harvard Business School. 


The Bronze Star, a medal awarded 
for “heroism in ground combat,” has 
been presented to Lieut. John G. 
Priest, Binghamton, N. Y., former 
scales representative for Trailmobile, 
Inc. Lieut. Priest was cited for mov- 
ing to the aid of an injured enlisted 
man and carrying him to safety in 
the face of enemy fire last fall in 
Korea. The lieutenant’s father is John 
G. Priest, Syracuse division sales 
manager for Trailmobile. 


- * o 


Two LP-gas appointments haye 
been made at the A. O. Smith Corp. 
Frank Row, formerly sales co-ordi- 
nator in Houston, is southern region- 
al manager with headquarters in 
Houston. J. P. Parker has moved 
from the rural sales division to man- 
age the northern region from Chi- 
cago. 


* * ad 


Albert H. Bor- 
chardt retired on 
June 30 after 44 
years with the 
Worthington 
Corp. For the 
past two years 
Mr. Borchardt 
had served as 
vice president of 
sales of the cor- 
poration’s entire 
line of pumping 
equipment. 

A 1909 me- 
chanical engineering graduate of Co- 
lumbia University, Mr. Borchardt 
joined Worthington’s engineering and 
testing department and rose through 
engineering positions to head the cen- 
trifugal pump sales department in 
1929. Subsequently he managed the 
Harrison plant, the commereial en- 
gineering department, the centrifu- 
gal engineering department and the 
pump application and sales division. 
In 1936 he was named agsistant vice 
president and manager of the cen- 
trifugal pump division and in 1951 
became vice president of the corpo- 
ration. 


Mr. Borchardt 


” * * 


Stewart-Warner Corp. has created 
and filled several new vice presi- 
dencies. James E. Burke assumes 
the vice presidency of foreign opera- 
tions, and William W. Miller becomes 
vice president of industrial and legal 
relations. David C. Peterson is now 
head of engineering and manufactur- 
ing at Division One in Chicago, pro- 
ducers of the Alemite lubrication line. 


Newly elected vice president of en- 
gineering at Fruehauf Trailer Co. is 
A. E. Williams, long-time veteran in 
the automotive field. He has been 
with Fruehauf’s engineering depart- 
ment since 1929, and before that was 
ascociated for many years with the 
McFarlan and Auburn automobile 
companies. He was also with the ex- 
perimental staff of the Cord. Auto- 
mobile Corp. During World War I. 
Mr. Williams was 
active at Frue- 
hauf in the de- 
sign and develop- 
ment of trailers 
for the armed 
services. Since 
1946, when he 
was named chief 
engineer, he has 
headed staff de- 
velopment of 
many commercial 
trailers. 

Robert E. Bax- 
ter is now truck bodies and special 
equipment sales manager for the 
company. A newcomer to Fruehauf, 
he was formerly vice president and 
general manager of the Syracuse 
headquarters of National Automotive 
Parts Asen. 

In the export department, Alexan- 
der S. Aranyos has been named di- 
rector of export sales. He has more 
than 20 years experience in the ex- 
port field. The last 12 years he spent 
as Latin American manager for the 
Van Raalte Co., and he was previ- 
ously with General Motors Distribu- 
tors in Panama. 


Cort Cromwell, new export man- 
ager, has spent the past ceven years 
in Fruehauf’s sales departments in 
Chicago and Detroit. He has been ex- 
port sales manager since 1951. 


Mr. Williams 


A southern appointment goes to 
Hugh Hetherington as branch man- 
ager in Jackson, Miss. Mr. Hether- 
ington has been with the company 
three years. He has served as sales- 
man in Louisville and Little Rock, 
and was sales manager of the Mem- 
phis branch. 


Walter F. Spoerl has retired as 
general sales manager of the me- 
chanical goods division of U. S. Rub- 
ber Co. after 45 years with the firm. 
He joined U. S. Rubber in 1908 as 
clerk in the Chicago office, moved 
east to become merchandise manager 
in 1944 and general sales manager of 
mechanical goods in 1946. 

Warren A, Tipton succeeds him af- 
ter a year as sales manager of the 
same division. A mechanical engineer- 
ing graduate of the University of Il- 
linois, Mr. Tipton joined the com- 
pany in 1935 as salecman in Texas, 
became New York district manager 
of mechanical goods sales, and in 1949 
was named manager of all branch 
sales. 
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FOR POSITIVE PROTECTION— 
FOR COMPLETE SAFETY— 
THROUGHOUT LIFE OF VEHICLE 










The heart of the performance-proved WARREN Emergency 

Valve System is the dependable WARREN air emergency 

valve. Its fabricated steel construction is sofer in case of 

accident or fire yet it weighs 40% less than old-style 
The 





eutes the potential hazords of leaky pockings and stuffing 
boxes, of porous castings, etc., that can develop in com- 
= heavier units. WARREN Emergency Valve protected by 








Quick- 
Detachabie 

Aluminum 
Bonnet 


FABRICATED EMERGENCY VALVE 


The WARREN Emergency Valve System has 
no exposed working parts to stretch or con- 
tract, to rust or otherwise to become inoper - 
ative by weather or service conditions. The 





< Stainless 
Steel Cage 


ry ae * 





Stainless 
Steel Seat 


Leokproof, 
Wel Seam- 
less Steel Tube 
Construction. 


FUSIBLE & FRANGIBLE PLUG 
| ATTACH FITTING 


INTERFERENCE VALVE 


DISTRIBUTOR 
3 ComPT 


WARREN design elimi- 


WARREN Emergency Valves and the W ARREN 
Emergency Valve System are always in safe 
operating condition—always ready to provide 
split-second POSITIVE PROTECTION! This is 
just as true after years of service on your 
transport equipment as on the day of their 
installation. 


WARREN Emergency Valves provide AUTO- 
MATIC SHUT-OFF in case of fire—in case of 


Write for complete information today! 
MANUFACTURERS OF WARREN SNAP SEAL 
SAFETY LIGHTS AND CUSTOM BUILT MACHINERY 


So 
2 IN, TRAVEL 
















PRESSURE GAUGE 


WARREN System is safe when installed and 
stays safe throughout the life of the vehicle. 
It closes all valves before your driver starts 
on a trip—and they remain closed until he 
stops to unload. It provides split-second 
protection for your drivers, your equipment 
and your cargoes . . . for your delivery 
points ... and for the general public. 


WARREN Emergency Valve System protected 
by U.S. Patent No. 2600977. 


% IN. 0.0. COPPER TUBING 


2 CHECK VALVES 


accident—as well as automatic valve closure 
when can box door is closed. What's more, 
they are tamper-proof and cannot be 
wired open. 

Install WARREN Valves now on your present 
equipment. And specify the WARREN System 
when you order new equipment. When you 
standardize on WARREN, you can be sure you 
have provided the best protection possible! 
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On the West 
Coast Willard F. 
Goertz has been 
named general 
sales manager of 

# the Axelson Man- 
-_ ufacturing Co., a 

} division of the 

j Pressed Steel Car 

4 Company, Inc. A 

graduate of U.C. 

L. A., Mr. Goertz 

joined Axelson 

Petroleum Equip- 

ment division 

soon after leaving college. He has 

worked up through sales positions to 

his present job. Recently he was 
California sales manager. 

Mr. Goertz will be assisted in his 
new office by division sales managers 
J. R. Walker, J. L. Axelson, L. G. 
Martial and G. Painter. 


> * * 


* 


“th | 
r. Goertz 
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Plans for opening a new plant at 
Sulphur Springs, Tex., have brought 
about reassignments for three Rock- 
well Mfg. Co. men. Floyd V. Snod- 
grass, who was general manager of 
a Nordstrom Valve division plant at 
Oakland, Calif., has been appointed 
special administrator of production 
and operation at both the Oakland 
and Sulphur Springs plants. W. D. 
Willes will replace him in Oakland 
as general manager. Mr. Willes is 
moving from Barberton, Ohio, where 
he has been general manager of that 
plant for the past year. W. T. Gettig 
takes over his responsibilities at Bar- 
berton. 


Ben F. Reuther has retired after 
more than 48 years in the rubber in- 
dustry. Joseph A. Conlon takes his 
place as vice president and senior 
operating executive of the New York 
Belting and Packing Co. Mr. Conlon 
has been serving as vice president in 
charge of sales since last fall. 

Mr. Reuther, prior to joining New 
York Belting and Packing in 1931, 
had been associated with the Peerless 
Rubber Co. 


K. A. Allen has assumed new du- 
ties as director of national accounts 
at Quaker Rubber Corp. Mr. Allen 
had been assistant sales manager un- 
til his present appointment. Quaker 
Rubber is a division of the H. K. 
Porter Co. 


Coming to Twin Coach Co. from 
International Harvester where he was 
truck sales representative in the East, 
F. E. Walker, Jr. is central-western 
district sales manager. His territory 
consists of Kansas, Oklahoma, Colo- 
rado, Nebraska, and parts of Illinois, 
Missouri, Arkansas, Wyoming and 
New Mexico. His headquarters will 
be in Kansas City, Mo. 
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Richard D. Weinland is now gen- 
eral manager of purchases for Con- 
tinental Can Co. succeeding Robert 
Schrader who died recently. Mr. 
Weinland joined the firm in 1932 in 
Cincinnati, moved to New York head- 
quarters in 1937 to assist in foreign 
and export activities. In 1949 he was 
named general manager of the Con- 
tinental Overseas Corp., and in 1951 
became vice president and director of 
the operation, the position he held 
until his present appointment. His 
former assistant general manager, 
Clyde Bloedorn will serve as acting 
manager. 

Atlantic district sales of the fibre 
drum division are now headed by 
J. W. Pond, formerly sales represen- 
tative in the area. 

Continental’ has transferred P. J. 
Coyne from Baltimore, where he was 
plant manager, to Houston where he 
will direct plant operations. 


The B. F. Goodrich Co. has organ- 
ized two new major divisions inte- 
grating sales, manufacturing and 
staff functions, one in tires and one 
in industrial products. 


Clyde O. DeLong, former general 
sales manager of the industrial prod- 
ucts division, is president of the new 
industria] products division. Vice pres- 
dents are Robert V. Yohe in charge 
of sales, and Rollin D. Hager in 
charge of manufacturing. 

Arthur Kelly, a vice president of 
Goodrich, is now president of the tire 
and equipment division. Vice presi- 
dents are Joseph A. Hoban in charge 
of replacement sales, E. F. Tomlinson 
in charge of automotive, aviation and 
government sales, and J. E. Gulick in 
charge of manufacturing. 


The Ohio Injector Co. has made 
Harry C. Bell manager of engineer- 
ing sales. He will represent sales 
managers in decisions on new prod- 
uct design and serve as liaison be- 
tween sales customers and the en- 
gineering department on develop- 
ment data. 

Paul E. Warner is now manager 
of sales promotion in charge of ad- 
vertising and preparation of pub- 
licity. He was formerly Atlantic di- 
vision sales manager and will be suc- 
ceeded there by P. J. Gallagher, a 
newcomer to the company. Mr. Gal- 
lagher was formerly sales manager 
of a division of the H. K. Porter Co. 


In Dallas Richard C. Martin has 
become national sales director for 
Kelite Products, Inc. Mr. Martin has 
been with the company since 1944, 
has had charge of the southern di- 
vision for the past three years. In 
his new capacity he will supervise 
company service offices in 84 cities. 


The retirement of Ralph J. Hinkle 
as advertising manager of the Gar- 
lock Packing Co. has brought in 
Richard C. MecGonigal as his succes- 
sor. In addition to being former as- 
sistant advertising manager, Mr. Mc- 
Gonigal had previously held positions 
in Birmingham, Cleveiand and San 
Francisco. Mr. Hinkle will remain 
with the company as vice president 
in charge of purchasing and adver- 
tising. 


* > * 


Two sales appointments have been 
announced by the Williams division 
of the Eureka Williams Corp. R. T. 
(Dick) Marshall is sales manager of 
the entire southern division compris- 
ing Southern California, New Mexico, 
Arizona, Texas, Oklahoma, Arkansas, 
Louisiana, Mississippi, Alabama, 
South Carolina, Georgia and Florida. 
His offices are in Dallas, where he 
served as district manager for Chrys- 
ler Airtemp before joining Williams 
this year. 

Field representative in Maryland, 
Ohio, Pennsylvania and West Vir- 
ginia is Howard Haug. He will main- 
tain headquarters near Pittsburgh. 


American Can Co. is scheduled to 
open its 58th operating plant late 
this year. The plant is located in Le- 
moyne, Pa. and will be managed by 
Raymond J. Odiorne, former assist- 
ant manager of the company’s Bal- 
timore plant. 


The Warner Electric Brake & 
Clutch Co. has named Fay Carison 
manager of the quality contro] de- 
partment. Mr. Carlson has been as- 
sociated with the Sunstrand Machine 
Tool Co. and the Burd Piston Ring 
Co. in quality control operations. 


The Foote Mineral Co. of Phila- 
delphia has named Jim Fentress man- 
ager of petroleum sales. Mr. Fentress 
has been engaged in petroleum sales 
for the past year and a half with the 
company’s market research depart- 
ment. 


Augustine Davis, Jr., is now repre- 
senting Springfield Body & Trailer 
Co. He contacts major oil companies 
in Pittsburgh, New York City, Cleve- 
land and Philadelphia. He also sells 
for Boston Steel & Manufacturing 
Co. Mr. Davis is president of Davis- 
bilt Steel Joist Inc., Sales, of Wash- 
ington, D. C, 

Years ago Mr.. Davis had his own 
truck tank manufacturing company 
which he founded in 1911. It was 
known as Davis Welding & Manu- 
facturing Co. and later as Davisbilt 
Products Co. He sold this business 
in 1946. 
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Equipment Jobbers Eye Selling Aids 


The board of directors of the Na- 
tional Assn. of Oil Equipment Job- 
bers recently pointed out that many 
of its members feel they could use 
more sales assistance, particularly of 
a direct mail nature, from their sup- 
pliers. The Manufacturers Liaison 
Committee of the association was 
asked to make comments. 


The occasion was at an April 30 
meeting at New Orleans of the 
group’s board and its manufacturer's 
committee. 


The committee asked for member 
jobbers to express themselves as to 
the proposed use and value of direct 
mail pieces. It would like to know 
what time of the year such mailings 
are most effective and what part of 
the cost a jobber should be expected 
to bear. 


With regard to other sales assist- 
ance, the manufacturer’s committee 
asked for an expression from equip- 
ment jobbers as to the most effec- 
tive sales stimuli, such as informa- 
tion bulletins, sales meetings between 
manufacturers and the jobber organ- 
ization, sales clinics sponsored by 


Complete warehouse stocks of HI-V-! 
motor oil are available at: Enid and 
Oklahoma City, Oklahoma; Superior, 
Omaha; Grand Island and Lincoln, 
Nebraska; Hutchinson, Kansas; Mason 
City and Rock Rapids, lowa; Denver, 
Colorado, and Amarillo, Texas. 


manufacturers, and direct customer 
calls by manufacturers’ representa- 
tives and jobber salesmen. 

Manufacturers’ Role—Other discus- 
sions by the board and the committee 
included: 


-Relationship of manufacturers’ 
agents to the association. It has 
been suggested at various times that 
a special category of membership 
should be created for agents. 

The board agreed to offer for adop- 
tion a constitutional amendment 
which would limit associate member- 
ship to manufacturers of oil market- 
ing equipment, sold through one or 
more active members,* but to allow 
representatives of associate member 
companies to attend association con- 
ventions on payment of the registra- 
tion fee. 

—The board suggested that perhaps 
the manufacturer’s committee could 
be made more representative of the 
associate membership if the number 
of members were increased. 

The committee requested that alli 
manufacturers review the categories 
now represented—rubber goods, brass 





goods, meters, pumps, tanks, air com- 
pressors and lifts, lighting equipment, 
and hose reels—and if any felt that 
any portion of any field is improperly 
represented, or lacking in representa- 
tion, that a letter be written to the 
chairman of the committee, W. B. 
Johnson, Jr., Erie Meter, or the as- 
sociation secretary. 

Plans for the association’s annual 
meeting Sept. 27-29 at the Neil House 
in Columbus, Ohio, were discussed. 
The manufacturer’s committee has 
agreed to assist in procuring informa- 
tive speakers for the meeting pro- 
gram. It also will sponsor the cock- 
tail hour. 

Several manufacturers already have 
been assigned booth space in the trade 
show which is held during the con- 
vention. Information on booth space 
is available from Howard Upton, as- 
sociation cecretary, 1402 Hunt Build- 
ing, Tulsa 3, Okla. 


The meeting program is being de- 
veloped by the convention committee 
headed by H. R. Tuller, Columbus oil 
eqiupment jobber. 

Two more equipment manufactur- 
ers have joined the association as as- 
sociate members. They are: Gilbert 
& Barker Manufacturing Co., and 
The Gorman-Rupp Co. 


MR. DEALER- 


Here's an Oil that will 


bring you more customers 


and extra profits ! 


ealers are finding more and more customers 

asking for this new Champlin HI-V-1 Premium 
Heavy-Duty Oil! The word is around that here is 
@ heavy-duty oil that actually exceeds U. S. Army 
Mil-O-2104 specifications for heavy-duty service 
... and everybody wants to enjoy the more effi- 
cient performance of engines lubricated with this 
superior oil! Dealerships are still available... 


write, wire or phone, right now, for information! 


A PRODUCT OF 


CHAMPLIN REFINING COMPANY 





ENID © OKLAHOMA 
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Pennington Equipment 
Builds New Facilities 


The Pennington Equipment Sales 
Co., Inc., Williamsport, Pa., has be- 
gun erection of its new office and 
warehouse building at 220 South Rus- 
sel Ave. The new facility will be 
ready for occupancy by Sept. 1, 1953. 

For the past two years, the com- 
pany’s service department has been 
located at the Russel Ave. address, 
and upon completion of the construc- 
tion all operations will be located 
there. 


Company president, G. N. Penn- 
ington, began his contact with oil 
jobbers when the station computor 
pump was being introduced and has 


“CAT-PLASTIC" ALL-WEATHER PENNANTS 


SPECIFY TYPE 75 


These plastic pennants give you 
both all-weather durability and low 
cost. Each set is 25 ft. long, with 
twelve 12” x 18” flags in alternat- 
ing, brilliant colors — red, green, 
yellow and blue. Flags are sewed 
into cloth tape. Ready to put up. 


25 ft. set 
$1.00 FO... INDIANAPOLIS 


HEAVY-DUTY PLASTI-CLOTH PENNANTS 


expanded his line of equipment to in- 
clude every item that might be 
needed by the oil jobber, including 
pump and meter repairs and truck 
tank and storage calibration. The 
company operates a portable tank 


Made especially for windy parts of A 
the country, these are the toughest 
pennants made. Twelve 12” x 18” 
flags to the 25 ft. set. Four alternat- 


yellow, Flags are double-sewed to 


and meter checking device. 


The company was incorporated in 
1948 and is one of the original mem- 
bers of the National Assn. of Oil 
Equipment Jobbers. 


1952 Oil Record Edition 
Packs More Information 


The Oil Record, 1953 edition, Petroleum In- 
dustry Projects, 1420 New York Ave., N. W., 
Washington 5, D. C.; 6%" x 9%", stiff cloth 
binding, 410 pages, $8. 

The fourth edition of The Oil Rec- 
ord has been expanded to include 
more detailed company-comparison 
tables, more companies and more pe- 
troleum associations. 

The book presents operating and 
financial data on nearly 150 Ameri- 
can and Canadian oil companies for 
1952, with comparisons for the pre- 
ceding years. Company histories in- 
clude founding dates, mergers, acqui- 
sitions, stock transactions, dissolu- 
tions and other background material. 


Latin Americans Get 
Course in Sales 


Standard Oil Co. of California will 
hold sales training classes for its 
Latin American representatives be- 
ginning next month. 

The first class, to be held in San 
Francisco from Aug. 31 to Sept. 25, 
will be attended by 30 distributors 
representing 13 South and Central 
American countries. 


Electric Plant Oil Use Up 


Electric utility plants consumed 
63.8% more fuel oil during May than 
in the same month of 1952, reports 
the Federal Power Commission. 

A total of 6,086,995 bbl. was con- 
sumed as compared with 3,716,715 
bbl, last year. Fuel oil stocks on 
hand June 1 totaled 13,018,429 bbl., 
sufficient to last 66 days, based on 
the May usage rate, FPC added. 
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ing colors—red, white, blue, and e 


two-ply rope. Ready to put up. 


25 ft. set 
$1.30 Fos. indianarotis 
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SPECIFY TYPE 250 


FRE E! Send for catalog of Pratt's station outdoor display 
material. Gives display ideas for every occasion! 
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201 PRINTCRAFT BUILDING, INDIANAPOLIS 4, INDIANA 


with FencPainteR 


Save 90% on labor costs, 50% on mate- 
rials, with this amazing new painting 
method. Used by America’s largest indus- 
trial firms, institutions, parks, playgrounds, 
etc. Stranded roller applicator covers big 
areas quickly . . paints most any surface, 
minimizes waste, slashes costs. Special trial 
outfit, includes Industrial size FencPainteR, 
receptacle, 5 gal. Aluminum enamel, 1 gal. 
solvent (enough for 2000 sq. ft.) only 

. ($5.00 extra for gray, white or 

. $10.00 extra for red or green). 
An easy ONE-DAY job! 


MAIL COUPON for 8 page illustrated 
brochure with full detoils covering 
FencPainteR products and their use. 


FencePainteR Corp. 
2314 W. Von Buren Street, 
Chicago 12, Wil. 








Wheaton ™” LOADING ASSEMBLY 













* MAXIMUM FLOW 


is assured through every part of Wheaton Type 290. Completely stream- 
lined, with a minimum of fittings, this assembly greatly facilitates and 
speeds-up loading operations. 


*& GREATER FLEXIBILITY 


A combination of specially designed swing joints provide greater flexi- 
bility. Full 360° horizontal and 240° vertical rotation mean easier op- 
eration. 


* EQUAL COUNTERBALANCING 


throughout insures even weight distribution and pa = 
seal bearing surfaces rotate freely. Automatic cou 

assembly to vertical or semi-vertical position. Design effects ceitest 
counterbalancing with minimum counterweighting. 


* SMOOTHER OPERATION 


is attained by the use of Wheaton easy-operating, shockless loading 
valves and free swinging, seal-packed ball bearing swing joints. New 
— sliding tube packing gland assures leak proof operation when 
loading. 





It pays to specify WHEATON 


for Quality on New Plant Installations 


On new construction or in rebuilding existing facilities, specify 
Wheaton for loading assemblies. Wheaton quality provides the 
long service life that makes for real savings over the years. For 
full information consult the Wheaton Catalog — for complete 
service call your nearest Wheaton distributor. 


FAUCETS © VALVES © JOINTS © COUPLINGS 





—in every operation; bulk plant, terminal, pipe 
line, or refinery, Wheaton Loading Assemblies have 
given superior service in thousands of installations. 


Wherever bulk handling operations are in progress 
you'll see Wheaton in action. Thousands of 
trouble-free installations throughout the 

world attest the ability of Wheaton load- 
ing assemblies and fittings to render 
superior service under severe op- 
erating conditions. 


SPECIFICATIONS 


SIZE TYPE 290 
2", 242", 3" and 4" 


SLIDING TUBE 5 FT. CLOSED 
FT. EXTENDED 
DROP PIPE 4 FT. LONG 


Furnished other than 
standard sizes on request 


MATERIAL 


Brass throughout 
Counterweights—iron 


© LOADING ASSEMBLIES 








tion systems hold promise for 
improvement over current types. 


Engine Development - Max M 
Roensch, staff assistant to the asso- 
ciate director of engineering re- 
search, Ethyl Corp., said that dur- 
ing the past 25 years automotive en- 
gimeers have delivered the kind of 
engines fleet operators want—-great- 
er horsepower from the same or 
smaller engine size. In 25 years av- 
erage displacement has remained al- 
most constant at 400 cubic inches but 
brake horsepower per cubic inch has 
doubled. 


Compression ratio, one of the most 
important factors affecting engine 
efficiency, he said, has gone up stead- 
ily over the years about 1/10th of a 
compression ratio per year. Brake 
horsepower at 3,200 rpm has in- 
creased and fuel consumption de- 
creased. As knowledge on combus- 
tion configuration and fuels continue 
to progress, he predicted, octane re- 

| quirement at a given compression ra- 
tio will be reduced. 


BETWEEN SESSIONS of Ethyl Corp.’s Transportation Conference (left to right) V-8 engines permit high compres- 
E. J. Ronan, The Texas Co., New York, chats with Charles Wilson, Surface Transpor- 10m ratio without undue engine 
tation, New York, and Paul C. Huelsenbeck, The Texas Co., New York roughness or encrifices in durability. 
This type of engine, Mr. Roensch de- 
clared, looks like a natural develop- 
ment for truck operation. This should 
help solve the problem of higher pow- 
er without increase in weight over 
present engine design. 


Truck of the Future: Light weight and high power of 


the gas turbine make this type of 
powerplant very appealing to bus and 
truck operators. High fuel consump- 


tion is a disadvantage. Fuel con- 

More Payload Power sumption rates two to three times 
? that of conventional gasoline and 

Diesel engines are normal at full 


throttle, he said, and at idle conven- 


By HOLGER RIDDER TRENDS IN COMPRESSION RATIO 
NPN Transportation Editor 


Greater power. 88 Fo 9'h 
Increased fuel economy. 84 
More durability. 
Less weight. 80} 
That describes the truck of 1960 
as visualized by Ethyl Corp.’s Max 76 , a a | 
reg; Wa es cae = ire Dae 4 
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M. Roensch before some 240 truck 
fleet operators and oil industry men 
at the first of five transportation con- 
ferences conducted by Ethyl Corp. in 
New York. 

The two-day conference also heard 
that: 

An internal combustion en- 
gine-gas turbine combination for 
trucks is a future possibility and 5.6 
would result in substantial fuel 52 
economies, ; 

Use of V-8 engines in trucks 48 
will effect important savings in 
weight. 44 a 1 = i 

Compression ratios will con- 1924 40 4246 ‘50 54 58 
tinue to increase, hitting 8.4 to MODEL YEAR 
1 and higher for passenger cars 
and 7.4 to 1 for trucks by 1960. COMPRESSION RATIOS are going higher and by 1960 will hit 8.4 to 1 and 7.4 tw 1 

Three different types of igni- for passenger cars and trucks, respectively 





68}+——++ +—t——+- 
| PASSENGER CAR 
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GAS TURBINE has appeal but its fuel consumption is high compared to gasoline or 
Diesel engines 
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EXHAUST 
COMBINATION of gas turbine and gasoline or Diesel engine holds promise for the 
future. This schematic sketch shows the layout of a compound engine system 


TREND OF AMERICAN TRUCK AND BUS ENGINES 
BRAKE HORSEPOWER AND ENGINE SPEED 
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HORSEPOWER continues to rise but engine size remains about the same, in some 
cases has become smaller 
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tional engines use one gallon of fuel 
per hour while the turbine eats up 
12 gal. per hour. 


The most promising future engine 
for both truck and bus, Mr. Roensch 
asserted, is the compound engine. Ex- 
haust from either a gasoline or 
Diesel engine can be directed into a 
gas turbine so that over-all efficiency 
of this powerplant could be greatly 
improved. With a potential 25 to 
30% reduction in fuel possible 
through use of compound engines, it 
is hard to believe that this promis- 
ing new development will not be car- 
ried through to satisfactory comple- 
tion by some capable organization, 
the conference was told. 


He added: 


“It is my belief that 1960 engines 
will have: 


“1—0.5 brake horsepower per cubic 
inch for gasoline and 0.4 brake horse- 
power per cubic inch for Diesels. 


“2—Compression ratio of 7.4 or 
higher for gasoline and a 20% im- 
provement in economy for Diesel. 


“3—Durability superior to present 
models. 


“4—-Lighter engines both on 4 
brake horsepower and total weight 
basis. Diesel engines will be available 
weighing only 5 to 7 lbs. per horse- 
power. 


“5——Weight per brake horsepower 
better with powerplant net total 
equal or less than at present.” 

Automotive Fuels—Weighing the 
merits of various fuels, John S. 
Wintringham, technical assistant to 
the director of research and develop- 
ment, Ethyl Corp., said Diesel fuel 
is favored by lower coct per gallon 
and by better economy, Diesel fuel, 
however, requires a larger, heavier 
and more expensive engine for the 
same power output. It is estimated 
a truck must operate more than 40- 
50,000 miles per year for Diesel to 
be economically better than gasoline. 


LP-gas contains 27% less heat per 
gallon than gasoline, Mr, Wintring- 
ham explained, and Diesel 10% more. 
LP-gas requires more costly engine 
fuel system and more expensive 
storage facilities. Handling problems 
are increased. 


Only 4% of LP-gas is used in in- 
ternal combustion engines, he said. 
In 1952, of 9 million trucks, about 
34,000 were Diesel; of 220,000 buses, 
30,000 were Diesel; of 4 million farm 
tractors, 85% were gasoline, 7% dis- 
tillate, 5% Diesel and 3% LP-gas. 


Viewing the gasoline vapor prob- 
lem, the speaker said this can be re- 
duced by rearranged or redesigned 
fuel systems or wider use of pressure 
systems. Reduction in vapor lock dif- 
ficulty might reduce fuel costs since 
oil companies could then incorporate 
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Table 1 


*Test Vehicle *Test Vehicle *Test Vehicle *Test Vehicle 
#3 #4 #5 #7 


Type Tractor . 2 axle 2 axle 

Net horsepower ... 112 160 

Total tractor wt... 8,260 10,265 

Type Trailer ..... Single Tandem 
axle 


Axle weight ...... 
Gross vehicle wt. . 
Gross wt. per net 

horsepower ..... 372 387 
Ton miles per . 

of gasoline 117 
Ton miles per ve- 

hicle hour ...... 910 


18,000 
41,500 


18,000 
62,000 


1,300 


18,000 
80,000 


3 axle 3 axle Approx. gallonage 


180 76 with steel tanks.. 
16,700 
Tandem 


17,531 Gallonage to gross 
Tandem semi vehicle wt. 
and Approx, gallonage 
2-axle full with alum. tanks 
. Gallonage to gross 
116,000 vehicle wt. ratio. 
445 421 
128 140 


1,460 2,450 


*Vehicle number corresponds to number of vehicle used in test. Seven 
trucks were used in test which was made on Pennsylvania Turnpike 
under authority of National Research Board, Department of Economic 
Finance Administrations of Bureau of Public Roads. 


more of the volatile hydrocarbons in 
gasoline, the conference was told. 


Studies of 29 models of cars over 
the period 1930 to 1950 indicate av- 
erage fuel economy has increased 
30% despite greater engine power 
and car weight, he stated. People in 
the automotive industry say further 
improvement in fuel economies of 
30% would be possible if fuel octane 
number were raised just above 100. 


Commercial Vehicle Design — As 
gross vehicle weight goes up, truck 
operating costs in terms of fuel and 
time per unit of weight go down, if 
the power provided is kept in proper 
proportion to gross vehicle weight. 
That’s the opinion of V. M. Drew, di- 
rector of research, and A. E, Wil- 
liams, chief engineer, Fruehauf Trail- 
er Co. 


Mr. Drew said “Pennsylvania Turn- 
pike Tests” show: 


The most economical way to trans- 
port by truck over average highways 
is to haul up to the legal limit on 
every trip and keep power in the im- 
mediate vicinity of one net horse- 
power for every 400 to 500 Ibs. of 
gross vehicle weight, Mr. Drew de- 
clared. 


Comparison of the gasoline payload 
which could be carried by these four 
test trucks with steel or aluminum 
tanks is shown in Table 2. 


Making trailers stronger and light- 
er becomes increasingly difficult, the 
conference was told. Today, use of 


stainless steel, aluminum alloys, mag- 


nesium, etc., has reduced weights 
considerably. For maximum strength 
and highest possible metallic per- 
manency, stainless steel stands pre- 
eminent. 


There seems relatively little hope 
of making any further marked re- 
duction insofar as tires, springs, axle 
forgings, wiring, lights, paint, etc., 
are concerned, Mr. Drew remarked. 
These represent about 25 to 30% of 
total trailer weight on a single axle 
unit and 35 to 40% on a tandem. 


Points made by other speakers ad- 
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dressing the 


these: 


conference included 


Lubrication—Six factors affect en- 
gine performance from a lubrication 
standpoint. George Round of So- 
cony-Vacuum Oil listed them as fol- 
lows: 


(1) Engine design; (2) engine man- 
ufacture; (3) operating conditions; 
(4) maintenance, including overhaul; 
(5) fuels; (6) lubricants. 


He described oil as a “garbage col- 
lector” which accumulates contam- 
inants according to this formula: 


ratio.. 


Table 2 


Test Vehicle Test Vehicle Test Vehicle Test Vehicle 
#3 #4 


#5 #7 


4.100 6,400 8,000 12,250 


l1to 10 1 to 9.8 - ito 10 1 to 10.6 


4,250 6,650 8,300 12,750 


1 to 9.8 1to 9.3 1 to 9.6 1 to 9.1 


“Oil plus air, times heat, times time, 
times catalyst, equals acids, varnish 
and sludge.” 


The time element is most easily 
controllable by the fleet operator, 
Mr. Round pointed out, Regular oil 
changes, based on operating condi- 
tions, can effectively reduce the 
amount of “garbage” an oil will co)- 
lect, and will help achieve top en- 
gine performance and life, the con- 
ference was advised. 


Valves—Vincent Young, chief en- 
gineer, Valve Division, Eaton Manu- 
facturing Co., explained causes of 
various valve difficulties, and some 
remedies, including these: 


Warped exhaust valves: usually the 
result of the valve trying to ac- 
commodate itself to a change in 
shape of the port, or the result of 


HAMPIONS 


EXTRA FEATURES 


Four Cylinder ““V” 
Type Compressor 


Exclusive aero-dynamic 
features that mean... 


© LONGER LIFE 
© MAXIMUM PRESSURE 
© MINIMUM RUNNING COSTS 


The air compressor is a mighty important 
unit in any service station. Many vital 
customer services depend on it. So, 
exactly the right compressor for the sta- 
tion's particular requirements should be 
selected. Your new compressor must 
give you endurance plus dependable per- 
formance plus economy. These neces- 
Sary qualities are determined on/y by the 
materials, workmanship and practical 
design of the compressor—not by any 
one single feature. That's why we ask 
that you check and compare the Extra 
CHAMPION Features before you make 
your choice. Check point-by-point and 
you can't help but pick—the “Champ” of 
Compressors—a CHAMPION. 


54 MONEY-SAVING MODELS 
A model to fit every service station need 


Ys hp. to 10 h.p. 
edema Mpea stationary or portable 


Write TODAY for your 
FREE copy of the New 
Champion Catalog. 


CHAMPION PHEUMATIC MACHINERY COMPANY, 846 NO. PLEASANT, PRINCETON, ILLINONS 








BUCKEYE’S NEW ‘SLIP IN... SLIP 
DELIVERY STRAINERS 


No. 872 Inlet Strainer is designed for permanent 
installation at the inlet end of bulk plant fill pipes. 
Strainer cone is §8-mesh galvanized wire—won’t 





restrict flow—catches rust scale, dirt and foreign 
objects—prevents clogging in “hard-to-get-at” line 
strainer screens. Pulls out with finger-tips for quick 
cleaning before each delivery—slips back in the 
same way. Strainer cap threads on and off the 
machined body by hand—has a gasket that seals 
tightly. No tools needed. Sizes 2% and 3 inches. 











No. 872T Outlet Strainer is permanently attached 
to unloading pipes on tank trucks—keeps dirt. 
tank scale and other harmful matter from enter- 
ing storage tanks. Strainer cone is 8-mesh to 
permit full flow and can be cleaned quickly after 
each delivery. Machined strainer body is similar 
to the No. 872 Inlet Strainer, with long threads 
to permit hand-tightening of cap. Cap gasket pre- 
vents leakage of liquid or fumes. Requires no tools. 
Sizes 2%2 and 3 inches. 





BUCKEYE IRON & BRASS WORKS 
82 
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uneven temperatures 
valve head; 


Guttered valve seats—often caused 
because valves do not rotate; 


Valve face guttering, valve stem 


sticking — often remedied through 
valve rotation; 


around the 


Valve face or seat wear—may be 
cut by rotation but better solution 
possible by using seat inserts or 
valve facing alloys. 


Mr, Young said where valve life 
might be about 15,000 miles with a 
non-turning, unfaced valve, facing 
the valve or providing rotation sep- 
arately may double valve life. If 
both are used, it is not unreasonable 
to expect 10 times the original life 
or 150,000 miles. 


Pistons and Rings—A. M. Bren- 
neke, chief engineer, Perfect Circle 
Corp., asserted few oil rings ever 
fail because ventilation is clogged. 
The area of ventilation is not at all 
critical and deposits do not affect 
performance unless it is sufficient 
in volume and density to reduce unit 
pressure. 


He explained the oil ring is only 
the primary control element; the top 
ring is the final control. No oil ring 
can give satisfactory oil economy in 
the presence of an upward scraping 
or otherwise malfunctioning top com- 
pression ring, Mr. Brenneke de- 
clared. 

He added that chrome top rings 
can reduce ring wear rate about 75%. 


Spark Plugs and Ignition — Three 
types of ignition systems hold prom- 
ise over current conventional system, 
according to R. K. Christie, director 
of research, Champion Spark Plug 
Co. He listed them as: 

(1) Hooven high frequency; (2) 
high energy capacitant discharge sys- 
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LUBE DEVELOP. 
MENTS were dis- 
cussed by George 
A. Round (left), 
chief automotive 
engineer, Socony- 
Vacuum, in a talk 
before the Ethyl 
conference. At 
right is Lewis F. 
Moody, also of 
Socony 


tem; 
tem, 


Carburetion — K. F. Deck, sales 
service manager, and A. Redden, 
field engineer, Zenith Carburetor Di- 
vision, stressed the importance of 
regular servicing of air cleaners for 
best fuel economy. 


Maintenance—Maintenance neither 
produces nor sells the products 
hauled, J. A. Moreland, vice presi- 
dent, maintenance, Fifth Ave. Coach 
Co., told the conference. It entails 
spending money for materials and 
labor. Therefore, it is an expense 
and the better the maintenance, the 
less the expense. 


(3) electrostatic ignition sys- 


DJ Cool to Barge Plea 
For Pipe Line Blockade 


Charging that Independent mar- 
keters and refiners would be blocked 
from a “critical supply of petroleum 
products,” four barge operators last 
week urged the Justice Department 
to withdraw its approval of the pro- 
posed Texas-to-New Jersey pipe line. 

U. S. Pipe Line Co. wants to trans- 
port oil products from Baytown, Tex., 
to Newark, N. J., by way of Memphis, 
Louisville, Cincinnati and Pittsburgh. 
Last fall DJ issued a “railroad re- 
lease letter” to the company which, 
the barge operators assert, gives it 
advance assurance that it would not 
be criminally prosecuted under the 
antitrust laws. 

The plan “would divert a critical 
supply of petroleum products from 
Independent marketers into market- 
ing outlets of major oil companies,” 
said the barge operators. Blocking out 
independent refiners and marketers 
would be the “natural and probable” 
consequence, they added. 

DJ View — However, a DJ source 


said last week it is very doubtful 
that Attorney General Brownell 
would consider withdrawing its “green 
light” letter of approval for the pipe 
line. 

The official said he based his op- 
inion on two main factors: 1. Mr. 
Brownell is a strong advocate of us- 
ing consultation and prior approval 
methods to help companies avoid un- 
witting violations of antitrust laws. 
2. The withdrawal could be inter- 
preted as DJ siding with one element 
of the oil business— barge operators 
—over another—pipe line operators 


The source also noted that with- 
drawal of the letter would be a pre- 
cedent for additional withdrawals of 
similar letters involving many other 
types of industries, a step that could 
lead to confusion in the business 
world. 

However, he qualified his opinion 
by noting that certain congressional 
quarters have taken a critical view 
and might force a change in the whole 
DJ manner of handling the situation 
In that case, all “green light” letters 
might be cancelled, including the U. S. 
Pipe Line document. 

Barge Plea — Main points of the 
barge operators’ attack were these: 

~The pipe line company’s “discrim- 
inatory” tariff system would tie 
shippers to a five-year contract that 
would “illegally and unreasonably 
prevent us from competing for this 
transportation business.” 

The company’s plan would lessen 
competition by giving an “unreason- 
ably competitive advantage to large 
shippers at the expense of small in- 
dependent refiners and marketers.” 


“We welcome free and open com- 
petition, but we oppose its attempt 
at monopoly and unreasonable _re- 
straint of trade and its glaring rate 
discriminations and rebates.” The re- 
quest was signed by: River Co. Inc 
and Chotin Towing Corp., New Or- 
leans; Commercial Petroleum & 
Transport Co., Houston, and Green- 
ville Towing Co., Greenville, Miss. 


Lower Oil Rail Rates 
Are Granted by ICC 


Midwest railroads were granted 
rates 1.5c lower than prevailing tank 
truck rates last week by the Inter- 
state Commerce Commission. 

The new rates apply only to hauls 
above 75 miles. On shorter hauls, a 
lower rate was denied. The proceed- 
ing was part of a general effort by 
railroads to regain some of the re- 
fined petroleum traffic lost to motor 
carriers, particularly for hauls less 
than 200 miles. 

Last week’s action applied to rates 
from points in Wyoming and Colo- 
rado to destinations in Wyoming, Col- 
orado and western parts of South 
Dakota, Nebraska and Kansas. 








Ohio Votes Axle-Mile Levy; Hikes Gasoline Tax 1c 


A “package” of three highway bills 
approved by the Ohio General As- 
sembly July 9 will raise the gasoline 
tax 1c, levy an axle-mile tax on 
trucks and distribute $11,500,000 to 
Ohio counties, municipalities and 
townships for highway use. 


The bills have been sent to Gov- 
ernor Lausche for his signature. 

The gasoline tax increase is the 
state’s first since 1928. It is ex- 
pected to bring in $23,000,000 per 
year. The new increase, which raises 


the state gasoline tax to 5c will be- 
come effective with the governor's 
signature. 


The controversial axle-mile levy 
charges trucks on a basis of how 
many miles they travel on how many 
axles. Trucks are charged rates 
ranging from 0.5c to 2.5c per mile, 
depending on the number of axles. 
If the bill is signed, the axle tax goes 
into effect Oct. 2 and is expected to 
bring in $18,000,000 per year. 

The Assembly also passed a reso- 


FOR HANDLING 
PETROLEUM PRODUCTS with 


Power Take-off 
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MODEL GL-02 


GORMAN-RUPP GEAR DRIVEN 
Self-priming Centrifugal Pump 


Meets the transporter’s demand for 
increased pumping performance — easy 
installation — economy — trouble - free 
service. 


Designed for mounting in trucks direct 
coupled to power take-off. Gear increases 
power take-off RPM’s 4.2 times. Parallel 


Photo shows close-up view of Gorman- 
Rupp pump attached to truck frame. 
Note excellent ground clearance. 


The Model GL-02 pump illustrated 
is only 11” wide and 1314” high 
and mounts in the truck frame 
with plenty of under-clearance. It 
has 2” discharge and weighs only 
121 Ibs. 


The 02 and 0214 series pumps are 
available as complete Engine- 
Driven Units, also for Motor 
Drive or Belt Drive. 


suction and discharge makes pump a 
simple U in piping system. 


Self-priming, without the use of check 
valve. This pump has many valuable 
safety features and the lowest mainten- 
ance cost. 


Consult our engineers about your petro- 
leum handling problems—no obligation. 


Write for Bulletin 0-PP-11 and 0-PP-11-A. 


The GORMAN-RUPP Co. 


MANSFIELD, OHIO 





lution to put a constitutional amend- 
ment on the November ballot per- 
mitting the issuance of $5,000,000 in 
highway bonds. 


+ 


Ohio’s axle-mile tax was called 
even more inequitable and discrimin- 
atory than the regular ton-mile tax 
by the American Petroleum Industries 
Committee in its May-June issue of 
the Tax Economics Bulletin. 

“Probably the most dangerous fea- 
ture ... is the threat it holds for in- 
terstate commerce,” said the com- 
mittee. 


“An obvious result of such a dis- 
criminatory tax would be a tendency 
to load all trucks to the maximum 
axle weight permitted by the state 
law,” the committee concludes. “This 
would be completely contrary to the 
thinking of most state highway of- 
ficials, who are advocating the great- 
er use of multi-axle vehicles in order 
to spread the load over a greater 
number of axles and thereby reduce 
the stress on the highways.” 


The tax also would encourage the 
greater use of two-axle vehicles in 
Ohio, in order to avoid the levy. This 
would “cause congestion on the high- 
ways and increase transportation 
costs (by requiring) more frequent 
trips by smaller vehicles.” 


“Actual experience has shown that 
all third-structure taxes are unfair, 
discriminatory and punitive in char- 
acter,” said the committee. “Idaho 
(has) abandoned the ton-mile tax af- 
ter about a year’s trial, because it 
was ‘involved and costly’ to admin- 
ister and presented reciprocity prob- 
lems.” 


A Wisconsin circuit court “declared 
the state’s weight-distance ‘tax un- 
constitutional because so many 
exemptions were allowed in an ef- 
fort to simplify its administration.” 

Contrary to being revenue produc- 
ers, asserts the committee, such meas- 
ures produce less money. “In New 
York, during the 18 months the 
weight-distance tax has been in ef- 
fect, it has produced gross receipts 
of only $13,200,000, while appropria- 
tions for administrative costs have 
totaled over $3,500,000, or 27% of 
gross.” 

Pointing out the discriminatory as- 
pects of Ohio’s measure, the com- 
mittee said that “a three-axle truck, 
loaded to the legal maximum 19,000- 
pound axle weight and carrying a 
gross load of 57,000 pounds, would 
be taxed at one-half cent per mile. 
Yet a four-axle tractor combination 
which might be carrying a gross load 
of only 40,000 pounds, or 10,000 
pounds per axle, would be taxed at 
1% cents per mile, or three times 
the rate of the three-axle vehicle. 

The inequity of such taxation be- 
comes even more glaring in the case 
of an empty five-axle truck-trailer 
combination, which would have to pay 
in the highest tax bracket.” 
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Young Marketer 


Mr. Deano 


“The fastest growing industrial sec- 
tion of the nation with a competitive 
spirit reminiscent of the oil industry’s 
pre-war days,” is the enthusiastic 
opinion of New Orleans held by 
Charles C. Deano. 


The 30-year-old ex-Air Force pilot 
is executive vice president of Victory 
Oil Co., Inc., producer of greases and 
blender of lubricating oils. The com- 
pany was organized in 1918 by Guy 
L. Deano, Sr. 

“Quality of product is most impor- 
tant, but we still can maintain an 
edge on competitors through SERV- 
ICE,” emphasized Mr. Deano. “Short- 
er margins have hindered jobber ex- 
pansion in our area,” he adds. “Costs 
of equipment and supplies are up, 
as well as insurance and labor, while 
we have been operating on closer 
margins.” 

Graduating from St. Paul’s College, 
Covington, La., in 1939, Charles at- 
tended Tulane University’s school of 
engineering two years before joining 
the Air Force. He flew 35 missions 
over Europe as a B-24 pilot and re- 
ceived the Distinguished Flying Cross 
for his work with the underground 
in Europe. Returning to this country, 
he attended the Air Force’s Chanute 
Field engineering school and after 
graduating helped organize other en- 
gineering schools for pilots through- 
out the country before being dis- 
charged. 

During his early college days, 
Charles worked in Victory Oil’s cerv- 
ice stations and plant. Following his 
discharge, he became the plant’s main- 
tenance engineer, then salesman, as- 
sistant sales manager, sales manager 
and, in January 1950, executive vice 
president. 

“We manufacture our own greases, 
compound our oils and blend our own 


JULY 15, 1953 


brand of lubricating 
said. “We also manufacture insecti- 
cides, disinfectants and industrial 
paints. Our products are marketed 
under our own name, Victory, Victo, 
and Vic Penn—for our 100% Penn- 
sylvania Motor Oils.” 

Guy L. Deano, Sr., is president and 
managing director. He also is presi- 
dent of Guy L. Deano, Inc., Real Es- 
tate, former president of the New 
Orleans Real Estate Board (4 terms), 
former president of the Louisiana 
Real Estate Board, and present chair- 
man of the New Orleans Auction 
Exchange. 

Charles is a member of the New 
Orleans Jaycees and Chamber of 
Commerce, a charter member of the 
Houston, Tex., Big Brothers and a 
member of Lodge 30, B.P.O. Elks. 
Married, he has a _ nine-month-old 
daughter. 


oils,” Charles 


~ * * 


Henry L. Schwartz, president of 
Paragon Oil Co., was honored last 
month at the annual dinner of the 
Automotive Division of the United 
Jewish Appeal. Mr. Schwartz was 
cited for his service to the industry 
and “devotion to (his) fellow-men 
(through his) work for the United 
Jewish Appeal.” 


+ * > 


Philip C. Humphrey, The Texas 
Co.’s public relations manager for the 
_past 11 years, has joined the Ameri- 
can Petroleum Institute’s Oil Indus- 
try Information Committee to take 
charge of all creative work. He has 
been identified with the OTIC pro- 
gram since its inception in 1947, 
having served three terms as a vice 
chairman of the national group. 


Mr. Loudon Mr. Bloemgarten 


John H. Loudon and H. Bloem- 
garten, general managing and man- 
aging director of the Royal Dutch 
Petroleum Co., respectively, have 
been made Knights of the Order of 
the Netherlands Lion by Queen 
Juliana. Mr. Loudon joined the Royal 
Dutch/Shell group in 1930. He was 
vice president of Shell Oil Co., Los 
Angeles, in 1932, general manager in 
Venezuela in 1944, and became a 
managing director in 1947. Mr. 
Bloemgarten joined the Royal Dutch 
Shell group in 1920, served in Java 
and Sumatra, 1921-26, as a geologist, 
came to this country in 1938 as vice 
president of Shell Oil Co. He was 
appointed to his present position in 
1948 


L. J. Thompson, manager of In- 
diana Standard’s Grand Rapids, 
Mich., sales field since 1922 retired 
July 1 after 45 years with the com- 

_ pany. G. D. Carroll, manager at Hur- 
on, S. D., succeeds him. R. H. Pat- 
. terson, assistant manager-reseller at 
Fargo, N. D., replaces Mr. Carroll 


NEW CHAIRMAN of the New England district Oil Industry Information Committee 
is Donald R. Ferris, center, Boston division manager of Gulf Oil Corp. He succeeds 
Ben Halsell, right, The Texas Co., who was transferred to Chicago. 

R. R. Potts, New England division manager of Socony-Vacuum, first chairman 


Shown also is 





there’s more to Service Station Lighting 
than first meets the eye! 
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BENJAMIN 
SERVICE STATION 


oan UNITS ae ——— — Be "99 N 
Matias Genter ele, xtra years of ‘opening day lighting efficiency 
depend upon the quality of the units you specify 


Here are 3 typical examples: 


““DUO-SERVICE” 


Floodlight ieiai N 

—provides two distinct f =~ \\ . It’s important that your service station lighting units meet the highest 

kinds of floodlighting from 4 approved quality standards. Highest quality standards cover correct lamp 

one unit. Inner projector \ hieldi * rtant in the eliminati f . j hich 

can be adjusted feem side 1 118 shielding, important in the elimination of annoying glare which causes 

to side to locate beam in- im complaints from neighbors, discomfort to customers and eye fatigue for 

dependently from ground > a] employees. Highest quality standards assure simplified operation — in- 

lighting. _ = cluding, for example, simple beam adjustment on floodlights. Highest 
quality standards assure, also, best performance with minimum mainte- 

“CLUSTER-ETTES” : 

«weethinaneil: ehiiel: nance—it means fluorescent lampholders that make lamp replacement 

num units designed for \Gamm quick and easy; it means a reflector finish that can be quickly restored 

supplementary “punch” \We to original efficiency with soap and water. 

lighting. Tightfitting gas- : 

ket seals out moisture. Adding all this up, high quality lighting units are the kind you can rely 
on to provide proper station lighting year after year . . . the equipment 

perenne tiygyineae te ‘ which brings you EXTRA YEARS of “opening day” lighting efficiency. 

Lighting Unit—especially ==\\= - “ ae 

designed for wash rack Ss Before you buy new units, consult with your Benjamin Electrical Con- 

lighting. 1. Spring-type tractor, who is a specialist on station lighting. Or write for FREE Station 

clamps unsnap in a jiffy. p Lighting Idea Book and Data Bulletins. Benjamin Electric Mfg. Co., 

2. Threestrong hingeskeep Service Station Planning Dept., Des Plaines, Illinois. 

cover aligned. 3. “Spring- 

lox” Lampholders lock 
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sold exclusively through electrical distributors 
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Mr. Ruan 


John Ruan, 39, president of 
Ruan Transport Corp., Des 
Moines, has been elected presi- 
dent of the National Tank Truck 
Carriers Assn. for 1953-54. 

Mr. Ruan has been associa- 
tion vice president for the past 
two years. It comprises some 
900 motor carriers of bulk liq- 
uid petroleum products through- 
out the nation. He also is a con- 
ference vice president of the 
American Trucking Assns., Inc., 
and treasurer of the Iowa Motor 
Truck Assn. 


Fresh out of college in 1933, 
Mr. Ruan bought a used truck 
and made a job for himself in 
the trucking business. From 
this humble beginning has 
grown a corporation operating 
a fleet of 250 tank trucks in 
five states, and terminals in 
12 midwestern cities. 

Ruan trucks operate 24 hours 
a day delivering fuel oil and 
gasoline from pipe line and riv- 





Young Ex-Driver Heads Giant Tank Truck Firm 


er terminals to more than 3,000 
bulk plants in Iowa, Illinois, 
Missouri, Nebraska, Minnesota 
and Wisconsin. Ruan tankers 
haul a billion gallons of pe- 
troleum products annually. 

“We met a demand with a 
service that was needed, and 
we've grown with the demand,” 
said Mr. Ruan in explaining his 
growth to owner of a far-flung 
transportation business. 

One of the keys to his suc- 
cess was the development of 
“key-stop” delivery system. Un- 
der this system, Ruan drivers 
carry keys to certain intake 
valves at bulk plants where 
they make deliveries. This lets 
them deliver products at night 
after plant personnel have gone 
home. 

Of the 600 people employed 
by Ruan Transport, 480 are 
truck drivers. Each driver is 
selected on the basis of mental, 
physical and aptitude tests and 
receives periodical refresher 
training. 

For two successive years, 
Ruan Transport has won the 
Trailmobile tank truck trophy, 
top national safety award in the 
petroleum transport field—for 
the driver-training program, 
lowest accident rate in the in- 
dustry, and general safety pro- 
motion. 

Besides heading Ruan Trans- 
port, Mr. Ruan owns Ruan 
Equipment Co., which operates 
250 truck tractors pulling trail- 
ers from Fruehauf factories to 
points throughout the country, 
Ruan Cab Co. and the Ruan 
Rent-A-Car service. 

Born in Beacon, Iowa, in 
1914, the son of a physician, Mr. 
Ruan: moved to Des Moines with 
his parents when he was 14. 








Two jobbers report that they are 
considering the addition of LP-gas 
to their sales. They are Ward A. 
Rainey, of Ozark, Mo., and Russell 
Boeve, part owner and manager of 
the Boeve Oil Co., Holland, Mich. 


Edward F. Marquard, manager of 
the oil heating and burner division of 
Allied Oil Co., Cleveland, Ohio, has 
been elected a director of the Oil- 
Heat Institute of America, Inc. He 
has previously served OHI as a direc- 
tor of the distribution division. 


= 7 > 
Supertest Petroleum Corp., Ltd., 
of London, Ont., has announced the 


appointment of James C. Stafford 
as manager of technical research. He 
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previously was special automotive- 
industrial representative for Imperial 
Oil Ltd. and physical research tech- 
nician for General Motors of Canada 
Ltd. 


7 . > 


J. Porter Langfitt, senior vice 
president, Pure Oil Co., is giving up 
supervision of the company’s refin- 
ing operations to assume genera] ad- 
ministrative duties on a company- 
wide basis. He will continue to direct 
Pure’s research and development 
laboratories, patent, and the engi- 
neering departments. P. N. Gammel- 
gard, manager of refinery opera- 
tions, has been appointed to the new- 
ly-created post of general manager 
of refinery operations. 


dames M. Ross, Chicago division 
manager, Cities Service Oil Co., 
has been promoted to Rear Admiral, 
USNR, a flag (two-star) rank seldom 
reached by non-Annapolis men. 

He has been 
head of Illinois 
naval militia 
since 1941 when 
he relieved Rear 
Adm. Edward A 
Evers who held 
the post for sev- 
eral years. 

Admiral Ross 
joined the navy 
as ane enlisted 
man in May 1912 
and has served 
on a continuous 
basis since that time on either active 
or inactive duty. 

In World War I, he served aboard 
the U. 8. 8. Baltimore. In World 
War II, he was in the South Pa- 
cific where he served part of the time 
as commanding officer of Fiji and 
Tonga Islands and later as island 
commander of Tulagi. He was on 
duty in the Marianas Islands when 
the war ended in the Pacific. 


He has been with Cities Service 
since 1924 and became division man- 
ager after release from active duty 
following World War II. 


Mr. Ross 
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CONFERRING at their June 17th meeting are officers of the Vermont Petroleum 
Industries Committee, left to right: Frank J. Meade, The Texas Co., former chairman; 
C. Douglas Cairns, Champlain Oil Co., vice chairman; Dennis B. Kessell, Shell Oil 
Co., former vice chairman; and William L. McKee, re-elected executive secretary 





RHODE ISLAND Petroleum Industries Committee officers re-elected at the annual 

meeting in East Providence June 9 are, left to right: Joseph Connell, executive secre- 

tary; Harry D. Crombie, district manager of Shell Oil Co., chairman, and Francis 
Gilbane, F. Gilbane, Inc., vice chairman 





KENTUCKY PETROLEUM Industries Committee officers, elected at the annual 
meeting June 19 in Louisville, are congratulated by L. D. Haisley, right, district 
manager of Shell Oil Co., retiring chairman. They are: C. H. Coe, left, state manager 
of The Texas Co., Louisville, vice chairman, and C. J. Bolton, Jr., manager marketing 
division of Ashland Oil and Refining Co., Ashland 

















Mr. Wooten Mr. Sheehy 


Newly-elected officers of the Ten- 
nessee Petroleum Industries Commit- 
tee for 1953-54 are Jesse D. Wooten, 
president of the Mid-South Oil Co., 
Memphis, and John D. Sheehy, divi- 
sion manager of the Pan-Am South- 
ern Corp., Memphis. They were 
elected chairman and vice chairman. 
Charles C, Gilbert, Jr., was elected 
executive secretary-attorney. 


* * . 


Humble Oil & 
Refining Co.’s 
board of direc- 
tors has elected 
Richard J. Gon- 
zalez to replace 
David B. Harris, 
who resigned as 
treasurer. Mr. 
Harris will con- 
tinue with the 
company as a 
vice president 
and director un- 
til he retires this 
August. 

Mr. Gonzalez is the director in 
charge of economics and statistics 
and has been a board member since 
1951. Holder of a Ph. D. in eco- 
nomics from the University of Texas, 
Mr. Gonzalez joined Humble in 1937. 
He is a member of the American 
Economic Assn., American Statistical 
Assn., American Academy of Politi- 
cal and Social Science and the Ameri- 
can Petroleum Institute, of which he 
is a member of the statistical advis- 
ory committee. 


* * * 


John E. Davis, Shell Oil Co., of 
New York, has been elected presi- 
dent of the International Council of 
Industrial Editors. He succeeds an- 
other oil man, Walter G. Beach, 
Humble Oil & Refining Co., of Hous- 
ton. 


Mr. Gonzalez 


ad * * 


H. W. (Herm) Taylor, administra- 
tive assistant, gas and fuels section 
of General Petroleum marketing de- 
partment, Los Angeles, was recently 
presented with an electric handsaw 
and a leather-bound book recording 
his oil company career, at a luncheon 
given by fellow executives honoring 
his 40 years of company service, 
beginning in 1913. His present post 
dates back to 1948. 
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On the Job or on the Trade 
Eaton 2-Speed a | 


More than 

a Million-and-a-Half 5 w¥ 
= P 

in Trucks Today! A A 


are worth more 


Eaton 2-Speeds double the conventional number of gear ratios. Trucks make more and 
quicker trips, with full payload, over all kinds of roads, in all types of service, at 
lower operating cost, with minimum upkeep. Engines operate within their best speed 
range; stress and wear are held to a minimum. Eaton 2-Speed Axle trucks last 
longer, earn more, and are worth more on the trade-in. Ask your dealer to explain. 


AXLE DIVISION 
MANUFACTURING COMPANY 


CLEVELAND, OHIO 

PRODUCTS: Sodium Cooled, Poppet, and Free Valves eTappets Hydraulic Valve Lifters . Valve Seat Inserts , Jet 
Engine Parts « Rotor Pumps e Motor Truck Axles »« Permanent Mold Gray Iron Castings ,. Heater Defroster Units . Snap Rings 
Springtites « Spring Washers « Cold Drawn Steel eStampings eLeaf and Coil Springs ,JDynamatic Drives, Brakes, Dynamometers 














Refiners, Compounders and 
private brand marketers... 


PURE NOW OFFERS 
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High quality solvent extracted base oils 
and finished blended oils that meet 
the new API Service Designations 


The Pure Oil Company announces the avail- 
ability of solvent extracted base stocks and 
finished blended oils for private label brands. 
Complete technical information and service 
provided on blending and additive treatment. 
Write or call the nearest Pure Oil office: 


Minneapolis, Minnesota Chicago, Illinois 
Tulsa, Oklahoma 
Tampa, Florida Houston, Texas 


General Offices: The Pure Oil Company, 35 E. Wacker Drive, Chicago 1, Illinois 





